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Foreword
Dear all,

At our 8th Civil Society Media Seminar in Milan, we took 
a closer look at how the European Union communicates 
and discussed the extent to which information conveyed is 
actually absorbed by European citizens. The lively debate 
which took place and the positive feedback we have 
received both confirm that we have chosen the right topic. 

The key message which emerged from the seminar 
was that our communication must be more immediate.  
People want to see and experience the added value that 
the EU brings on a daily basis, preferably in their own local 
area. Policies should be explained using examples and 
legislation should be described in terms of what it means 
for the individual. Media – particularly television – is still 
the most important source of information. Introducing a 
new pan-European TV channel is probably not the answer, 
however including more European cross-border products 
and content in national, regional and local media could 
be the way forward. 

The seminar also highlighted the importance of media 
independence and emphasised that this is not something 
which is self-evident or cost-free. The impartiality and the 

independence of journalists must be safeguarded and the 
freedom of public service media must be taken seriously. 

Social media has led to significant changes in the way 
we communicate and has provided a new window of 
opportunity, which the EU must utilise. The EU must get 
involved, whilst asking “what can we offer our followers?”. 
Social media can help build trust through transparent 
communication. It is also an important additional platform 
for political discussion and a source of information.  
In order to ensure transparency, journalists and citizens 
who receive this information must view sources and 
content with a critical eye.

I would like to invite you to look through this brochure 
and I hope that it will provide you with inspiration.

Yours faithfully,

Hans-Joachim Wilms

Vice-President
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The�event
The European Economic and Social Committee (EESC), in partnership with the European Broadcasting 
Union (EBU), held its 8th civil society media seminar on informed citizenship in Milan from 27 to 
28 November 2014. The city of Milan kindly provided the meeting venue, whilst valuable support 
was also received from the Venice Club, the Italian EU presidency, the Parliament, the Commission 
and the Committee of the Regions. 

The�context�of�the�seminar
With the daily lives of people in Europe’s 28 Member States being influenced by decisions taken 
at EU level and agreed by national heads of state and government, it is incontestable that the EU 
matters, and not only in Brussels. Even so, we Europeans seem to know surprisingly little about each 
other and the EU (a recently published Eurobarometer survey shows that more than two thirds of 
Europeans do not feel that they know enough about the EU).

The EU and informed citizenship were the main focus of discussions at the EESC’s 2014 civil society 
media seminar. Speakers from various EU countries, including journalists, civil society representatives, 
representatives of the European institutions and national and regional politicians, viewed from various 
angles on how peoples among themselves and with the EU could become better connected in 
terms of information.

“Where do we go from here?” was the main question and interesting facts had been revealed and 
valuable proposals developed during the one and a half day session. Communication is a bilateral 
process; it affords a top-down and bottom-up approach. With many tools available it will be the 
challenge for the years ahead to find the right combination of conventional and new social media. 
The stake is high, but also the opportunities and the discussion will continue. 
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Programme
Thursday, 27 November 2014

9.15 a.m. – 9.45 a.m. 

Registration

9.45 a.m. – 10.45 a.m. 

Opening session

10.45 a.m. – 11 a.m. 

Coffee break

11 a.m. – 12.30 p.m. 

The EU in the news: generating interest and citizen engagement

12.30 p.m. – 2 p.m. 

Lunch

2 p.m. – 3.30 p.m. 

The EU and the media in neighbouring countries

3.30 p.m. – 3.45 p.m. 

Coffee break

3.45 p.m. – 5.15 p.m. 

Connecting citizens, the media and the EU in a digital society

7.30 p.m. – 9.30 p.m. 

Networking dinner

Friday, 28 November 2014
9.30 a.m. – 10 a.m. 

Opening session

10 a.m. – 11.30 a.m. 

EP-elections 2014 This time it was different

11.30 a.m. – 11.45 a.m. 

Coffee break

11.45 a.m. – 12.45 p.m. 

Expo Milano 2015

12.45 p.m. – 1.15 p.m. 

Conclusions

1.15 p.m. 

Take Away lunch

1.30 p.m. 

End of event
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Day�I OPENING�SESSION

Information 
is the key to 

involvement

What do we 
know about 
each other?

Media – the 
bridge between 

the EU and
its citizens

Participatory 
democracy 
supersedes 

propaganda

Chiara Bisconti, deputy mayor of the City of Milan, welcomed participants to Milan, 
stressing in her speech the crucial role played by cities: “The role of cities in the future 
is crucial. The EU needs to inform cities by every possible means: being informed is the 
first step towards getting involved.”

Hans-Joachim Wilms, vice-president of the EESC, set the tone of the seminar at the opening 
session by contrasting the plethora of news available with the paucity of information 
on the EU and its Member States and the resulting lack of mutual understanding on 
the part of the general public. “EU leaders meet once a month in Brussels or elsewhere 
and know each other pretty well, but what do ordinary Europeans know about each 
other? What do they know about daily life and the challenges, traditions and hopes in 
other Member States?”

Guillaume Klossa, director at the European Broadcasting Union (EBU), which co-sponsored 
the seminar, said that the media provided an essential link between the EU institutions 
and civil society. “The media are mirrors of society. If citizens are under-informed about 
the EU, the media cannot be the only ones to be blamed – national governments and 
the EU institutions have a major responsibility in terms of education.” The EU, he said, 
needed to improve the way it communicated by paying more attention to the citizens’ 
perspective and by better integrating values and content in its communications.  
Mr Klossa also felt that information needed to be given a more prominent position at 
both EU and national level, and that both sides needed to work to ensure consistency 
in the news, in order to avoid divergent reports appearing in national media on what 
is happening in Brussels.

Stefano Rolando, professor at the International University of Languages and Media 
in Milan (IULM), said that access to news was a right. “The move towards participatory 
democracy should be encouraged, in order to overcome the propagandistic culture of 
the 20th century.” But, he said, there needed to be a balance: while the right to criticism is 
a prerequisite for a democratic society, there has also to be enough scope for institutional 
initiatives. Moreover, the complexity of the media has increased, while at the same time 
the level of regulation has decreased, which presents a challenge for politics.
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PANEL�I
The�EU�in�the�news:�generating�
interest�and�citizen�engagement

Europe’s wealth 
is its culture

w h at  d o  p e o p l e  s ay ?

Media are the 
main source of 
information on 

the EU

Jean-François Istasse, honorary president of the French Community in Brussels and 
a member of the Committee of the Regions, chaired this panel. Mr Istasse said that 
Europe’s “fuel” was its culture and that its key task was to maintain its wealth. 
He opened the discussion by posing some initial questions: How do media cover 
and discuss European matters and do Europeans trust their media (including social 
media and the internet)? Do the public have access to genuinely relevant information?  
How can they decode this information? What role do the media play with regard to rising 
euroscepticism and how should the EU respond to it? Is the right balance being struck 
between the EU and the Member States in terms of delivering information?

