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Introduction  
The purpose of this report is to assess the 
Open Doors Day at the European Economic 
and Social Committee. The report comprises: 
a description and analysis of the 2014 event, 
recommendations for future editions and a 
presentation of the opportunities the Open 
Doors Day provides the Committee. 
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This event is part of the interinstitutional Open Doors Day, during which 
all the EU institutions open their doors to the general public, and was 
held this year on Saturday 17 May from 10 a.m. to 6 p.m. on the ground 
floor and 6th floor of the main EESC building (rue Belliard 99). 

The aim of the event is to allow an interactive exchange of ideas with 
EU citizens.

The 2014 Open Doors Day focused on the European elections and three 
sub-themes of topical interest: 

•	 Europe of growth,
•	 social Europe,
•	 sustainable Europe. 

To get visitors interested in these issues and the work of the Committee, 
a number of different educational and fun activities were organised. 

The 2014 Open Doors Day attracted some 2 580 visitors (compared 
with 2 600 in 2013), and a total of 15 000 promotional give-aways – 
communicating messages about the EESC’s work – were handed out  
to visitors. 
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a) Objectives

The aim was to attract new visitors to the event and to 
raise their awareness about the Committee’s work in both 
an educational and entertaining way.  

b) Concept

Each Open Doors event is organised around a key theme, 
with a number of different activities:  

•	 the groups and sections which make up the EESC 
present their work;

•	 a series of fun activities are organised for the public.

This year – a European Parliament election year – the 
EESC’s work and initiatives were presented through three 
sub-themes, each of which illustrated a different aspect of 
the EESC’s role. These themes – sustainable Europe, social 
Europe and Europe of growth –– were chosen because of 
their direct link to the EESC’s activities. They also followed 
on from the theme of the 2013 Open Doors Day. 

c) Activities

Most of the EESC’s activities took place on the ground 
floor and sixth floor of the JDE building. The sixth floor 
was divided into two areas: the foyer, which was the 
venue for educational activities, and the atrium, which 
hosted a variety of fun and family activities. 

Presidency Stand

The presidency stand welcomed visitors, inviting them 
to play the game R EU ready? specially developed by the 
EESC for the Your Europe, Your Say! event (held at the 
end of March 2014).

The Committee’s three groups also had stands located 
alongside the presidency stand.   

Groups and thematic areas 

As in 2013, the Committee’s sections were grouped 
together in thematic areas.  

To ensure consistency and visual consistency, a different 
colour was assigned to each theme: green for sustainable 
Europe, red for social Europe and blue for Europe of 
growth. Circular structures three metres in diameter were 
installed to present these themes.  

EESC stand on the European Parliament plaza

For the second year running, the EESC had a stand on 
European Parliament plaza. This was decorated with 
beach flags and banners, and manned by Committee 
members themselves. Visitors were able to take part in a 
quiz, with a prize for the winning entry – to be collected 
from the EESC – and the stand attracted much interest 
over the day. It turned out to be a strategic location for 
encouraging people to visit the EESC.  

Let’s talk about Europe!

A film crew spent the whole day interviewing visitors 
about topics they considered important for the future of 
Europe. Twenty or so interviews of visitors were recorded, 
as well three with EESC members. These videos were 
sent to the new European Parliament and were posted on 
YouTube and on the EESC’s website. 

Photo booth

A photo booth was set up on the ground floor of the JDE 
building, which was visible from outside the building, 
where visitors could have their photograph taken with a 
vintage delivery van and wearing fun props. Some 400 
photographs were taken this year. 
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Apis Bruoc Sella

The Apis Bruoc Sella association, which installed the 
beehives on the roof of the EESC building, attends the 
event each year to explain the importance of bees in 
Brussels. Located under the staircase leading to the 
canteen on the way to the lifts, this stand attracted 
numerous visitors. 

Slackline

There was a slackline next to the musicians on the sixth 
floor where visitors could test their balance.  

Computer quiz 

The interactive quiz was updated to include questions on 
the three themes and on European current affairs. A total 
of 835 people took part (up from 737 in 2013).

Musicians

The De Ferre Trio gave a sample of their repertoire, 
ranging from pre-war songs to their own personal 
compositions, so visitors discovered an unconventional 
blues group. 

