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Dear friends,

In May 2014, hundreds of millions of EU citizens will go to the polls for the European 
Parliament elections to decide what kind of Europe they want. There is no shortage 
of those who predict that anti-EU and protest parties may get as much as 20-30 % 
of the vote. An anti-Europe vote would, they say, refl ect voters’ frustration with the 
crisis, slower growth, job losses and with what voters perceive as the policy-makers’ 
inability to get a handle on what is going on.

The crisis has, in fact, led to an unprecedented acceleration of European integration, 
putting Brussels fi rmly in the driving seat of economic crisis management and gov-
ernance. EU citizens have been pressurising Europe’s decision-makers into designing 
comprehensive, lasting and, yes, European solutions to the continent’s economic 
woes. They have spared no eff ort and used every communication channel available 
to them to vent their anger, voice their concerns and urge action.

The upcoming EP elections also coincide with a radical reshaping of relations 
between citizens and policy-makers, made possible by new communication tools. 
Technological progress has spawned a plethora of channels and platforms, turned 
everybody into a journalist and created a staggering amount of content. Social media has empowered citizens by turning 
them into co-authors of policies that directly aff ect their lives. It has also placed additional pressure on politicians and pub-
lic communicators who are often just a click away from citizens.   

Few would argue that European integration has not brought many, if not most, EU citizens concrete and tangible benefi ts. 
But the EU has not been good at communicating the positive aspects of its work and at keeping in touch with its ‘grass 
roots’. Brussels is often seen as foreign, faceless and too far away. It is therefore worth taking a closer look at EU communi-
cation strategies and campaigns to see what we can do better.

By inviting communication professionals from civil society organisations, national and international public institutions, 
journalists and policy-makers to attend our 7th Civil Society Media Seminar, we in the EESC want to learn more about what 
you see are the problems we face and how you think we can overcome them.   

Before the seminar kicks off , I would like to thank the speakers, moderators, EESC members, our members’ host organ-
isations, national Economic and Social Councils, the Council of the EU, the European Commission, the Committee of the 
Regions and, not least, our partner for this event, the European Parliament for its support. 

I wish you an enjoyable conference and I hope we will have a valuable exchange of views and that you will also learn a little 
more about our work in the EESC, about the EU in general and about how we can work together. 

Jane Morrice, vice-president, EESC
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Towards the EP elections
Communicating the added value of Europe

7th Civil Society Media Seminar
 EESC, Brussels

25-26 November 2013

Structure of the seminar
Monday, 25 November 2013
09:00 – 09:30 Registration of participants

09:30 – 10:45 Opening session

10:45 – 11:00 Coff ee break

11:00 – 13:00 European image building

13:00 – 14:30 Buff et lunch

14:30 – 16:30 Communicating the cost of non-Europe

17:00 – 18:00 Visit of the Parlamentarium 

20:00 – 22:00  Networking dinner 
Brasserie Leopold – Rue du Luxembourg, 35, B-1050 Brussels

Tuesday, 26 November 2013
09:00 – 11:00 Impact of the changing media landscape on public communication

11:00 – 11:15 Coff ee break

11:15 – 12:45  2014 European elections: This time it’s diff erent! The communication challenges of the European elections’ 
campaign 

12:45 – 13:00 Concluding remarks

13:00 Take away lunch 

1. Welcome and opening interventions
 25 November 9:30-10:45

Jane Morrice, vice-president, EESC

Emily O’Reilly, European Ombudsman

2.  European image building: 
Lessons from public diplomacy and corporate branding

 25 November 11:00-13:00

Keynote speech:
Simon Anholt, founder and editor emeritus of the quarterly journal, Place Branding & Public Diplomacy, and publisher of the 
Anholt Nation Brands Index and City Brands Index
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Discussion panel:
Anthony Gooch Galvez, director of public aff airs and communications, OECD 