Sixtine Bouygues, director for strategy and corporate communications in the European 
Commission’s Directorate-General for Communication, said that the media, and in 
particular TV, were still the main source of information on the EU for Europeans, and that 
they therefore had an essential role to play. She added that the people who were most 
positive about the EU tended to be those who knew most about it but that, at the same 
time, they said they did not trust the media’s reporting on the EU. There is a feeling that 
bad news sells and that day-to-day reports about the EU focus only on negative stories 
instead of on its achievements, which are assumed to be less interesting for the audience.

According to the latest Eurobarometer survey, more than 60% of Europe’s citizens feel 
that they do not know enough about the EU.

The survey also shows that people associate many positive things with the 
EU, such as peace, free movement, a common currency and a single market.  
At the same time, there are considerable differences of opinion about how to manage the 
economic crisis and strike the necessary balance between solidarity and responsibility, 
although there is general agreement that financial assistance should be conditional.  
Ms Bouygues concluded by noting that the positive points of the survey outweighed the 
negative ones: the media have a strong role to play in shaping democracy and making 
a connection with top-level priorities such as the economy, growth and jobs.i n d e p e n d e n t  

r e p o r t i n g  
o n  e u  a f fa i r s

Reports on EU 
related facts  

need to be 
consistent at EU 

and member  
state level

Asunción Gómez Bueno, chair of the EBU News Committee on news strategies and 
Eurovision News Exchange, took up the issue of the low level of trust in EU institutions 
and in the media. EU-related news can be coloured by the ignorance or low level of 
information of journalists on certain issues, and by the very different perceptions of 
EU events presented by national media. It is also up to the EU to deliver the necessary 
background information to journalists.
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Media are 
mediators

g i v i n g  t h e  n e w s  a  
e u r o p e a n  p e r s p e c t i v e

The main dialogue 
will still be between 

national media 
and the public

She said that the media, particularly public service broadcasters which are a major source 
of EU news, should be fair, balanced, objective and independent. “Self-censorship is 
the worst enemy of the truth.” 

Media should provide information, facts and context, and avoid bias. They should 
not allow politicians to be dishonest, and journalists themselves must be honest.  
Citizens need constructive coverage of the EU and constructive criticism.  
“Nevertheless, the media are only the mediators between the people and politicians. 
The most important thing is personal contact between politicians and the citizens.”

Giacomo Mazzone, head of institutional relations at the EBU and one of the founders of 
Euronews, felt that the information structure in Europe is still based on national lines and 
priorities, not least because of natural language-related issues. He added that the media 
and politicians were continuing to adopt national positions on big issues, as exemplified 
by the north-south divide over EU austerity policy. He also pointed out that these 
dichotomies will be even more exacerbated in the new digital hierarchy of news, where 
people tend to seek out news they agree with, which reinforces entrenched attitudes. 

The growth of European-wide social media could result in values promoting a 
more international approach to citizens but only provided that a large proportion 
of EU citizens had in their curriculums not only media literacy but also digital 
literacy skills.

Mr Mazzone also felt that, in the years ahead, the main dialogue would be between 
national media and the public and that European ideas and values would thus need to 
be adapted in order to fit into the national debates. In addition, Europe will be exposed 
to a high risk of a digital divide between older and younger people and between affluent 
and poor citizens. The young will rely more on social media (which will enable everyone 
to publish their own messages, often based on global, and in many cases unreliable, 
sources) and less on traditional accountable media. This would make the European 
media more prone to fragmentation not only along national/linguistic lines but also 
along other divisions, such as age, class, ethnicity, etc. This again bears the risk that 
traditional media will become less relevant and less capable of generating social cohesion.  
Finally, as a consequence, Europe would lose even more of its identity.   
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PANEL�II
The�EU�and�the�media�in��
the�neighbouring�countries

f r o m  s tat e  m e d i a  t o 
p u b l i c  b r o a d c a s t e r

Independence of 
the media is not 

cost-free

t h e  e u  i n  a n 
e n l a r g e m e n t 

p e r s p e c t i v e

Exchange and 
dialogue with 
neighbouring 

states is 
necessary

Radka Betcheva, senior project manager at the EBU Partnership Programme, focused on 
the transformation of state broadcasters into public service media in former communist 
countries. She looked back on her personal experience, saying that removing the media 
from suffocating state control and transforming them into independent public service 
broadcasters was a long-term endeavour that was still a work in progress in some countries.

Independent public service broadcasters need to be funded by taxpayers (citizens) for the 
benefit of citizens, as the source of financing directly affects the content of broadcasts. 

The challenges to be faced and changes to be made in order to become independent 
are far-reaching: creating a new legal and institutional framework, adopting a new vision 
and action plan, assuming full editorial independence, operating in full transparency 
and adopting recognised international standards of journalism. Public Broadcasting 
Services (PBSs) should be subject to independent national regulators and 
parliamentary control. 

The Council of Europe, the EU and the EBU have adequate sets of rules, but they have 
not (yet) been implemented in neighbouring countries. PBSs are under great pressure. 
They need to be innovative and creative, and seek out alliances – including with private 
media, provided this does not lead to a race to the bottom.

Cveto Stantič, member of the EESC communications group and co-chair of the EU-
Turkey Joint Consultative Committee, said that some of the EU’s neighbouring states 
were prone to corruption and cronyism, and that judges were not independent. He also 
pointed out that these states still used money to wield influence on PBSs, either directly 
or via indirect means.

He therefore felt it was important for European media to establish dialogue with 
civil society, especially in accession countries, and thus make sure that civil society 
received good and objective information. 

a r e  t r u t h s  i n  t h e  e u 
s t i l l  t r u e  o u t s i d e 

t h e  e u ?

Media 
dependence 

is the biggest 
threat to truth

Indrė Vareikytė, member of the EESC communication group and chair of the EESC 
cultural subcommittee, took up the issue of misinformation and disinformation, particularly 
in Russian media aimed at audiences outside the country. These sources include TV 
channels, websites, NGOs and think thanks. Due to their sources of funding, most Russian 
media content is biased, especially news relating to Russia’s relations with the EU and 
the United States Mrs Vareikytė said. She presented a number of excerpts and video 
clips from Russian media as evidence, and pointed out that media freedom in Russia 
was under serious attack.

She said the key question was how this misinformation could be detected by the 
general public in Russia, when virtually no other sources were contradicting it, and 
what the EU could do to illuminate and clarify some of these wrongly presented facts.  
Would counter-propaganda be an answer?

Ms Vareikytė called for the EU to play a more active role, saying that it was necessary 
to raise awareness. She mentioned the possibility of creating an intra-EU media trading 
system for media content and providing analytical tools to define forms of communication.  
She also suggested that media and bloggers should get together to create a 
Charter of acceptable and unacceptable behaviour.