Your Europe Your Say!

Room JDE 62 was dedicated to the Your Europe, Your Say! 
event. Information about the 14 initiatives put forward by 
the young people taking part in that event was displayed 
around the room. EESC members and volunteers explained 
the issues and how young people were involved in the 
work of the Committee. Visitors were invited to vote for 
the initiatives they considered to be the most relevant and 
important for the future, using special stickers.  

The following three initiatives received the most votes: 

1.	«Encourage research and innovation to boost renewable 

energy and recycling»,

2.	«The freedom to study and work anywhere in Europe», 

3.	«Equality in education».

Face-painting and children’s corner

A pair of make-up artists provided face-painting for both 
children and adults. There was also a decorated children’s 
play area. Children were given activity and colouring 
books to fill in at the event (stickers, crayons, etc.) or to 
take home with them. 
 

Rayito the clown
 
A balloon artist has also attended the Open Doors event 
since last year. He sculpts balloons into the shapes 
requested by young and old alike, making swords, hearts, 
flowers, cartoon and fairy-tale characters, etc.

Postcards

The Committee invited visitors to send a postcard 
as a souvenir of the day to their families and friends 
throughout Europe. A total of 368 cards were sent. 
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d) External promotion of the event

The Open Doors event was promoted through radio spots, announcements in cultural calendars and on the EESC’s 
website.  

The event’s visual identity was projected consistently on all communication items: posters, postcards, programme, 
signage, banners, etc. It reflected the three sub-themes of the day, illustrated in cartoon speech bubbles. 

Radio
 
A visibility partnership was established with the Bel-RTL broadcasting group, Belgium’s leading French-speaking radio 
station (13.54 % market share between January and March 20141) and an advertising campaign was run on Radio 
Contact, Belgium’s third biggest French-speaking station (12.98 % market share between January and March 20142). 
This made it possible to produce and broadcast a 20-second radio spot for all the EU institutions.

The radio spots were broadcast during prime time between 12 and 17 May 2014 with the aim of attracting as many 
visitors as possible.

Day Monday 12/05 Tuesday 13/05 Wednesday 14/05 Thursday 15/05 Friday 16/05 Saturday 17/05

Broadcast
times

6.30 a.m. 6 a.m. 8.30 a.m. 6 a.m. 6 a.m. 8 a.m. 

5.30 p.m. 4.30 p.m. – 1 p.m. 7 a.m. 10 a.m.

6.30 p.m. 7 p.m. – 7 p.m. 7 p.m. –

Day Monday 12/05 Tuesday 13/05 Wednesday 14/05 Thursday 15/05 Friday 16/05 Saturday 17/05

Broadcast
times

6 a.m. 6 a.m. 6 a.m. 6 a.m. 6 a.m. 9.30 a.m.

8.30 a.m. 6.30 a.m. 7.30 a.m. 7.30 a.m. 6.30 a.m. 12 p.m.

1 p.m. 9 a.m. 8.30 a.m. 9 a.m. 8 a.m. 2 p.m.

4.30 p.m. 1 p.m. 1 p.m. 1.30 p.m. 1 p.m. –

6 p.m. 5 p.m. 4.30 p.m. 5 p.m. 4.30 p.m. –

– 6.30 p.m. 6 p.m. 6.30 p.m. 6 p.m. –

Bel-RTL 

Radio Contact

1. CIM Radio study 23/05/2014: http://www.cim.be/fr/media/Radio/Résultats%20public/Radios%20FR. 

2. CIM Radio study 23/05/2014: http://www.cim.be/fr/media/Radio/Résultats%20public/Radios%20FR.
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Cultural calendars 
 
Announcements were published in French, Dutch and English in the main cultural calendars in Belgium: AGENDA.BE, 
DM.city Brussel, netevents.be, Quefaire.be and visit.brussels.

EESC website 

Details of the event, including a programme, were posted on the special Open Doors Day page on the Committee’s 
website, available in English and French, with a link to the Open Doors interinstitutional website. The photo gallery for 
the 2013 event was also accessible from this page.  

Photos and videos from the 2014 Open Day were posted online after the event.  

