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Introduction
The 2018 annual European Day of Social Economy Enterprises was held at the EESC on 4 June. When the
event was held for the first time in 2016, we made every effort to promote the sector. In 2017, we
examined the role of the social economy in the future of Europe. This year, we chose to look at the issue of
scaling up the social economy.
Before getting to the heart of the
matter, it was suggested that the
2018 annual European Day of Social
Economy Enterprises be dedicated
to Jens Nilsson, co-chair of the
European
Parliament's
Social
Economy Intergroup, who passed
away in March.

Thank you, Jens, for all of your
contributions to the social economy! As you
would have put it, "Let us continue to lead
the charge and take to the barricades for this
sector, which is so important for the EU".

As in previous years, the 2018 European Day
of Social Economy Enterprises focused on a number of inspiring stories, participatory workshops and an
institutional response, in order to help create synergies between institutions, ask questions and move
forward. The EESC would like to thank all those who took part in the event for their valuable contributions
and their active involvement in the discussions.
For more information:
 contact us by e-mail email (SocialEnterprise@eesc.europa.eu) or
 visit the event's webpage.
Section for the Single Market, Production and Consumption
European Economic and Social Committee (EESC)
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The Day in figures:
SPEAKERS
23 speakers, including:
1 minister
1 secretary of state
1 high commissioner
1 MEP
LIVE STREAM
177 visitors from the following countries:
Belgium, Cyprus, France, Greece,
Hungary, Italy, Lithuania, Portugal,
Romania, Slovenia, Spain, Turkey, UK. The average
visit time was 45 minutes and 36 seconds. The panels
that received the biggest web-streaming audience
were the opening panel as well as the institutional
response and the wrap-up panel.

Audience
131 participants

TWITTER
 Twitter mentions: 679 (505
retweets, 158 posts, 16 replies)
 Potential reach of 2.1 million
MEDIA IMPACT
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Press release
Aprovechar el potencial de
la economía social para
acabar con la desigualdad
Social enterprises, it is time
to be recognised and scale
up
Economía social: "La
empresa que Europa está
esperando"
Lucian Gramescu: "This is
how I make social enterprise
grow in Romania"

Programme
8.30 a.m.

Registration

9 a.m.

Opening remarks
 Ariane Rodert, Section for Single Market, Production and Consumption,
EESC
 Nicolas Schmit, Minister of Labour, Employment and Social and Solidarity
Economy of Luxembourg
 Christophe Itier, High Commissioner for Social and Solidarity Economy and
Social Innovation, France
 Ann Branch, acting Director, DG EMPL, European Commission
Open floor discussion

10 a.m.

Inspiring stories
Moderator: Oliver Röpke, Member of the permanent study group on Social
Economy Enterprises, EESC
 Margitta Haertel, Presidency of Pfefferwerk Stiftung
 Lucian Grămescu, Scaling Manager, Impact Hub Bucharest
 Antoine Franco, President of Entrepreneurs solidaires, Pôle de
Coopération du Centre Isère
 Marina Andrieu, Cofounder of Women in Digital Empowerment (WIDE)
Open floor discussion
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11 a.m.

Workshops
1.

How to enhance the impact of Social Economy and enable its scaling up?
Rapporteur: Victor Meseguer, Director, Social Economy Europe
 Michel Catinat, President of the Europe project, Le Labo de l'ESS
 François Malaise, Deputy Director-General, Groupe Terre
 Daniel Sorrosal, counselor for international relations and innovation,
Crédal, Policy And Advocacy Manager, FEBEA

2. Gender equality in Social Economy Enterprises' structures of governance
Rapporteur: Luigi Martignetti, General Secretary, REVES
 Véronique De Baets, Responsible for Gender equality on the labour
market, Institut pour l'égalité des femmes et des hommes
 Manuela Vollmann, Presidency of arbeit plus
3. The role of clusters and regions in the scaling up
Rapporteur: Ulla Engelmann, Head of the unit "Clusters, Social Economy and
Entrepreneurship", European Commission
 Mikel Irujo, Delegation of the Government of Navarre to the European
Union
 Erdmuthe Klaer-Morselli, Deputy Secretary General, REVES
 Antoine Franco, President of Entrepreneurs solidaires, Pôle de
Coopération du Centre Isère

1 p.m.

Lunch break

2.30 p.m.