Marie Zvolská, member of the EESC in the Employer’s group chaired panel II. 
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PANEL�III
Connecting�citizens,�the�media�
and�the�EU�in�a�digital�society

r e l i a b l e  n e w s  o n 
s o c i a l  m e d i a  a n d 

a p p l i c at i o n s

The challenge 
is to distinguish 

false from 
true news

c a n  e u  s o c i a l 
n e t w o r k s  b u r s t 

o u t  o f  t h e  b r u s s e l s 
b u b b l e ?

It is also up to 
governments 
to get reliable 

and responsible 
publishers

Show emotions 
on social media

Per Palmqvist, social journalism developer at Swedish Radio, elaborated on the question 
of whether social media were trusted news sources. He stated: “on the internet, 
information is free, but so is disinformation and even lies”. 

Social media are a major news source, not only in Sweden but all over the world. During 
Sweden’s elections last September, Facebook was the principal source of information 
for first-time voters. Mainstream journalism also cannot ignore news that appears on 
Facebook, which presents a major challenge, as journalists need to check whether the 
information is reliable. This means applying journalistic rules to these sources – checking 
dates and times, locations, photos and names – which is not always an easy job and 
sometimes takes a long time. Journalists are also under pressure to pick up stories that 
will generate traffic. “Therefore the old saying ‘never check a good story’ is, unfortunately, 
now more accurate than ever,” Palmqvist said.

It is even harder for non-specialist internet users to pick out trustworthy news items 
from the rest. But there are already groups of myth-busters and fact-checkers who chase 
social media fraudsters. 

For András Baneth, Managing Director of the Public Affairs Council’s European Office, 
the answer is a clear yes. Social media should not address legislative issues; its audience 
is not really interested in technical matters. Instead, they should highlight EU events and 
personalities with a wider appeal. The best option is to offer hard facts on key issues 
combined with light-hearted images and easily digestible content. Mr Baneth added 
that it was of course vital to stick to the facts even when using light content.

The way to draw attention to a new EU law via social media is by presenting its 
concrete impact on citizens’ lives. “Emotional appeal is vital to social media: anger, 
entertainment, and fear – but never go for sadness or ‘average’”. Social media 
expectations are high. Like a venture capitalist, it is important to take risks and try multiple 
types of content to see what your audience likes. Many ideas will not work, but a few 
will have a big impact and that will ‘pay’ for your efforts.

Introducing this panel, the chair Béatrice Ouin, member of the EESC communications 
group, said the digital world was unsettling, complex and full of challenges,  
and that social media were a source of many constraints and risks. 

People need to be provided with tools and education on how to handle the 
internet. At the moment, everyone is a publisher, but people need to be turned into 
responsible publishers. Governments will have to help by providing public funding for 
fact-checking groups. This is the price you pay if you want the internet to be free.

Social media can help build trust via transparency and honesty. Facebook users need 
to be more human – but not more private. This approach requires time and thought. 
Using social media is only one step towards getting your ideas across.



11Civil Society Seminar - European media and informed citizenship

s o c i a l  n e t w o r k s  – 
b r i n g i n g  p o l i t i c i a n s 

c l o s e r  t o  t h e i r 
c i t i z e n s ?

Trust is essential, 
but it has 

to be earned

Erik den Hoedt, director of the Public Information and Communications Office in the 
Dutch Ministry of General Affairs, said that the foundation of society was not its laws 
or institutions but its trustworthiness, however that trust in national governments and 
politicians, as well as in EU institutions, is falling. 

Trust is created when intentions and capabilities coincide. Politicians should use social 
media to communicate with citizens through an approach that can generate trust. 
They should not be on Facebook for self-promotion or use it as an alternative 
platform for publicity. The interactive nature of social media should not be overrated.  
Politicians using Facebook should try to identify with the feelings of others.  
They need to connect with the public, because communication is about more than just 
providing information.
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Day�II OPENING�SESSION

News needs to 
be relevant for 

the people

Help positive 
news becoming 

headlines

Luc van den Brande, former president and current vice-president of the Committee of 
the Regions, opened the second day of the seminar with a reality check.

Communication on the EU and its projects is essential, but the fact that individual EU 
institutions communicate separately is a source of confusion. We need more news, and 
this news has to be relevant to, and digestible by, the general public. A TV channel like 
Euronews has its merits, but its audience is limited, consisting of well-connected, informed 
citizens. “Via Euronews we are preaching to the already converted”. But we need also to 
reach out to other citizens, in order to get them to care about the EU and feel less remote. 

Communication on Europe cannot just come from the top down: it needs to take a 
bottom-up and horizontal approach as well. The public needs to be involved, but they 
need guidance, because the messy, multi-layered government of the European Union 
is hard for them to grasp and relate to. Information on the EU has to answer to the right 
questions: Why? What? How? 

The EU has to deliver better quality and greater quantity. People want to see, feel, 
and touch the added value of the EU on a daily basis, preferably at regional level. 
If Europe fails to deliver, the democratic basis will shrink, and when democracy shrinks, 
the destiny of Europe will be brought into greater doubt and founder. 

Mr van den Brande put forward three ideas:

• Use information to help create a sense of shared ownership and a sense of participation 
in what the EU does.

• Send effective messages that are delivered better and contain more relevant added 
value: What does the EU do for me in practical terms?

• Make Europe more relevant to those it reaches beyond the elite audience. 

“EU communicators need to deliver their message into people’s kitchens”,  
he said. PBSs are important in this context, because they are locally based, and can 
“de-institutionalise” information. In addition, they can Europeanise national news.  
They are also more trusted than commercial channels with their pro-market tendencies.

At present, the EU informs, but it does not communicate. We should not fall into the 
trap of over-rationalising Europe. Europe is as much about values as it is about 
policy measures, and it is as much about people as it is about abstract issues. 
Emotion makes people participate and care.

Federico Garimberti, spokesperson for the Italian EU Presidency, spoke about his 
frustration when he was a journalist for the Italian press agency in Brussels and his stories 
on EU events would end up as brief reports tucked away on page 40 of an economic 
newspaper. In his view, the positive results of the EU for its citizens, such as personal 
mobility and travel, cheaper roaming for mobile phones, consumer protection, 
common product standards, food safety, etc., went under-reported. 