Give-aways

Publicity gadgets were developed and distributed throughout the day. These items were not just promotional items, 
but were designed to be reusable so that they became «information multipliers». Classic give-aways such as pens and 
postcards deliver a clear and easy-to-understand message about the EESC’s work. Most of these items can be used on 
a daily basis, giving their messages greater impact.  

e) Internal promotion of the event

The Open Doors Day was publicised in the CESEinfo newsletter, on the EESC’s intranet pages, in the CEScoop staff 
newsletter, in the members newsletter distributed before the April plenary session and through internal e-mails. 

Signage 

Arrows with the event’s graphics were placed on the ground by the main entrance to the JDE building and outside the 
lifts on the sixth floor to show visitors the way. 

The signage inside included posters, floor markings, figures suspended from the ceiling and boards. Two banners were 
also installed, on the first and sixth floors. Banners and beach flags were used outside the building.

The graphics used in all the signs matched the event’s visual identity and colour scheme.

Interinstitutional cooperation 

This year’s event was organised in partnership with both the Committee of the Regions and the European Parliament. 

As they share the same building, the CoR and the EESC used joint signage, with floor stickers, beach flags, lift signs and 
façade decoration. 

The European Parliament and the EESC also joined forces to hand out USB sticks, brochures and badges around the 
theme of the European elections. An insert about the Committee was included in a European Parliament brochure  
(in French, Dutch, English and German) circulated in the Belgian national press and handed out at the Open Doors 
event.
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A total of 2 580 people visited the EESC during the 2014 Open Doors Day.

A profile of the visitors was established on the basis of an online satisfaction survey3. Most of the visitors were French-
speakers who had come to discover the European institutions with family or friends. 

Visitors had found out about the EESC’s Open Doors Day by word of mouth and from interinstitutional posters.  
Most of the visitors were satisfied with the Open Doors Day. 

Languages AccompagnementLevel of satisfaction

39%

12%

35%
47%

18%

1%2%

35%

50%

49%

12%

French Very satisfied With friends

English Satisfied With Family
Dutch Rather satisfied Alone

Rather dissatisfied
Not at all satisfied

How did you hear about the Open Doors Day?

30

25

20

15

10

5

Posters
Calendars
Internet site
EU member of staff
Word of mouth

Radio

3. 835 people took part in the computer-based quiz.
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Assessment and 
suggestions for 
improvements

5
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Thematic areas

Having the sections grouped in thematic areas allowed 
visitors to discover the EESC’s work through the day’s 
three themes. By presenting the EESC through these 
thematic areas, it was possible to showcase the EESC as 
an assembly rather than emphasising the specific work of 
sections. 

As there is less traffic at the far end of the sixth floor, the 
space given to the sections was reduced so as to give it a 
«friendlier» feel. The three areas had an equal number of 
visitors this year.  

Rayito the clown

The variety of his creations and his natural talent charmed 
children and grown-ups alike and made the balloon 
sculptor a huge success.  We therefore highly recommend 
rebooking Rayito the clown next year. However, he should 
move around more as this would draw a lot of attention.

Photo booth

The photo booth was much more popular than last year, 
with some 400 photographs taken. We recommend 
keeping the photo booth on the ground floor as it attracts 
attention and so encourages people to enter the building. 

Musicians

The musical sets of the De Ferre Trio were very popular 
with the public and should be kept as a discrete activity.

Let’s talk about Europe!

Visitors particularly appreciated the opportunity to express 
their views on key issues (employment, the economy, the 
environment, education, etc.) for communication to the 
newly elected European Parliament. 

Giving people the chance to express their views on 
Europe is an idea that should be kept for future events; 
however, it would be good to review the format and 
method used to distribute the video films. Posting these 
videos on social media and asking people to respond by 
posting their own videos would make it possible to create 
a real citizens’ dialogue.   

Apis Bruoc Sella

The stand attracted a large number of visitors, raising 
awareness of how bees benefit the urban environment. 
This activity ties in directly with the EESC’s environmental 
concerns. 

We suggest continuing to present the work of Apis Bruoc 
Sella at future events. It could also be a nice idea to allow 
members of the public to visit the beehives located on the 
roof of the EESC building. 

Slackline

Unlike the rope bridge we had in previous years, the 
slackline met with a mixed response from visitors.  
This new activity, which is not very well known, attracted 
only the more adventurous of visitors. For future Open 
Doors events, we suggest adapting the activity by making 
the space livelier and more attractive: with visual effects, 
music, etc.  