Presentation of the results of the workshops by the 3 rapporteurs
Moderator: Marie Zvolská, EESC member
 Victor Meseguer, Director, Social Economy Europe
 Luigi Martignetti, General Secretary, REVES
 Ulla Engelmann, head of the unit "Clusters, Social Economy and
Entrepreneurship", European Commission
Open floor discussion

3.30 p.m.

Institutional response
Moderator: Alain Coheur, President of the permanent study group on Social
Economy Enterprises, EESC
 Tadej Slapnik, State Secretary in the office of Prime Minister of Slovenia
 Sławomir Tokarski, Director, DG GROW, European Commission
 Marie-Christine Vergiat, Co-president of the Social Economy Intergroup,
European Parliament
 Juan Antonio Pedreño, President, Social Economy Europe
Open floor discussion

4.30 p.m.

Concluding remarks and perspectives for 2019
Ariane Rodert, President of the Section for Single Market, Production and
Consumption, EESC
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Speakers' contribution
Nicolas Schmit paid tribute to Jens Nilsson who had collaborated with him on the
social economy. He congratulated the EESC for its sustained commitment to the
social economy. The Day of Social Economy Enterprises is an event not to be
missed. The EESC has turned the European Day of Social Economy Enterprises into
an event where all social economy players have the opportunity to make
exchanges and lay the foundations for a more integrated and an even more
dynamic approach. Without the participants and the EESC, we would not have
been able to achieve what we have achieved. However, it is true that the time has
now come to scale up. Today, we must reflect on the case for a social economy
strategy on a European level. Indeed, the most important scale is the European scale. It must open up to
businesses in the single market, such as the case of public procurement where social economy enterprises
are not treated in the same way. When working on country or regional strategies, we should take
inspiration from each other, coordinate with each other and exert a greater influence so that the social
economy receives the attention it deserves. There is a role for social enterprises at international level,
particularly within the framework of cooperation with key partners in the south (the North Africa region or
Africa itself), but also with the Balkans, where the social fabric is weak. The international level is a lever
that allows us to scale up. In the context of sustainable development, social economy enterprises can
provide solutions to meet major challenges, such as the environment and the circular economy. It is
therefore important to remove obstacles and support social economy enterprises so that they can fulfil
their full potential.

Christophe Itier explained that France is undergoing reforms that affect the
social and solidarity economy (SSE). The social and solidarity economy, which
represents 10% of French GDP, remains difficult to understand and is not very
visible to the general public. Paradoxically, consumers have never been so
conscious of the traceability of products and services, of the environmental and
social friendliness of the business of which they are customers, and, among
young people, of the question of "purpose" when choosing a job. France is
considering amending the very definition of businesses' social purpose in its
Civil Code, in order to include considerations linked to social and environmental
impact. This social and solidarity economy, which is currently gaining ground in terms of values, still has not
adopted a sufficiently aggressive approach. France has 2.5 million jobs in the social and solidarity economy,
with 700 000 retirements expected in the coming years. However, there is insufficient clarity regarding
future professions and the industries of tomorrow. Finally, at European and international level, it is
important to bolster the ability of the social and solidarity economy to transform the economy. One of the
ideas is that younger generations should focus on social entrepreneurship. It would be conceivable to
create an Erasmus programme in this area. Furthermore, the French Impact initiative supports social
entrepreneurs working towards a better, more efficient ecosystem, with a focus on scaling up. Through
these innovations, we will be able to demonstrate that the social and solidarity economy has the ability to
change the world.
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Ann Branch paid tribute to Jens Nilsson and stated that the social economy
plays a key role. It is a source of growth and job creation which is going through
a fascinating transition. This has been made possible thanks to the work of the
EESC, the Luxembourg presidency, the European Parliament and the European
Commission Expert Group on Social Entrepreneurship (GECES). From a policy
perspective, the European Commission has focused its work on market access,
access to finance, the legislative framework, new business models and the
international dimension. Scaling up is a challenge for social enterprises. Is it the
impact or business activity itself that need to be scaled up? Regarding impact,
there are many ways to scale up: increasing the field of application of the commercial activity or mimicking
the business model in a different domain in order to strengthen partnerships and boost knowledge. An
action plan exists at EU level which supports all of these aspects of scaling up: we have tools, as well as
agreements with intermediaries in different countries, in the framework of the European Investment Fund.
Social enterprises should benefit from easy access to financing in order to create start-ups: financial
assistance is available via grants and there are also mentoring projects and individual assistance for social
enterprises. The social economy is a priority of the European social investment fund. EUR 1.3 billion has
been allocated to operational programmes in the Member States. The Commission is also seeking to boost
the replication of successful models.
See presentation