The media are more interested in the controversial and combative aspects of Brussels 
events: infractions, fraud, and disputes such as the current argument between economic 
austerity and more flexibility. They need to move away from this narrow approach.
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PANEL�IV
EP�elections�2014:�This�time�it�was�different

Communicate 
the positive 

impact of the EU

e u r o v i s i o n  d e b at e /
m e d i a  c o v e r a g e  i n 

m e m b e r  s tat e s

The challenge 
is to reach out 

beyond the 
“converted”

Luca Jahier, president of the EESC’s various interests group, who chaired this session, also 
criticised the failure to communicate good news in the EU. He referred, for example, 
to the tremendous solidarity Europe had shown during the last two years of the 
crisis, with more than EUR 2000 billion being provided by European states – both rich 
and poor – to bail out another country. He also mentioned the fact that the European 
Parliament was the only institution in Europe that had seen an increase in its powers 
over the last 10 years, thanks to the Lisbon Treaty, which he said constituted a major step 
forward in democratising the European Union. “These messages have to be conveyed!”

In a challenge to the panellists, Mr Jahier focused on the title of the panel, saying that 
this time “it was supposed to be different”, and that we “expected” and “hoped” it would 
be different – not just the elections but also the message behind it; he asked speakers 
“What did we do to make it different, what did we achieve and where did we fail?”. 

Mike Mullane, head of Eurovision Media Online at the EBU, said the highlight of the 
election campaign, the televised debate between the ‘Spitzenkandidaten’ for the 
presidency of the European Commission, had been a major innovation. A total of 55 
broadcasters in 27 countries showed the debate, and it was also live-streamed online.

Social media were central to their strategy. One of the challenges they faced was that 
the candidates were relatively unknown to the general public. One of the most effective 
social media tools they used was live Q&A sessions with the candidates on Facebook.

The biggest challenge, though, had been to stimulate bottom-up participation 
and to avoid “preaching to the converted”. The #TellEurope hashtag was meant to 
encourage people to share their concerns, which were used to create questions for the 
debate. The thinking had been that journalists asked questions, but ordinary citizens 
told you what they faced in their day-to-day lives.

Mr Mullane said they would build on that in future debates and ensure that citizens 
had a voice.

It was possible 
because of the EU!

Davide Di Stadio, Europa art director and project coordinator at RAI, presented and 
analysed a series of EU-related clips that had been broadcast by RAI before and during 
the Italian EU presidency, including the period of the EP election campaign.

These clips showed EU actions on saving energy, Erasmus student exchanges, toy safety, 
mobility and a number of others – shown in a factual manner and without comments. 
The target audience were terrestrial TV outlets and the RAI website. Social media were 
not targeted: “140 characters are unsuited to providing the essential facts on EU energy 
policy”. RAI had, however, offered a Twitter event which had sparked debate based 
on facts. RAI itself had not got involved in the discussion. The campaign in general 
triggered a lot of discussion and got a lot of positive attention.
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r e v i e w  o f  t h e 
c a m pa i g n / l e s s o n s 

l e a r n e d

Yes, it was 
different

In the words of Juana Lahousse-Juárez, director-general for communications at the 
European Parliament, “this time it was indeed different”. She said the Parliament had made 
full use of the opportunity, provided by the Lisbon Treaty, to get involved in choosing 
the president of the European Commission. The Parliament had clearly opted for a “high 
risk, high return” strategy, as for instance in the case of the televised debate between 
candidates for the Commission presidency. It had been the first time that this kind of 
pan-European debate had been organised and broadcast live in several languages.  
The EP had needed to work with the European political parties and the EBU to negotiate 
and define the format and rules. Parliament’s direct role in the campaign required it to be 
politically neutral and factual on key voter concerns such as unemployment, economic 
growth or migration.

In her view, the positive result of the campaign had been at least to halt the previous 
steady decline in voter participation. At 42%, participation in 2014 had been at the same 
level as in the previous election in 2009. However, fewer women had voted in 2014, and 
the number of young people abstaining (18 to 24 year olds) had totalled 73%. Surveys 
showed that television was still the main source of information for voters, although 
social media platforms were on the rise: the younger the age group, the greater the 
use of online platforms.

Among the lessons learned had been the fact that if you have a good story,  
it will tell itself. However, closer cooperation with media, other institutions, stakeholders 
and European political parties had been a key element in this success. In addition,  
the decentralised approach, focusing on local concerns and giving the floor to citizens, 
had proved to bring added value. Listen in order to be heard!

The question of whether or not the 42% turn-out constituted a success came up in the 
debate which followed. Given that EP elections offer citizens a chance to have their 
say directly on EU affairs, this low turn-out may well reflect apathy or a lack of interest, 
according to one participant. Another said that the vote had been a success for the 
extremist parties who mobilised their supporters. In Mr Benifei’s view, the EU had been 
significantly discredited among the public in recent years. Mr Di Stadio warned against 
the risk of dumbing down the debate by resorting to short tweets. Ms Lahousse-Juárez 
said lower voter participation was a general phenomenon, not confined to EP elections. 
She called on the EU institutions to combine efforts in communicating Europe. 

c i v i l  s o c i e t y 
e n g a g e m e n t  i n  t h e 

c a m pa i g n

The EU has 
to speak the 

language of its 
audience

For Brando Benifei, member of the European Parliament, the Spitzenkandidaten debate 
had been a partial success. The candidates were unknowns, and it had still been a rather 
exclusive event, but it had boosted the EU’s political legitimacy, especially since one of 
the candidates had become the new Commission president. If Jean-Claude Junker had 
not been appointed as Commission president by the EU governments, the campaign 
would have been a disaster. Mr Benifei said that an important precedent had now been 
set that would gain in strength on the next occasion.

Mr Benifei gave a brief insight into his experience as a campaigner:

“To connect with young people via social media in an election campaign,  
you need to speak the language of youth and know their tastes.” Moreover, 
you need to have a support team and be personally present as much as possible.  
People count, and campaigns are personality-driven, not content-driven. 

He felt that, in order to communicate with young people, the EU, too, needed to use 
social media. 

He concluded by saying that, so far, Europe was not telling the people what to do,  
but rather it was national governments that took decisions, in spite of Brussels.
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From EE14 to EXPO15

If European elections give citizens a direct chance to have their say, EU participation at the coming Universal Exposition, EXPO Milan 
2015, will let them see up close what the EU does for them.

The EU is greater 
than the sum 
of its Member 

States

The theme of Expo Milano 2015, Feeding the planet, energy for life, is one that will 
engage the public, said David Wilkinson, EU commissioner general for Expo Milano and 
director of policy support coordination at the Commission’s Joint Research Centre (JRC). 
The EU’s participation in the Expo focuses on the significant contribution that science 
can make to overcoming the many challenges linked to food and nutrition security 
and the sustainable production of food for a growing world population. The theme 
is compelling and challenging – a business as usual approach will no longer suffice.  
What is the EU doing to obtain better results? 

In connection with our participation in the Expo we have set up a Scientific Steering 
Committee to provide expert advice on the theme of the Expo, and also to give guidance 
on the programme of scientific events planned during the six months of the Expo. 