Computer quiz

As always, the interactive quiz was a huge success.  
A total of 835 people took part, 98 more than in 2013, 
which is an increase of 13%. 

Stand on the EP plaza

Having a presence here, away from the rue Belliard 
building, was an effective way of promoting the Open 
Doors Day. The quiz with a prize for winners to collect 
from inside the EESC building provided an incentive for 
people to visit the EESC. 

A total of 81 people came to the main EESC building 
to collect their prizes. It would be a good idea to do 
something similar next year. 
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The ninth Open Doors Day had a similar success rate 
to last year’s event: a total of 2 580 visitors compared 
with 2 600 last year. Smaller visitor numbers meant that 
people were able to interact better with EESC members, 
volunteers and other visitors. The general atmosphere 
was more enjoyable and relaxed. The flow of visitors 
throughout the day was also very constant.

a) Accessibility

Although the welcome point was located on the corner 
of rue Belliard and rue du Remorqueur, some visitors had 
difficulty finding the EESC building. 

We suggest that a welcome point be set up in front of the 
building (outside), to make the EESC instantly identifiable.

b) Communication channels

The roles of the Committees are not very clear from the 
visitor’s perspective. If the communication campaign and 
relevant materials focused on a flagship activity, letting 
visitors discover the EESC’s other activities during the 
day, this would allow a single message to be transmitted 
to the target audience. It would help ensure consistency 
between the different communication channels, thereby 
increasing the chance of attracting more visitors. 

Radio

The responses to the online satisfaction survey show that 
a significant proportion of visitors had heard about the 
EESC’s Open Doors Day from the radio spots.  

For the 2015 event, we suggest renewing the partnership 
with Bel-RTL but in a more active way. The Committee 
must become aware of the added value of this medium 
and the way it can convey the EESC’s key positions and 
significant political messages to a wide audience (Bel-RTL: 
13.54 % market share between January and March 20144). 

Development of televised publicity campaigns (interviews, 
documentaries) could also be considered. 

We also suggest continuing publicity through Radio 
Contact (12.98 % share of the market between January 
and March 20145).

Cultural calendars

Cultural calendars seem to be a source of regular 
information for the public. They help draw in many visitors 
each year, without the need to spend any money. 

We therefore recommend continuing to publish 
information about the Open Doors event in cultural 
calendars. It might also be worthwhile investing in 
advertising space in these publications to provide greater 
visibility.

EESC website

The Committee’s website is the preferred interface for 
communicating practical information on the Open Doors 
Day, such as the programme or activities. 

Social networks

While social networks are an important way of ensuring 
the visibility of an event such as the Open Doors, 
promotion via the EESC’s own social media platforms 
was rather poor: three posts on its Facebook page (by 
26/05/2014; 6 707 fans) and no Twitter tweets (by 
26/05/2014; followers: 11,8k) about the Open Doors 
event. It is important to make maximum use of social 
media for future events. It could also be useful to invest in 
advertising space on these platforms.

c) Cooperation with the Committee of the Regions

Cooperation with the Committee of the Regions improved. 
Shared internal and external signage was installed (signs 
for lifts, façade decoration, beach flags on the pavement 
outside the Committees’ building, etc.).

4. CIM Radio study 23/05/2014: http://www.cim.be/fr/media/Radio/Résultats%20public/Radios%20FR.  

5. CIM Radio study 23/05/2014: http://www.cim.be/fr/media/Radio/Résultats%20public/Radios%20FR.
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a) Interaction with the public  

The Open Doors Day is an opportunity for the European Economic 
and Social Committee to meet a different type of visitor to those 
it sees throughout the rest of the year, in this case families and 
members of the public who are not always well informed about 
Europe and its institutions. It is a perfect day for interacting with 
visitors and exchanging views about what the EESC does, as well  
as explaining its relations with the other institutions and its role 
early on in the legislative process.

b) Proximity 

At the EESC, unlike the other European institutions, the Open Doors 
event is attended by the organisation’s members. 