Luca Visentini, confederal secretary European Trade Union Confederation 

Kristel Vanderlinden, head of strategy and managing partner Ogilvy Brussels

Moderator: Cveto Stantič, EESC member, entrepreneur

3. Communicating the cost of non-Europe
 25 November 14:30-16:30

Keynote speech: 
Rapporteurs for the EESC opinion ‘Towards an updated study of the cost of non-Europe’:

Giorgios Dassis, president of the EESC Workers’ Group (II), and 

Luca Jahier, president of the EESC Various Interests’ Group

Discussion panel:
Tamás Király, head of EU Communications Unit, Ministry of Foreign Aff airs of Hungary

Joseph Dunne, acting director Directorate for Impact Assessment and European Added Value, European Parliament

Jacek Krawczyk, president of the EESC Employers’ Group

Moderator: Béatrice Ouin, EESC member, journalist and head of mission, International and European Department of the 
French Democratic Confederation of Labour (CFDT) 

4. Impact of the changing media landscape on public communication
 26 November 09:00-11:00

Keynote speech:
Jon Worth, political blogger, EU aff airs expert and co-founder of Bloggingportal.eu, an EU aff airs blogging aggregator. He is 
also a partner of techPolitics LLP, a small agency dedicated to social media strategy and training for politics 

Discussion panel:
Marjory van den Broeke, head of the European Parliament’s Press Unit 

Igor Schwarzmann, co-founder of Third Wave, a Berlin-based digital think-tank and strategy consultancy

Moderator: Thierry Libaert, EESC member, professor Paris Institute of Political Studies (Sciences Po)

5.  2014 European elections: This time it’s different! 
The communication challenges of the European elections’ campaign 

 26 November 11:15-12:45

Introduction: 
Stephen Clark, director for relations with citizens, European Parliament

Discussion panel:
Reijo Kemppinen, director-general, Press, Communications, Transparency, Council of the EU 

Ylva Tivéus, director of citizens Directorate-General Communication, European Commission 

Christophe Leclercq, Founder and Publisher of EurActiv.com

Moderator: Stephen Clark, director for relations with citizens, European Parliament

6. Concluding remarks 
Jane Morrice, vice-president, European Economic and Social Committee

Anni Podimata, vice-president, European Parliament
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Speakers’ bios

Simon Anholt
Simon Anholt is founder and 
editor emeritus of the quarterly 
journal, Place Branding & Public 
Diplomacy, and publisher of the 
Anholt Nation Brands Index and 
City Brands Index. Prof. Anholt is 
acknowledged as the creator of 
the concept of ‘nation branding’ 
and has advised the leaders of 

more than 50 countries, cities and regions on their inter-
national engagement strategies.

Stephen Clark
Director for relations with citi-
zens, Stephen Clark is responsible 
for communicating the activities 
of the European Parliament to 
citizens, for example through its 
visitors’ programme, its ‘Parlamen-
tarium’ visitors’ centre, the future 
House of European History, as well 
as various events and information 
campaigns. Prior to this, he was head of the web communica-
tions unit of the European Parliament. He is currently 
co ordinating the Parliament’s communication campaign on 
the 2014 European elections.

Giorgios Dassis
Giorgios Dassis first joined the 
European Economic and  Social 
Committee in 1981; he was 
elected president of the Work-
ers’ Group in 2008. Prior to that, 
he was president of the Section 
for Economic and Monetary 
Union and Economic and Social 
Cohesion of the EESC. In 1982, 

he became a member of the Executive Committee of the 
European Trade Union Confederation (ETUC). Since 1981, he 
has represented the Greek General Confederation of Labour 
(GSEE) at the ETUC, the International Trade Union Confeder-
ation and the International Labour Office. He is a founding 
member of the Labour Institute of the GSEE and Secretary for 
International Relations. 