In addition, the EU pavilion at the Expo will provide a unique and innovative ‘visitor 
experience’, which personalises the message. Once inside the pavilion, visitors will be 
able to draw their own conclusions. To add a distinctly human touch, the EU will show 
a short film in which a farmer falls in love with a research scientist, under seemingly 
unlikely circumstances. The message of the film is that, despite our many differences, 
when people work together they are more successful than when they act alone.  
The EU is greater than the sum of its Member States. The film highlights the link between 
human effort and technology which is at the heart of the European Union.



16 Civil Society Seminar - European media and informed citizenship

CLOSING�SESSION

Professional 
standards have 

to be guaranteed 
in all varieties of 

media

Knowing more 
from each 

other fosters 
mutual and EU 
understanding

Communicate 
European policy 

with daily life 
narratives

In his conclusions, Claudio Cappon, EBU vice-president and former RAI director-general, 
said broadcasters faced several challenges. Networks are converging and roles are 
changing. “We need investment in professional journalism – using new media but not 
forgetting our professional standards.”

PBSs will remain a major source of information on the European Union. As a trusted source, 
they can make a major contribution, providing citizens with the factual, neutral information 
they require. The time is not ripe for a dedicated EU television channel. National channels 
are closer to people on the ground, but they should provide more coverage of EU 
issues. One option could be to create a community of PBS broadcasters for exchanges 
and joint programming on the basis of a set of agreed common principles. 

Hans-Joachim Wilms said that, if EU citizens in the various Member States knew more 
about each other, they would discover shared problems and also shared values. This, in 
turn, would help them understand what the EU is doing to alleviate and even overcome 
these problems, and thus increase public support for the EU. Wilms made five main points.

1. This seminar has made it very clear that it will take more than headlines (which tend 
to be negative anyway) to provide enough information to people in the EU, its Member 
States and neighbouring countries, and to awaken their interest.

2. The seminar has also shown how media can be used to put very different interpreta-
tions on facts – on the principle of whom do I want to please? And we have once again 
seen the importance of media independence.

3. The growing status of social media within our society has been confirmed, and we will 
in future be confronted with an even broader range of different news sources, whose 
trustworthiness is not guaranteed. Finding the best way to deal with this new situation 
will need much more discussion, and not only in Brussels.

4. It has also become clear that there is still lot of scope for genuine European information. 
Does the future lie in new EU media such as a dedicated TV channel, or rather in more 
Eurovision programmes or joint programming by several broadcasters? This is another 
big issue to be discussed.

5. Wilms’ initial idea was that, despite the diversity of the EU, the audience could reach a 
common opinion at this seminar. One common denominator he pointed to was the need, 
or “even hunger”, for news about everyday life in Europe. Europe has to be communi-
cated through human narratives, and this “European bureaucracy”, as it is often 
called, has to be explained via the results that robust political EU decisions have 
brought about: “We need to present EU projects, show the changes and repercussions 
that directives and regulations are bringing to the daily lives of ordinary people. This is 
how we make the EU more understandable and accepted”. 
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Quotes�from�the�debates

“Greater 
coordination 

between European 
institutions 

would facilitate 
communication.”

“Communication 
also includes 
listening to 

people.”

“We from Europe 
direct are very active 
in the media and we 
see that people are 
very interested and 
want to know more 

about the EU.”

“The media’s 
role is to provide 

information, 
facts and context 
rather than just 

opinion.”

“Establishing 
independent 

media in 
neighbourhood 

countries is a long-
term endeavour.”

“How can young 
people today filter 

the information 
they receive from 
different sources?”

“It is hard to 
know how much 

‘spin’ is being 
applied to the 

information we 
receive.”

“The EU’s 
achievements 
are in the past. 

That is why it has 
lost popularity in 

recent years.”
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“We need 
charismatic 

leadership and 
vision in the EU.”

“The question has 
to be: Why should 
people follow me 
on social media?”

“On Facebook you 
can find people you 

attended school with; 
on Twitter you can 

find people you wish 
you had attended 

school with.”

“How can we talk 
about success when 
only 42% went to the 

polls. In the long run it 
might be different, but 

for me this time was 
not different.”

“We can still share 
common European 

values without giving 
up diversity, national 
identity or personal 

freedom.”

 “Thanks for the 
valuable information. 
I am going home with 
my head full of ideas. 
Hopefully, I also can 
convince my boss.”

“Public service 
broadcasters should 

be funded by 
citizens for citizens. 
They should set an 
independent line.”

“You have 
to base your 
criticism on 

facts!”

“The most 
important tool of 
communication 

is personal 
contact.”
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Biographies

Chiara Bisconti 
Chiara Bisconti has been deputy mayor 
of Milan since 2011, with responsibility for 
welfare, the quality of life, sport and free-
time, human resources, animal protection, 
urban greenery and street furbishment. She 
is also human resources director for the San 
Pellegrino mineral water company, part of the 
Nestlé group, a post she has held since 2006.  
She is also the leader of the Gender Balance 
Project aiming at promoting the role of women 
within the Nestlé group.

An economics graduate of the Bocconi 
University, she joined the Nestlé group in 
1991, holding posts successively in sales, 
trade marketing and control departments. 
In 1999 she went to Purina, another Nestlé 
company, and a leader in the field of animal 
care until 2005 when she moved to the human 
resources department of San Pellegrino. 
She became director of the department the 
following year.

One of her prime concerns throughout her 
professional career with Nestlé has been the 
promotion of an equal opportunities culture 
and the application of gender policies which 
are able to meet the needs of women, allowing 
for more flexibility within the merit-based 
system and a better work-life balance.

Hans-Joachim Wilms
Hans Joachim Wilms was born in Ratzeburg, 
Schleswig-Holstein, on 31 May 1955.  
He studied at Hamburg University of Politics 
and Economics from 1979 to 1982, graduating 
with a degree in business administration.  
He has been active in the trade union 
movement since the 1970s.

In January 1996, he was appointed to the 
federal executive of the German Trade 
Union for Construction, Agriculture and the 
Environment (IG BAU), with responsibility for 
the Environment and Europe. He was elected 
deputy federal president of the IG BAU in 
1999 and re-elected in October 2005, with 
responsibility for agriculture, environment, 
Europe and finance. Mr Wilms has been a 
member of the European Economic and 
Social Committee since 1994. In his years 
with the Committee, he has been rapporteur 
for more than twenty opinions, and from 
2008 to 2010 he was president of the NAT 
(Agriculture, Rural Development and the 
Environment) section. Since November 2010, 
he has been president of the EESC’s Sustainable 
Development Observatory.

In June 2012, he was part of the Committee’s 
delegation to the Rio+20 conference in Rio 
de Janeiro (Brazil).