This helps to highlight the members’ political engagement with 
civil society, and to explain directly to visitors what their work and 
commitment are within the Committee. It gives the EESC a human 
face and brings it closer to citizens.

c) Visibility 

Through the Open Doors Day and the publicity surrounding it, the 
EESC can publicise its key positions via the mass media, i.e. radio, 
newspapers and television.  

In addition, the communication media deployed for Europe Day are 
considerable and can only be beneficial for the EESC, provided that 
action taken is synergistic.
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Appendix 1: Changes in the number of participants in the computer-based quiz
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 Appendix 2: EMAS (Eco-management and Audit Scheme)6

The EMAS team has been monitoring the amount of 
waste produced during the Open Doors Day since 2010. 
This year, we have once again seen a considerable 
improvement. 

Analysis

•	 Total volume of waste in 2014: 39 % down on 2013. 
There has therefore been a 63% reduction in waste 
since 2010!

•	 Paper waste: down 60 %. Raising the awareness of 
the people staffing the stands was highly effective. 
Even while the stands were being assembled, we 
noted that cardboard boxes were crushed to reduce 
the amount of space they took up. This was one of 
the issues highlighted at the CoR partners meeting, 
and the awareness-raising process was highly 
effective so that everybody worked well together. 

Aspects for further improvement: the sorting was not 
done correctly. In particular, paper cups were thrown into 
the wastepaper baskets, whereas they have a plastic 
coating and should have been disposed of in the black 
bags (general waste).

•	 General waste (black bags, unsorted waste): down 42 
%. The quantity of general waste also decreased.

•	 Plastic/metal/cans: up 20%. Jugs of tap water 
replaced plastic bottles, as in 2011. 

•	 Organic waste: as in 2011 and 2012, there was a 
collection of organic waste, in particular the peelings 
from the Comunidad de Valencia stand. Many thanks 
to the Valencia stand, whose sorting was perfect!

•	 Glass: several stands on the fifth floor were serving 
wine, and this year a bin was provided for glass items 
so they could be correctly sorted. Our CoR partners 
were informed and took part. 

•	 Quality of sorting: in the past, the cleaning company 
has noticed information brochures left discarded by 
visitors inside our buildings.  Since 2012, the company 
has noticed a marked improvement: brochures were 
not left lying all over the place. 

•	 Awareness-raising: the EMAS team has been raising 
awareness about waste prevention since 2011 to 
bring everybody on board. Members of the EMAS 
team were invited to preparatory meetings where 
they were able to get their message across, and this 
practice should be maintained.

Open Doors Day: 
waste (k) 2010 2011 2012 2013 2014 % 2010-2011 % 2011-2012 % 2013-2012 % 2014-

2013

General 1040 800 600 450 260 -23 % -25 % -25 % -42 %

Paper/cardboard 600 772,5 540 500 200 29 % -30 % -7 % -60 %

PMC 80 54 24 20 24 -33 % -56 % -17 % 20 %

Glass Unsorted Unsorted 80 Unsorted 80 NA NA -100 % NA

Organic Unsorted Unsorted 140 70 70 NA NA -50 % 0 %

Total 1720 1626,5 1384 1040 634 -5 % -15 % -25 % -39 %

vs 2010 -40 % -63 %

6. This report concerns both the EESC and the CoR
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Measures taken by EMAS:

1.	 Attendance at EESC-CoR preparatory meeting;

2.	 Attendance at meeting with the CoR partners;

3.	 Sending written advice to the CoR via the CoR’s D2 unit;

4.	 Attendance of our trainee at the Open Doors event.
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PMC Glass Organic Total

2010 2011 2012 2013 2014

Open Door Day of the EU - Waste
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Appendix 3: Publicity in cultural calendars

Agenda.be (09/05/2014)
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Appendix 3: Publicity in cultural calendars

Agenda.be (09/05/2014)
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Appendix 3: Publicity in cultural calendars

DM.city Brussels (08/05/2014)
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Appendix 3: Publicity in cultural calendars

Netevents.be (06/05/2014)
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Appendix 3: Publicity in cultural calendars

Quefaire.be (07/05/2014)
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Appendix 3: Publicity in cultural calendars

Visitbrussels (09/05/2014)
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Appendix 3: Publicity in cultural calendars

Visitbrussels (09/05/2014)
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Appendix 3: Publicity in cultural calendars

Visitbrussels (09/05/2014)
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