Inspiring stories
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Pfefferwerk Stiftung was founded in 1999 with the support of the Berlin
authorities. Since its first year, Pfefferwerk Stiftung has supported 71 projects
aimed at boosting professional guidance for young people in order to help them
find their purpose. Cultural and artistic projects have also been implemented.
Pfefferwerk Stiftung draws its funds from its various activities in order to finance
its work. Its social objective helps to guide its activities. It is akin to a small town
within the city. The concept was supported by the political level, which opted to
reallocate a former brewery for cultural and social use, as part of Pfefferwerk
Stiftung's activities. The foundation changed the general structure of the local area
and provided assistance to disadvantaged people. The foundation's model has had an impact at multiple
levels: improving the quality of schools, improving accessibility, providing e-books in different languages to
people in the neighbourhood, as well as the contributions of the artists taking part in the foundation's
activities. What is key for Pfefferwerk Stiftung is the diversity of public and private funding which enable
the initiative to flourish at a basic level.
See presentation
Impact Hub Scaling exists in 100 cities across 50 countries. The programme
builds communities of unlikely allies centred on social entrepreneurship, based
in local communities. The idea is to connect local communities via the eight
existing impact hubs: London, Amsterdam, Stockholm, Madrid, Milan, Athens,
Vienna and Bucharest. After a year and a half, a review was carried out to see to
what extent the approximately one hundred social enterprises had been
successfully supported, enabling them to scale up and progress to a higher
level, first national then international. The aim was for the impact hubs to
become pathways to social entrepreneurship. Social enterprises were
identified, trained and placed in contact with local support services, in order to enable them to scale up. It
is not easy for a social enterprise to scale up: it requires a lot of support and tailor-made advice. Demand is
the driving force behind scaling up.
Marina Andrieu, co-founder of Wide (Women in Digital Empowerment),
explained that in order to scale up it is important to replicate best practices.
Technology plays an important role and can be used by social entrepreneurs to
scale up. For instance, teachers asked Wide to intervene in 42 higher education
institutes to remove obstacles to gender balance in education. Taking action in
42 higher education institutes would have been a full-time occupation for
several people. A platform was set up with six European partners. It provides a
training programme for teachers seeking to remove obstacles to gender balance
in education. The platform is a lever that makes it possible to scale up using
technology. Today, it is important to encourage women's participation, even if technology still remains a
priori a man's arena.
See presentation

Antoine Franco presented Entrepreneurs Solidaires, which was set up in 2012,
and has become a territorial hub of economic cooperation (PTCE). The Isère
Centre brings together two local authorities with as many as 140 000 inhabitants,
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located west of Grenoble. It is often desire but also necessity that leads groups to form, in order to bolster
structures. Regarding financing, the portion of self-financing is important, but the share of public funding is
essential in order for a PTCE to function. The three thirds rule applied to three sources of funding
(donations, self-funding and public funding) remains difficult to achieve in the context of scaling up. While
the values of the social and solidarity economy and the LEADER programme overlap, LEADER does not
guarantee the sustainability of financing. It is definitely necessary to move towards a European budget
devoted to the social economy. The experience of spin-offs led by the Isère Centre PTCE highlights three
areas where scaling up takes place: the local level, the intermediary level and the regional level. A fourth
territory, France, could cooperate with other countries, for example through a SSE lab. The story
presented was addressed to stakeholders and the decision-makers that support them.
See presentation

