
Introduction

The economic potential of the digital economy, as one of the sectors 
that can boost Europe’s growth rate and create jobs, is undeniable. 
Digital competition is improving companies, making them more 
productive and competitive in a future global market. At the same 
time, information and communication technologies (ICT) can lower 
costs for both private companies and governments, increase access 
to new markets and facilitate business start-ups. For consumers, a 
fully functioning digital market would mean enjoying more, better 
and cheaper services, with broader and more easily accessible 
opportunities. 

However, it is safe to say that the European Union (EU) has not yet 
made the best possible use of the significant opportunities that 
digital technology has to offer. This is largely due to the fact that the 
European market is still divided into national markets. This means that 
the additional economic growth, new jobs, increased investment and 
innovation which would all be unlocked with a fully-fledged Digital 
Single Market (DSM) remain unrealised. 

What the EU is doing

In the past few years the EU has accelerated its work on creating 
a more connected and integrated European digital economy. In 
2010, the 'Digital Agenda for Europe', was established as one of 
seven flagship initiatives of the Europe 2020 strategy, bringing new 
momentum to updating the Single Market rules for the digital era. 
The EU has since adopted several important pieces of legislation 
on, for example, roaming charges, reducing the cost of broadband 
networks, e-procurement and consumer rights. However, some 
major legislative proposals still remain under discussion in the 
Council of the European Union and in many areas the system 
remains one of national markets. 

With the publication of the Digital Single Market (DSM) Strategy for 
Europe in May 2015, the Juncker Commission has set out to bring 
down regulatory barriers and fully unlock online opportunities for 
all Europeans. The strategy aims to stimulate economic growth and 
create jobs by ensuring that the European Union embraces the 
digital revolution and opens up digital opportunities for people and 
businesses. The European Commission’s communication sets out 16 
initiatives, which envisage giving consumers and businesses easier 
access to digital goods and services, creating the right conditions 
and a level playing field for digital networks and innovative services 
to flourish, as well as maximising the growth potential of the digital 
economy. They include, for example, facilitating e-commerce, 
tackling geo-blocking, modernising copyright law and simplifying 
VAT arrangements.

The EESC’s position 

In its opinion on "A Digital Single Market Strategy for Europe", 
adopted at the Plenary Session in December 2015, the European 
Economic and Social Committee (EESC) supports the European 
Commission in its determination to put an end to the fragmentation 
of European digital policy. A comprehensive European digital 
strategy would enable the EU to make the best possible use of 
the significant opportunities that digital technology has to offer 
and secure it a leading position in the global digital economy – a 
privilege that has become the preserve of third countries.

The EESC is convinced that the EU should act as a creator and not 
merely as a consumer of digital technology. In order to achieve this, 
the EESC proposes a list of practical measures: closing the skills gap, 
educating young people early in order for them to develop digital 
skills, guaranteeing accessibility for all citizens including people with 
disabilities and ensuring appropriate public and private investment 
in research, professional training and teaching. 
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The EU should take full advantage of new technological phenomena 
such as Big Data. The various national regulations should be brought 
together within a coherent European framework which, based 
around a smart data processing policy, would be characterised by a 
balanced combination of economic interests and the protection of 
private life, in various spheres i.e. medicine, public health, personal 
services, agri-food.

The Committee acknowledges the role of online platforms (search 
engines, social media, knowledge and video sharing websites, app 
stores, etc.) in driving the internet-enabled economy and considers 
that platform operations should not be restricted. However, 
the EESC is aware that there are concerns regarding consumer 
safeguards, the platforms' dominant market position and their 
handling of users' data. For these reasons the EESC welcomes 
the comprehensive analysis of the role of platforms in the market 
proposed in the DSM Strategy. 

From the consumers' point of view, the EESC welcomes the 
initiatives concerning access for consumers and businesses to 
digital goods and services across Europe. Regarding geo-blocking, 
the Committee recommends the introduction of digital identities 
to facilitate access. Secondly, a streamlined rights framework would 
be helpful but care must be taken not to disrupt business models 
linked to advertising and market access.

The EESC also believes that evolving business models and services 
will lead to profound changes in the labour market. There will be 
many potential risks and challenges, particularly in the field of 
security, work organisation and social security. The social dimension, 
with all its implications for employment, should form a strong 
additional pillar of the European Digital Single Market Strategy.

Going forward, discussions regarding the implementation of the 
DSM strategy must take into account the concerns of the European 
organised civil society, including citizens, consumers, entrepreneurs, 
workers, vulnerable persons and people with disabilities with the 
aim of establishing a more inclusive society.

Further information
EESC website:  www.eesc.europa.eu 

Section for 'Transport, Energy, Infrastructure and the Information Society‘ (TEN):  www.eesc.europa.eu/ten

Links to recent EESC opinions
Digital Single Market Strategy: http://www.eesc.europa.eu/?i=portal.en.ten-opinions.36149 

Effects of digitalisation on service industries and employment: http://www.eesc.europa.eu/?i=portal.en.ccmi-opinions.34826

Towards a thriving data-driven economy: http://www.eesc.europa.eu/?i=portal.en.ten-opinions.33384

Shaping the future of Internet Governance: http://www.eesc.europa.eu/?i=portal.en.ten-opinions.31581 

Digital society: access, education, training, employment, tools for equality: http://www.eesc.europa.eu/?i=portal.en.ten-opinions.31224 
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