Joseph Dunne
Joseph Dunne is currently acting 
director for ‘Impact Assessment and 
European Added Value’ in the new 
Directorate-General for European 
Parliamentary Research Services 
(EPRS). He is also head of unit in 
the European Parliament (EP) for 
‘European Added Value’, focusing 
on better regulation, forward assessment and planning, and 
supporting the Parliament’s legislative work. Previous career 
highlights include: head of the secretariat for the Internal Market 
and Consumer Protection Committee, deputy chef de cabinet for 
President Pat Cox, head of service in the secretariat of the Con-
ference of Committee Chairmen. Before joining the EP in 1987, 
he spent nine years in the Irish Department of Foreign Aff airs, 
including a period as secretary of the embassy in Madrid. 

Anthony Gooch Galvez
In 2008, Anthony Gooch Galvez be-
came director of public affairs and 
communications at the OECD. In 
the ongoing crisis he has worked 
to enhance the OECD’s relevance 
by combining its reputation for 
rigour and expertise with the latest 
communications and technologic-
al developments. Prior to this, he 

headed the European Commission’s media and public diplo-
macy operations in the UK and worked in a similar capacity 
in Washington on EU-US trade relations, EU global environ-
mental and energy initiatives, and other major global policy 
issues. He was the EU’s trade spokesman and special adviser 
to Pascal Lamy, then chief trade negotiator, participating in 
WTO ministerial meetings in Seattle and launching the Doha 
Round, negotiating China’s WTO entry, trade agreements with 
Latin American and African countries, and working to improve 
access to life-saving medicines for the world’s poorest 
countries. 

Luca Jahier
Luca Jahier has a background 
in journalism and joined the 
European Economic and Social 
Committee in 2002. He is current-
ly president of the EESC’s Various 
Interests’ Group, and a member 
of the Employment, Social Affairs 
and Citizenship and Economic and 
Monetary Union and Economic 
and Social Cohesion sections. As a 
rapporteur, he has recently drafted opinions on the perspec-
tives for Africa’s social economy; cooperation between the EU, 
Africa and China; the statute for European political parties; 
implementation of Article 11 of the Treaty on European Union 
relating to participatory democracy; and the social dimension 
of EMU. Previously, he was president of the Federation of 
Development Cooperation NGOs (FOCSIV) and he was among 
the founders of the Italian Third Sector Forum.

Reijo Kemppinen
Reijo Kemppinen is director- 
general of communications, infor-
mation policy and transparency 
at the Council of the European 
Union. Mr Kemppinen joined the 
European Commission in 2000 as 
a spokesman in external relations 
for Commissioners Pascal Lamy 
and Chris Patten. In 2004, he was 
appointed the principal spokes-

person of the Commission and for President Romano Prodi. 
Before joining the Commission, he worked for Finland’s Minis-
try of Foreign Affairs in several senior positions. He draws on 
his past experience as a journalist for the likes of MTV, 
Uusi Suomi and as a BBC correspondent. He has published 
several books about the EU, Economic and Monetary Union 
and Belgium.
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Tamás Király
Graduating in economics (1995) 
and then media studies (1999) in 
Budapest, Tamás Király worked as 
a freelance journalist in Hungary 
in the mid-1990s. He joined the 
Hungarian Ministry of Foreign 
Affairs in 1998, and has been 
dealing with different aspects of 
EU policies for most of the past 

15 years. He was a member of the team that coordinated 
Hungary’s EU accession and served as EU attaché in Sweden 
between 2001 and 2005. He was the deputy head of mission 
at the Hungarian Embassy in Ottawa, Canada between 2008 
and 2012. Mr Király has been leading the EU Communications 
Unit within the press department of the Hungarian MFA since 
July 2012.

Jacek Krawczyk
Jacek Krawczyk is president of the 
Employers’ Group of the European 
Economic and Social Commit-
tee. Between 2010 and 2013, he 
served as vice-president of the 
EESC responsible for the budget. 
He has also served as vice-presi-
dent of PKPP Lewiatan, the largest 
confederation of private employ-
ers in Poland. He is a former chairman of the super visory 
board of LOT Polish Airlines and a professional pilot. 
Mr Krawczyk is an entrepreneur with many years of experi-
ence. In the past, he has been on the board and held the post 
of CEO in several banks and companies from various sectors 
of the economy.