EESC-2018-03744-00-00-BRO-TRA (FR/EN) 10/21

Workshops' conclusions
Workshop 1 – How to enhance the impact of Social Economy and enable its scaling
up?
Content of the speakers' speeches:
Michel Catinat referred to the study carried out by the European Commission
and the OECD on scaling up: for traditional enterprises, scaling up comes as a
result of internal growth (growth in market share) or through external growth
(fusions, acquisitions). In the case of social economy enterprises, scaling up
comes as a result of duplication, partnership or knowledge transfer. The agents
of scaling up are European social economy policy, but also social economy
organisations. For example, European social economy policy can support startups. However, it has been noted that there is no truly integrated social economy
policy. It is therefore important to lobby the European Commission.
François Malaise explained that the primary objective of Group Terre was to sell
non-ferrous waste to help families in need. In the 1960s, the volunteers
continued to raise funds for Belgian families, but also to Africa and Asia. In the
1980s, the collection of old clothes and cardboard boxes was professionalised: it
is possible to talk of scaling up at this stage, as a response was found to a crisis
by creating jobs. As a second step, the decision was taken to create sorting
centres and second-hand shops to boost this professionalisation. Today, the
activities have been adapted to the specific features of markets. The project has
grown and now includes 12 organisations. The values of the Groupe Terre are
responsibility, solidarity and dialogue. A European economic interest group has been set up to enable
Group Terre to become a world leader in salvaged clothing. In Belgium, Groupe Terre has begun to use the
solidaire (solidarity) label to make it easily identifiable. In addition, Group Terre has partners in other
countries, with which it exchanges best practices.
Daniel Sorrosal explained that the vision of scaling up has two facets. Firstly,
because one can develop business or expand a business sector. He noted that
developing a sector is more relevant because it involves establishing a strategy to
reach the local and even the national level. Secondly, because scaling up can mean
development within one's own market or development targeted at new markets.
The question also arises of the social economy in relation to the rest of the world.
The social economy also requires funding in order to develop. It is therefore
necessary to find tools for investing, to support investments and to rethink
financing mechanisms. Indeed, the social economy needs capital and an aligned
strategy, i.e. it is important to align it with reality in order to produce an impact. In line with this modern
vision of investment, Crédal has created an investment fund which combines credit and capital.
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Replies to the three questions put to participants
1.

What can scaling up bring?

Scaling up is a crucial issue for the social economy. It is not a choice, as it is often a question of survival: if
the social economy does not wish to be excluded from markets, it must improve its competitiveness and
its productivity.
In order to be competitive, the following are also necessary:
 an existential motivation
 a social motivation (see the case of REEUSE for whom scaling up means improving the
integration of people affected by a risk of social exclusion)
Scaling up means:
a. increased impact
b. increased sustainability
c. increased visibility (we need leaders in order to be visible)
d. increased credibility
2. How can we access finance to scale up?





It is important to have a flexible approach to financing the social economy
Its network should be developed in order to access financing.
Best practices should be disseminated.
It is necessary to promote policies.

3. How can we ensure sustainable scaling up?



By diversifying activities: for example, we could create intersectoral groups based on cooperation
(e.g. Mondragon)
By innovating: innovation is the driving force behind scaling up and competitiveness.
o There is a misconception that the social economy is not innovative, but this is not the case.
o As a sector, we need a long-term strategy and a strategic discussion on key issues such as
the future of work and artificial intelligence.
o As regards the remaining legal barriers, we must prepare a recommendation to Member
States on how to develop legal frameworks for the social economy.
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Workshop 2 – Gender equality in Social Economy Enterprises' structures of
governance

Véronique De Baets spoke about grounds for discrimination against women in
the world of work, at all stages of employment: recruitment, selection, salary
and dismissal. In particular, she stressed that the reason for one in five
incidences of discrimination concerns pregnancy or maternity. The first
challenge experienced by women in the labour market is the issue of equal
pay. The pay gap is a consequence of the policy of differentiating between
male and female roles in the 19th and 20th centuries. The pay gap can be
explained by certain objective criteria, such as the fact of working part-time.
However, there is a completely unexplained part to it, resulting from pure
discrimination. The second major challenge involves getting women into decision-making positions at a
professional level. Women are under-represented in high ranking positions, and this is particularly true in
the social economy, despite it being a predominantly female sector.
See presentation

Manuela Vollmann explained the role social economy enterprises can play in
order to achieve parity between women and men. Social economy enterprises
must first ensure the mainstreaming of gender policy in their structures. Social
economy enterprises can then improve parity by targeting specific groups, i.e.
providing advice at an individual level. Finally, social economy enterprises must
then take action at all levels of society, i.e. at the level of policy, economics and
education. The business run by Manuela Vollmann, abzaustria, applies the
principle of parity between women and men. Abzaustria's employees can find a
better balance between their professional and personal lives thanks to flexitime
and teleworking. What's more, an innovative management model has been implemented: "top sharing",
whereby a managerial post is shared between two people on an equal basis. All of these measures make it
possible to attract skilled individuals and enhance the company's productivity.