Guillaume Klossa 
A member of the Management Committee of 
the European Broadcasting Union (EBU) and in 
charge of public affairs and communications, 
Guillaume Klossa is also responsible for digital 
strategy, media research and knowledge 
management. He has worked in the media 
sector for many years, as an editorialist for 
the European daily Métro and developing 
and presenting programmes on Direct 8 and 
i>TELE, in France. He has also held executive 
management positions in industry: he was 
director in charge of consulting activities and 
then digital director at Bureau Véritas, and 
later vice-president of McDonald’s France, 
and a member of the executive committee.

Before EBU, he worked in the public sector 
on matters of general European interest,  
first as special adviser to Jean-Pierre Jouyet. 
He was also adviser to the European Council’s 
Reflection Group on the Future of Europe, and 
finally director of the Innovation & Production 
in Europe Mission for the French Ministry of 
the Economy & Finance. Guillaume is a writer 
and has recently published Une jeunesse 
européenne (Grasset). With former premier 
Enrico Letta, he created the EuropaNova think 
tank, the 40under40 programme for young 
European leaders and the Europa conference. 
He is trained in business administration 
and management in political science and 
economics at HEC Paris, the London School 
of Economics and Sciences Po Paris.
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Stefano Rolando
Stefano Rolando worked as a journalist from 
1970 onwards and has been director-general of 
several institutions and companies since 1982. 
He was director-general of the information and 
publication service of the presidency of the 
Italian Council of Ministers under ten successive 
governments between 1985 and 1995.  
He teaches government communication at the 
IULM University in Milan. In 1986 he founded 
the Club of Venice, an informal umbrella 
organisation for the communication managers 
of European authorities and institutions. As 
chairman of the Brand Milan Committee he 
is reorganising the metropolitan branding 
strategy with a view to Expo 2015.

Sixtine Bouygues
Sixtine Bouygues joined the European 
Commission in 1984.

After seven years in the Commission’s 
translation services, she joined the Directorate 
General for Education and Culture in 1997 and 
the Directorate General for Press in 2000, where 
she held various positions until 2005. Between 
2002 and 2003 she was appointed acting head 
of the Commission Representation in France.

In 2005, she was appointed head of the 
Communication Unit in the Directorate General 
for Information Society and Media, where 
she was responsible for the campaign on 
roaming, 112, MEDIA.

In 2010, she was appointed acting director 
for communication actions in the Directorate 
General for Communication and director for 
Strategy and Corporate Communication in 
the same Directorate General in 2012.

Sixtine Bouygues has a Master’s Degree in 
Translation – English, French, Italian – from 
the Sorbonne Nouvelle in Paris.

Asunción Gómez Bueno
Asun Gómez Bueno graduated in journalism 
from the Universidad Complutense in Madrid 
and has been working for Spanish Television 
TVE since 1989. She is currently Head of 
International Partnership and Planning for 
the News Service and was previously Director 
of TVE’s 24 Hours News Channel, which was 
awarded Best Thematic Channel in 2010 and 
2012 by the Spanish TV Academy. Prior to this 
she was Head of News Exchange and News 
Gathering.

In 2011 Asun was elected president of the EBU 
News Committee and EBU News Assembly.

She is also a member of the NewsXchange 
editorial team, and since 2004 of the 
OMEC (Observatorio Mediterráneo de la 
Comunicación) of Barcelona Autonomous 
University and COPEAM (Conférence 
Permanente de l’Audiovisuel Méditerranéen).
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Jean-François Istasse
Jean-François Istasse is a member of the 
European Committee of the Regions (CoR), 
a member of the CoR Bureau, and a local 
councillor in Verviers. He is Honorary President 
of the Parliament of the Wallonia-Brussels 
Federation and a former senator. During his 
political life he has held many high-level posts, 
including Secretary General of the Union 
of Employees, Technicians and Managers 
in Verviers, city councillor and first mayor 
in Verviers, member of the cabinet of the 
Walloon Minister-President, Member of 
the Walloon Parliament for several terms, 
and provincial councillor and head of the 
Socialist Group. Mr Istasse is a specialist in 
media and non-profit organisations. He is a 
former president of the federation of local 
televisions for Brussels and Wallonia as well as a 
former administrator at RTBF. Today, Mr. Istasse 
provides his own, well-followed journal on 
Facebook. In addition, he dedicates boundless 
enthusiasm to egyptology.

Giacomo Mazzone
Manager of the Public Service Broadcasting 
and Media with 30 years of experience in the 
news, sport and international relations sectors. 
Trained as a journalist, Mr. Mazzone gained 
his experience in international companies 
and organizations (RAI, Euronews, Eurosport), 
and since 2002, at the European Broadcasting 
Union (EBU).

Currently Head of Institutional Relations 
and of Members Relations South (January 
2011 - current) in charge of the follow-up 
with members of the MENA region (Algeria, 
Morocco, Libya, Egypt, Jordan, Syria, Tunisia, 
Lebanon) and of the Northern shore of the 
Mediterranean Sea (Italy, France, Spain, Malta, 
Cyprus, Greece, Turkey, a.s.o).

For EBU follows the relations with the 
United Nations system (ITU, UNESCO, IGF, 
UNCTAD, etc.) and with the Council of Europe. 
Media partner of the Internet Governance 
Forum (IGF) and member of the advisory 
group on IGF appointed by Ban Ki Moon;  
founder member of the EuroDIG in 2008. 

Since 2013 also representative of WBU 
(World Broadcasting Union) into the GAC 
(Governmental Advisory Group) of ICANN, 
the international authority for internet domain 
names. 

Radka Betcheva
Radka Betcheva is a senior project manager 
in the Director General’s Office at the 
EBU. She works on strategic, advisory and 
policy issues related to EBU members.  
She manages a project co funded by the 
European Commission to strengthen public 
service media in the EU accession countries. 
From 2005 to 2012 Ms Betcheva worked as 
Head of the Media Programme in the OSCE 
Mission to Montenegro, supporting media 
reforms in the host country.

She also worked with the UNMIK/OSCE Mission 
in Kosovo in 2004-2005.

Ms Betcheva has 16 years of experience in 
Bulgarian public service broadcasting as a 
journalist, editor and executive producer 
and part time lecturer at the New Bulgarian 
University.

She speaks English, German, Russian, French, 
Serbian, Croatian and Bulgarian. She holds 
a Master’s degree in international relations 
and diplomacy from Tufts University, Boston, 
a Master’s degree in economics from the 
University of National and World Economy 
in Sofia, and a diploma in journalism.  
In 2002-2003 she was awarded the prestigious 
Nieman Fellowship at Harvard University.



