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The challenge

“The growth of world population and production combined with 
unsustainable consumption patterns places increasingly severe stress 
on the life-supporting capacities of our planet.” Agenda 21



Sustainable Consumption & Production Debate

• Popular view: Developed economies need to 
reduce their standard of living to help other 
populations

• Business View: Creation of goods and 
services improve people’s quality of life

Setting the scene



WBCSD belief and approach

Sustainable Consumption and Production is NOT:

• About producing less, but producing better

• About consuming less, but consuming differently

• About limits to growth, but sustainable growth

• Improving the environment along, but improving quality of life

Setting the scene
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Seven keys to success

1. Innovate

2. Practice eco-efficiency

3. Move from stakeholder dialogues to partnerships for progress

4. Provide and inform consumer choice

5. Improve market framework conditions

6. Establish the worth of Earth

7. Make the market work for everyone

Keys to success



Keys to success

Key 1: Innovate

"…from ‘bigger is better’ to ‘smarter is better’ "
Centerman, CEO ABB

• Technological & social innovation improves quality of 
life, addresses resource depletion and pollution 
accumulation

• Innovation process must take into account the public 
interest, otherwise it may be rejected by society



Keys to success

Cargill Dow Renewable Fibers

• Patented polymer NatureWorks which is produced from 
renewable resource (eg corn) for packaging applications

• Replacing fossil fuel derived polymers, uses 20-50% less 
fossil fuel and releases less CO2

• Performance and cost competitive

Key 1 – Example



Key 2: Practice Eco-Efficiency

Eco-efficiency uses environmental performance to drive the 
bottom line

• to focus on opportunities

• to improve performance 

• to make businesses more competitive and     
environmentally responsible

" Creating more value with less impact "

Keys to success



DuPont Tyvek ® Sealed non-ventilated roof system

Key 2 – Example
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Saves 2 million tons CO2 emissions every year in the UK
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Key 3: Move from Stakeholder Dialogues                 
to Partnerships for Progress

• Partnerships for progress offer business, 
government and civil society new solutions          
to common concerns

• Move beyond talking to one another to
acting together

Keys to success



Keys to success

Global Alliance
for Vaccines & Immunizations
(GAVI)

• Overcomes market
and intergovernmental
failures

• 40-70 million children
have access to vaccines
through GAVI

Key 3 – Example

http://www.vaccinealliance.org/



Key 4: Provide and inform consumer choice

• Improving quality of life for consumers

• Reducing environmental and social impacts

• Increasing the market share of sustainability-minded 
companies

Triple win

Consuming differently = 
moremore quality & knowledge, lessless quantity & waste

Keys to success



Key 4 – Example

AISE (Int’l Association for Soaps,
Detergents and Maintenance Products)

• Washright program encourages consumers to 
be aware of the impact of their activities and to 
adjust behavior to environmentally better 
acceptable ways

Keys to success



Key 5: Improve Market                     
Framework Conditions

Legislation and regulations should promote:

• competition among enterprises

• effective intellectual & property rights

• reliability of contractual terms

• fair and transparent accounting

• accountability of government intervention

• predictability of government intervention

• freedom and democracy

Keys to success



Keys to success

Key 5 – Example

Subsidies

• 1.5 trillion USD are spent 
every year to subsidize 
activities that cause 
significant resource 
damages or over-use

• Subsidies foster 
inefficiencies 

– Resource over-
exploitation

– Lock-in of old 
technologies



• Markets need accurate and timely price signals         
to avoid wasting resources and missing future 
opportunities

• Markets must reflect true costs of 

– environmental goods and services

– social impacts

Keys to success
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Keys to success

Key 6 – Example

ITQ
Individually Tradable Quotas

• Market driven solution to meet fish depletion

• Allocates value and ownership of fishing rights to provide 
incentives to fishermen to protect and restore the habitat 
on which they depend



• More opportunities and better quality of life for the 
poorest to provide better:

– Healthcare

– Water

– Housing

– Nutrition

– Electricity 

– Education

Keys to success

Key 7: Make the Market Work for everyone



Key 7 – Example

Deutsche Bank

• Deutsche Bank Microcredit Development Fund

– Enables families to rise from poverty to creation of 
opportunities for self-employment

Keys to success
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Shared Responsibility

Understand the 
importance of 
sustainable 
development for 
long term 
financial return 
and use that 
knowledge when 
allocating and 
pricing capital 
and risks

Provide sound 
advice to the 
different 
stakeholders

Use information 
available in the 
market

Make choices 
that meet needs 
and aspirations 
sustainably

Work with 
society to set 
priorities

Establish market 
framework 
conditions to 
promote 
environmental, 
social and 
economic 
sustainability

Innovate

Market safe and 
sustainable 
products and 
services

Adopt high 
ethical standards

Financial 
Markets must

NGOs and 
citizen initiatives 
must

Consumers and 
Citizens must

Governments 
must

Business must
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Conclusion

• Consumption and production
are intricately linked

• They require a global and integrated approach 

• Business is part of the solution

• Must be driven by bottom line

• Collaborative efforts are necessary 

• Need for proper framework conditions

• Acknowledge limitations



www.wbcsd.org
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