See presentation
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Replies to the four questions put to participants:
1. From a local perspective, what is the main issue to be solved in order to improve gender balance in SEE
(Social Economy Enterprises') structures of governance?
 Childcare and healthcare are essential services for helping families and supporting women: in fact,
women are often unable to aim for managerial positions because they have to look after their
children.
 The problem is even more serious in rural areas: it is therefore important that the measures
adopted do not concentrate solely on towns and cities.
2. From a national perspective, what is the main issue to be solved in order to improve gender balance in
SEE structures of governance?
 Creating a Ministry for Women's Empowerment would be a good start. It should be ensured that
decision-makers are serious about matters relating to gender equality.
 It is important to promote the exchange of best practices between countries. Good examples can
be found at national level and these should be identified. It is first necessary to recognise that the
issue of gender equality is a relevant issue, and to then set and meet objectives.
 Regarding the organisation of work, career development structures should reflect the modern
world.
 It is important to involve men in private life, for example through mandatory parental leave for
men, which is not transferable to women.

3. From a European perspective, what is the main issue to be solved in order to improve gender balance
in SEE structures of governance?
 It is important to have programmes that are adapted to gender in the area of equality between
men and women: these programmes exist but are marginal.
 A genuine obligation to introduce gender equality should be created: this involves implementing
the necessary conditions, as well as a specific programme to boost this equality.
 The implementation of gender equality requires the involvement of the social partners.
 Gender equality in the governance structures of social economy enterprises should be included on
the agenda of the next European Commission Expert Group on Social Entrepreneurship (GECES).
4. Which structures can promote or hinder the gender balance in SEE structures of governance and how
can participation be introduced?
 Gender equality committees and women's rights committees should be avoided, as this approach
tends to exclude women from decision-making structures.
 It is also important to create mixed groups in governance structures by introducing participatory
leadership in decision-making.
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Workshop 3 - The role of clusters and regions in scaling up
As regards industrial innovation policies, Mikel Irujo explained that Europe is
facing fragmentation when compared to the United States, Japan or China. In
fact, each Member State implements its own industrial innovation policy without
taking account of the work done in other European regions. To avoid
fragmentation, the EU has created smart specialisation. This is implemented in
several stages: each region must establish a strategy, bringing together the
relevant players. The same approach should be applied at European level. Finally,
it is important to pay attention to the demonstration and commercialisation
phase. With regard to the social economy, following approval from the European
Commission, a partnership was created in May 2018 bringing together five regions and one Member State
(Navarre and the Region of Murcia in Spain, Emilia-Romagna in Italy, and some regions of Slovenia). The
aim of this partnership is ambitious: it involves improving the cooperation between social economy
enterprises in different regions using smart specialisation. It will also involve developing social economy
clusters in order to attract talent and promote the internationalisation of the social economy.
See presentation

Erdmuthe Klaer-Morselli explained that the REVES network is working on
partnerships between local and regional authorities on the one hand, and the
social and solidarity economy on the other. She added that both the social
economy and cooperation arising from the social economy can serve as an
example and a source of inspiration on how relations between the different
stakeholders can be improved, including relations between clusters but also
between clusters and regions. It is necessary to broaden the concept of
clusters, in order to further emphasise the local element. It must also be noted
that there are several types of clusters and hubs, such as clusters focused on
research or on scaling up. It is also necessary to create other types of clusters, in
order to meet unmet needs. If these needs are not met, there is a risk that social economy enterprises will
repeat past mistakes, using clusters to benefit interests other than those of people.
See presentation
Antoine Franco explained how the involvement of a territorial hub of economic
cooperation (PTCE) helps a territory to scale up. This contribution primarily
depends on individual and collective strategies, which allow for innovation and
diversification. Aside from PTCEs, the regional dynamic is very important, in terms
of exchanging best practices and disseminating them on the ground. For example,
since 2013 the French region of Auvergne-Rhône-Alpes, which has 6 500 000
inhabitants and covers 44 000 km², has around 15 PTCEs that come together in
working groups. These PTCEs represent territorial social innovation ecosystems
which generate new activities, i.e. social services, local services, energy renovation
projects and recycling workshops. Antoine Franco also made some recommendations. It is first necessary
to achieve better recognition and greater visibility for PTCEs and their regional networks. Next, it is
important to promote exchanges and spin-offs. More permanent financial support should also be
obtained. Finally, it is necessary to broaden the scope beyond current policies and practices.
See presentation
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Electronic voting results and workshop keywords
1. Do you think clusters have a responsibility in aiding the scaling up of Social Economy Enterprises?