Thierry Libaert
Thierry Libaert is a member of 
the European Economic and 
Social Committee and AFNOR, the 
French standardisation agency. 
As a lecturer and thought leader 
in enterprise communications, 
information and communication 
systems, and communications 
and languages, he has published 

around 20 books and a variety of articles. He has held senior 
posts in France focusing on environmental and ecological 
vigilance. He has advised the ARPP – the French advertising 
self-regulatory organisation – and worked in public relations 
for the Department of Industry and as PR director for one of 
France’s leading companies. 

Emily O’Reilly
Emily O’Reilly became European 
Ombudsman on 1 October 2013 
after serving as National Ombuds-
man and National Information 
Commissioner of Ireland for ten 
years. A former political editor, 
broadcaster and author, her work 
is recognised both nationally and 
internationally. For example, her 
reporting in Northern Ireland and South Africa was awarded 
with a Harvard University Fellowship at the Nieman Founda-
tion (1988), on whose international advisory board she serves 
as a member.

Jane Morrice
Jane Morrice is vice-president of 
the EESC in charge of communica-
tions. She joined the EESC in 2006 
and is a member of the Transport, 
Energy, Infrastructure and Infor-
mation Society (TEN) and Employ-
ment, Social Affairs and Citizenship 
(SOC) sections. She has drafted a 
number of opinions, including on 

the role of the EU in peace-building in Northern Ireland and 
beyond. In 2008, she was appointed to the Northern Ireland 
Equality Commission and is currently serving her second 
term. She became a member of the Delors Task Force which 
established the first EU Peace Programme in Northern Ireland. 
It was this work on peace-building that eventually led her into 
politics. Other career highlights: deputy speaker of the first 
Northern Ireland Assembly set up after the Peace Agreement, 
head of the European Commission office in Northern Ireland, 
and reporter for BBC Belfast.  

Béatrice Ouin
Béatrice Ouin has been head of 
mission at the International and 
European Department of the 
French Democratic Confederation 
of Labour (CFDT) since 2008. She 
joined the European Economic and 
Social Committee in 2006. With a 
background in journalism, her ca-
reer interests include audio-visual 
and media developments, human rights, employment and so-
cial affairs, external relations, and gender equality. She drafted 
a Committee opinion on European and national dimensions of 
communications among many others, including on eradication 
of trafficking in human beings or family policy and demograph-
ic change. From 1995 to 2000, she was editor of the CFDT’s 
weekly publication and, from 2001 to 2008, communications 
director for a regional authority.

Anni Podimata
Member of the European Parlia-
ment since 2007 and vice-presi-
dent since 2011, Anni Podimata 
currently works in communi-
cation policy. As a journalist in 
the 1980s she was at Avgi and 
To Vima newspapers and Athena 
9.84 radio station. She moved to 
ET-1 and Athens News Agency 

as the Paris correspondent (1990-1994). She was diplomatic 
editor at Exousia (1996-1998) and later at To Vima and To Vima 
tis Kyriakis (1998-2007). In 2000, she was awarded the Greek- 
Turkish Friendship Prize by the Turkish Association of Radio 
and TV Journalists for her contribution to the rapprochement 
between the two countries. The prize was awarded in Ankara 
by the then Foreign Affairs Ministers of Greece and Turkey, 
Georgios Papandreou and Ismail Cem.

ESC-13-032-mep01.indd   6 20/11/13   10:24



7

Igor Schwarzmann
Igor Schwarzmann likes to 
connect the dots, to see the big 
picture. As a strategic consultant 
in an increasingly complex world, 
he favours broad knowledge 
over specialisation. In the last 
five years, he has helped shape 
strategic decisions at large cor-
porations like Deutsche Postbank 

AG and Deutsche Telekom AG as well as at start-ups, such as 
Amen and refund.me. In his work, he focuses on finding the 
appropriate solutions as well as the people who will be acting 
on or implementing his advice. Besides the consulting work, 
he speaks at international conferences – South by Southwest 
(SXSW), PICNIC innovation and creativity platform, re:publica 
conferences, etc. – on a variety of topics.