25Civil Society Seminar - European media and informed citizenship

Cveto Stantič
Most of his professional career has been 
spent in business, in various top management 
positions in industry, trade and services, mostly 
related to international trade and marketing. 
As Vice-President of the Slovenian Chamber 
of Commerce and Industry he was appointed 
a member of the core negotiation team for 
the accession of Slovenia to the EU. He also 
managed the project of the adoption of 
the euro in the Slovenian business sector.  
He has been a member of the EESC since 
2004, representing employers’ associations 
and the Slovenian Chamber of Commerce and 
Industry. As President of the Western Balkans 
Contact Group he was active in the issues 
related to the enlargement and involvement 
of civil society in the accession process.  
During the current term he is co-chairing the 
EU – Turkey Joint Consultative Committee and 
the EU – Serbia JCC. He was the rapporteur 
for the EESC opinion on Rural development 
and Employment in the Western Balkans.

Indrė Vareikytė
Indrė Vareikytė has been a member of 
European Economic and Social Committee 
since 2010 and works particularly with 
education-, youth- and women-related topics. 
She is the rapporteur for the opinions on 
Female employment in relation to growth, 
Quality framework for traineeship, Women 
in science, and Erasmus for all.

Since 2013 she has been actively working 
with the issue of propaganda and is currently 
drafting a Committee information report on 
How the media are used to influence social and 
political processes in the EU and neighbouring 
countries. 

Prior to becoming a member of the EESC, she 
was president of the National Union of Student 
Representations of Lithuania, a member of 
the Board of the National Youth Council, and 
a member of the National Education Council. 
Indrė has received the national Youth Leader 
and Youth Ambassador awards.

Marie Zvolská
An EESC member since 2004, Marie 
Zvolská belongs to the Employers’ Group 
and is a representative of the Union of 
Czech Production Cooperatives and 
the Confederation of Employers‘ and 
Entrepreneurs’ Associations of the Czech 
Republic.

She is a legal advisor and an expert in 
labour law, social affairs, social economy and 
cooperative legislation. She is a member 
of the SOC (Employment, Social affairs and 
Citizenship) section, and the ECO (Economic 
and Monetary Union and Economic and Social 
Cohesion) section. A member of the Social 
Economy category, she has worked on the 
opinions dealing with the social economy 
and cooperatives (Diverse forms of enterprise, 
Cooperatives and restructuring) and is a 
member of the Social entrepreneurship 
project group.

She is a member of the Permanent Study 
Group on Services of General Interests and 
a member of the Communication Group.
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Per Palmqvist
Per Palmqvist is a social journalism developer 
at Swedish Radio (Sveriges Radio). He is a 
30 year-old from Stockholm, Sweden, 
who studied journalism at the University 
of Gothenburg from 2005 to 2008. He has 
worked for Kungsbacka- Posten (writer) and 
Kamratposten (web editor), and has been 
working in public radio in Sweden since 2011, 
at first as a web editor and since 2014 as a 
social journalism developer. His work focuses 
mainly on education and information for staff 
and putting together social media strategies 
for the company, but he also manages a set 
of accounts, including Facebook, Twitter and 
Instagram accounts. 

András Baneth
Founder of  the European Training 
Academy, author and EU affairs and online 
communication expert, András Baneth is 
currently head of the Public Affairs Council’s 
European office (www.pac.org/europe), the 
largest global association of public affairs 
professionals, with 680 member organisations 
including 8000 individuals. His bestselling The 
Ultimate EU Test Book has sold over 70 000 
copies and helped thousands of candidates 
prepare for EU competitions. András has a 
wide knowledge of EU policies, institutions and 
communication, his career having included 
seven years’ experience in the European 
Commission’s Secretariat General and in 
President Barroso’s briefing team, and at the 
European Court of Justice. Fluent in English, 
French and Spanish, he has an MA in law and 
political sciences and the degree of Master 
of European Public Administration from the 
College of Europe, Bruges, Belgium.

András has trained hundreds of corporate 
executives, managers and diplomats on 
EU decision-making, lobbying and online 
communication. His website can be found 
at www.baneth.eu.

Erik den Hoedt
Erik studied human geography at the 
University of Groningen. Since 1984 he has 
worked for the Dutch central government 
in several management roles in the fields of 
statistics, internal organisation and, for the 
last ten years, in government communication. 
Since 2010 he has been director of the Dutch 
Public Information and Communication Office. 
One of the tasks of the office is research on the 
effectiveness of government communication 
and how to improve this. Social media is one 
of the topics.
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Béatrice Ouin
Béatrice Ouin has been head of mission at the 
International and European Department of the 
French Democratic Confederation of Labour 
(CFDT) since 2008. She joined the European 
Economic and Social Committee in 2006. With 
a background in journalism, her career interests 
include audio-visual and media developments, 
human rights, employment and social affairs, 
external relations and gender equality. She has 
drafted Committee opinions on the European 
and national dimensions of communications 
and many other subjects, including eradication 
of trafficking in human beings, family policy 
and demographic change. From 1995 to 2000 
she was editor of the CFDT’s weekly publication 
and, from 2001 to 2008, communications 
director for a regional authority.

Luc van den Brande
Luc van den Brande is a former President 
and current Vice-President of the European 
Committee of the Regions, where he has 
been active since 1994. He works as a special 
adviser for the European Commission for 
multi-level governance, cohesion policy and 
Europe2020. He is also the Chairman of the 
Flanders-Europe Liaison Agency (VLEVA), 
Chairman of the Board of the Flanders Public 
Broadcasting Company (VRT) and Chairman 
of Flanders Technology/Technopolis.

Over his political life he has held several high 
level posts, such as Minister- President of 
the Flanders Government, Federal Minister 
for Employment and Labour and member 
and President of the EPP/CD Group in the 
Parliamentary Assembly of the Council 
of Europe and the Benelux Parliamentary 
Assembly. 

Mr van den Brande has a doctorate in law and 
a degree in notarial studies from the Catholic 
University in Leuven, where he also worked 
as an extraordinary professor.

Federico Garimberti
Born in 1973, Federico Garimberti has been a 
professional journalist since 2004.

After a degree in political science at the 
University of Rome, an internship at the United 
Nations in New York and an Erasmus exchange 
at Paris Sorbonne University, he started to 
work for a consultancy firm. In 2001 he left 
Arthur Andersen and moved to Brussels for 
an internship at the European Parliament. 
In the EU capital, he started to collaborate 
with the press agency ApBiscom and with 
the weekly publication L’Espresso. Three 
years later, he was hired by Ansa. At the Ansa 
Brussels office he covered the economic and 
financial dossiers of the European Commission 
(Ecofin), EU antitrust law and Nato. In 2006,  
he moved back to Rome to work in the political 
and parliamentary editorial office. After few 
months, he began to cover the activities of 
the President of the Council and took on 
responsibility for Palazzo Chigi for Ansa.  
In Januar y 2014 he was appointed 
spokesperson for the six-month Italian 
Presidency the Council of the European Union.
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Michael Mullane
Mike Mullane leads the Eurovision Media 
Online team. He was responsible for the first-
ever Eurovision Debate, a live multi-platform 
debate between the candidates for the 
presidency of the European Commission. 
An experienced broadcast journalist, Mike 
has spent most of his career in public service 
media, including spells at the BBC and Swiss 
Radio International. As Head of News, Sport 
and New Media in the EBU’s Radio Department, 
he negotiated groundbreaking radio sport 
rights deals, provided news services at major 
world events, produced successful conferences 
and developed tools and services for Europe’s 
leading broadcasters. Mike leads the EBU’s 
Vision2020 Best Practices & Recommendations 
Project.

Davide Di Stadio
Davide Di Stadio (Creative director, RAI Expo) 
was born in Rome. He graduated in mass 
media and communication from La Sapienza 
University in Rome. After two years directing 
documentaries for high schools, he joined RAI 
in 2000 as a reporter on social issues, covering 
stories around Italy, Britain and Ireland.

For 12 years has been part of the team working 
on RAI’s history and current affairs programme 
La Storia siamo noi. Here, after producing 
and directing several 1-hour documentaries/
reports, he was appointed Art director and 
Commissioning editor advisor. Since 2013 
has been Creative director of RAI Expo, the 
unit set up by the Italian public broadcasting 
service for the 2015 Expo in Milan, and also 
Project Coordinator for Rai Europa.

Juana Lahousse
Juana Lahousse Juarez holds a graduate 
degree in education and interpreting (Institut 
Supérieur de Traducteurs et Interprètes). 
From 1976 to 1986 she worked as a freelance 
interpreter and was a member of the IACI 
(International Association of Conference 
Interpreters) and a Pedagogical Counsellor 
at the ISTI, and served on the panels for 
international competitions. In 1986 she worked 
as an interpreter at the European Parliament 
and was Head of the Spanish interpreting 
division from 1986 to 1994 and Head of Central 
Planning at the Interpretation Directorate. 
From 1994 to 2000 she was Chair of the 
Equal Opportunities Committee (COPEC) 
and Director of infrastructure and internal 
services at the DG for Administration from 1995 
to 1998. From 1998 to 2007 she was Director 
for Communication at the DG for Information 
in the European Parliament, from 2007-2010 
she was Director-General for Translation 
and she has been the Director-General for 
Communication since 2010.
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Brando Benifei
Brando Benifei, 28, European Federalist, is a 
newly elected MEP from La Spezia, Italy. He has 
been chair of European affairs for the Young 
Democrats and Vice- President of ECOSY (youth 
organization of PES) for 4 years. He joined the 
PES working group which originally drafted 
the European Youth Guarantee. His main fields 
of work in the EP are Employment and social 
affairs and Foreign affairs.

Luca Jahier
Luca Jahier has been a member of the 
European Economic and Social Committee 
since 2002 and is currently president of Group 
III, Various Interests, and a member of the SOC 
and ECO sections. The most recent opinions 
which he has drafted as rapporteur include: 
perspectives for Africa’s social economy; 
cooperation between the EU, Africa and China; 
the statute for European political parties;  
the implementation of Article 11 of the 
Treaty on European Union on participatory 
democracy; and the social dimension of reform 
of the EMU.

He was President of FOCSIV (federation of 
development cooperation NGOs) from 1994 to 
2000, among the founders of the Italian Third 
Sector Forum, and President of the national 
council of ACLI (2008 – 2012), the Christian 
Association of Italian Workers, which promotes, 
through its network of local branches, services, 
enterprises and ad-hoc projects, employment 
and active participation in social life.

David Wilkinson
David is director of policy support coordination 
at the Joint Research Centre (JRC), the 
European Commission’s in-house science 
service. The directorate, based in Brussels,  
has taken the lead role in the rapid 
repositioning of the JRC, reinforcing the 
links with policy makers in the Commission 
and other EU institutions and strengthening 
cooperation with the science base in the 
Member States, with industry and with 
international bodies. The directorate has 
increased its capacity in the areas of foresight, 
impact assessment, economic modelling and 
innovation policy, thus strengthening support 
to the key political priorities of the European 
Union today. In 2013, David was nominated by 
the Commission as its commissioner-general 
for the 2015 World Exhibition in Milan.

After graduating, David worked at the 
Cavendish Laboratory in Cambridge and 
was awarded a PhD in theoretical condensed 
matter physics in 1981. He then worked for 14 
years as a consulting systems engineer in the 
UK prior to joining the European Commission 
in 1995 as director of the JRC’s Institute for 
Systems, Informatics and Safety, located in 
Ispra, Italy. In 2004, he was appointed Ispra 
site director, responsible for all aspects of 
the running of the site including its nuclear 
decommissioning and waste management 
projects. David moved to his current post in 
Brussels in 2009.

David is a chartered engineer and a fellow 
of both the Institution of Engineering and 
Technology and the Institute of Physics.
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Tremeur Denigot
Tremeur is communication coordinator in 
the Joint Research Centre’s task force for 
World Expo Milano 2015. Prior to joining the 
European Commission in 2011, Tremeur was a 
teacher in various international and European 
schools in France, Colombia, Canada and Italy. 
He then joined the European Commission’s 
DG Translation as policy officer in charge of 
the promotion of multilingualism, before 
becoming communication officer and social 
media expert for the same DG. Most recently 
he moved to the JRC in 2013 to work on the 
EU’s participation in Expo 2015.

Claudio Cappon
Claudio Cappon obtained a degree in 
economics with honours from the University of 
Rome and pursued specialised post-graduate 
studies in the area of finance and business 
strategies. His career has developed in various 
sectors of the Italian public industry (steel 
industry, building firms, services), always in 
managerial positions. He has been a member 
of the Board of Autostrade e Aeroporti di 
Roma, Deputy Director General of Iritecna, 
and in 1995/96 he took up the position of 
Managing Director of Fintecna. Between 
1998 and 2002 he was first Deputy Director 
General and then Director General of RAI.  
In 2002 he was appointed Managing Director 
of Consap, an agency of Treasury specialised 
in management of public insurance services. 
He was reappointed Director General of RAI 
in 2006. In recent years he has taken up a 
number of positions, including in the Faculty 
of Economics of the Tor Vergata University in 
Rome. In December 2009 he was elected Vice 
President of European Broadcasting Union, and 
he was confirmed for a further term by the 
General Assembly in Strasbourg in June 2012.

Since June 2012 he has been President of 
Rai World, the Rai company with the role of 
organising the international operation of the 
Italian Public Service Broadcaster. 

Mr Cappon is also a professor at Sciences-
Po University in Paris, where he is senior 
lecturer for a course on “Public Service Media 
in Europe”, and a member of the board of 
Roma Tre University in Rome. 
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