Cveto Stantič
Cveto Stantič graduated in 
economics from Ljubljana Uni-
versity, Slovenia with an MBA 
from Clemson University, USA. 
He spent most of his career in 
business, holding top manage-
ment positions in industry and in 
the service sector in Slovenia and 
abroad. He was vice-president 
of the Slovenian Chamber of Industry and Commerce, and 
responsible for foreign economic relations. During Slovenia’s 
accession to the EU he was appointed to the Core Negotiation 
Team, directly responsible for negotiating chapters related to 
the business sector. He has been a member of the European 
Economic and Social Committee since 2004. He is currently 
vice-president of the Employers’ Group and co-chairman of 
the Joint Consultative Committee EU-Turkey.

Ylva Tivéus
Ylva Tivéus studied journal-
ism and communication and is 
currently director of citizens at 
the  Directorate-General (DG) for 
Communication. She was head 
of information at the Swedish 
Work Environment Fund and edi-
tor-in-chief of various magazines. 
She spent seven years in Copen-

hagen as head of communication for the Nordic Council of 
Ministers before joining the European Commission in 1995. 
Previous positions in the Commission include: head of the 
citizens’ and media centre in Information Communication, 
Culture and Media Policies’ DG; head of the communication 
and civil society unit in DG Environment; and director of com-
munication tools and multimedia communication in DG Press 
and Communication. 

Christophe Leclercq
Christophe Leclercq launched 
EurActiv in 1999 and managed 
it for 10 years. He now focuses 
predominantly on its overall strat-
egy, deepening its Europe-wide 
network, as well as its external 
relations. Previously, he worked 
at the European Commission and 
was a management consultant 
with McKinsey. 

Marjory van den Broeke
Marjory van den Broeke gradu-
ated in English literature at the 
University of Amsterdam and later 
followed a course at the UK’s Open 
University in political sciences. She 
worked as a journalist for the AP in 
Amsterdam, for Dutch radio and, 
briefly, for Dutch television. She 
joined the European Parliament 
press service in 1995 and has been head of the press unit 
since February 2007.

Kristel Vanderlinden
Kristel Vanderlinden is head of 
strategy and managing partner 
at Ogilvy Brussels, a full-view 
creative and strategic agency. The 
Ogilvy Group is the most awarded 
creative and ‘effective’ agency in 
the world. Mrs Vanderlinden has 
more than 20 years’ experience 
in creating brands, brand story-

telling and effective behavioural change communications. 
She is also the strategic force behind the European Parlia-
ment’s election campaign 2014.

Luca Visentini
Luca Visentini is an Italian trade 
unionist from the ‘Unione Italiano 
del Lavoro’ (UIL). Since May 2011, 
he has been confederal secretary 
of the European Trade Union Con-
federation (ETUC). Other career 
highlights include: regional gen-
eral secretary of the Italian Union 
of Workers in Tourism, Trade and 
Services (UILTUCS), president of the Inter-Regional Trade 
Union Council (IRTUC) for the trade unions of Friuli Venezia 
Giulia, Veneto and Croatia, general secretary of the ‘Unione 
Italiano del Lavoro’ of Friuli Venezia Giulia and member of the 
National Board and the Central Committee of the National 
UIL. He is also a published author and poet who founded and 
chairs associations and networks active in the fields of litera-
ture and theatre.

Jon Worth
Jon Worth is one of the best-known 
bloggers on EU aff airs and commu-
nications (www.jonworth.eu) and 
a founder of BloggingPortal.eu, an 
aggregator of European blogs. He 
is a UK national resident in Berlin 
and working EU-wide on online 
communications projects for gov-
ernments, international organisa-

tions and NGOs. His best-known campaign – the Atheist Bus 
Campaign – raised £154 000 (EUR 182 500) in online donations 
and changed the public debate about atheism in the UK. He 
has also previously run online campaigns for Harriet Harman 
and Ken Livingstone, and worked for the UK’s civil service.
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