2. Do you think regions have a responsibility in aiding the scaling up of Social Economy Enterprises?

3. Do you find these testimonies relevant?

4. Can these testimonies be replicated in your country, with an aid or a cooperation?

5. Have you heard of other types of initiatives in your country?
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6. Do you see a role for clusters and regions to share information on relevant issues for Social Economy
Enterprises?

7. What keyword would you single out from this workshop?

Conclusions from the workshop:


Clusters are a way of working together on the ground to put different stakeholders in contact
with each other, in order to boost innovation and increase competitiveness. For example, in the
region of Navarre (Spain), use is made of smart specialisation, which makes it possible to
include social economy enterprises in clusters. Indeed, smart specialisation is a tool to promote
industrial modernisation, avoid fragmentation and encourage replication in Europe's regions.
The region of Navarre has proposed a partnership between regions and Member States
interested in the social economy. This type of partnership is a useful tool for scaling up.



The REVES network has provided many practical examples of regional cooperation between
social economy stakeholders. Social economy enterprises can provide us with inspiration as to
how clusters can serve their local areas (cooperation with schools, universities and cultural
institutions). Encouraging partnerships between local social economy stakeholders can help to
produce a social impact in the local area.



We can improve the ecosystem for social economy enterprises through a social incubator,
which makes it possible to include different sectors in the ecosystem encompassing social
economy enterprises. It has been noted, however, that it is difficult to create interregional
partnerships. For the future, we need better tools to promote interregional partnerships in the
social economy.
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Institutional response
Tadej Slapnik explained that in 2014 Slovenia launched a strategic project for the
sustainable economy, which was an underdeveloped sector that nevertheless
had enormous potential. In recent years, 3.2 % of new companies have been
created in the social economy sector, compared to less than 1% in 2014. Tadej
Slapnik went on to give some information on the Luxembourg Declaration
monitoring committee. Today, this committee brings together 14 Member States,
which cooperate and participate in specific projects. Regarding scaling up, in 2018
it was noted that it is important to tackle the following challenges: the digital
issue; creating a social economy platform, since there is enormous potential in
connecting stakeholders; implementing a European buying social campaign, as well as developing the
concept of European social economy capital.
Sławomir Tokarski explained that the right moment had been chosen to scale
up. Society had called for solidarity and it was necessary to respond to this call.
The question is how to scale up the social economy while protecting its values.
Social economy enterprises contribute to this scaling up through coconstruction. The European Commission is promoting the co-construction
approach, including via the Commission Expert Group on Social Economy and
Social Enterprises (GECES). However, it is also important to overcome the
fragmentation of the sector in order to build a more cohesive movement and
achieve a greater impact. Finally, it is necessary to promote the link between
social economy enterprises and traditional businesses and to explore how they can benefit from each
other. Indeed, a large number of social economy enterprises should promote their assets and develop their
skills and capacities to enable them to scale up. This includes emphasising social innovation in order to
adapt to new conditions. This requires, for example, establishing partnerships and clusters.

Marie-Christine Vergiat paid tribute to Jens Nilsson and gave an overview of his
contribution to the social economy. It is important that the social economy does
not lose its soul when scaling up. If the social economy is listed on the stock
exchange but loses its essence, scaling up becomes meaningless. The social
economy is no longer limited to the idea that "small is beautiful" or the immediate
local area. This is certainly good news, but the social economy has a problem
when it attempts to scale up, especially at transnational level, because there is no
model suited to its transformation. Therefore, in order to grow, the social
economy is obliged to become a company with share capital and nine times out of
ten, it loses its soul. There is certainly a need for partnerships, but these should not be made under any
conditions and the traditional economy should not be used as example. The first job to be done for the
social economy is to establish its fundamental elements, in particular cooperation. Marie-Christine Vergiat
added that there is a lack of awareness of what is happening on the ground: the social economy should
take steps to benefit from subsidies, such as LEADER, which creates a link between sustainable
development and territorial development. Finally, Marie-Christine Vergiat expressed hope that an event
may be organised before the end of the EP term in order to boost visibility for the social economy sector.
Work on the visibility of the social economy is done by creating a "partnership" status that would provide
an alternative model to that of a company with share capital. It is important to create a tool to increase
recognition, for example a label.
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Juan Antonio Pedreño explained that the social economy is going through a
fascinating phase as social economy stakeholders are working on an
alternative business model. More than ever before, we are promoting our
belief in this model which we represent. A number of examples show that the
social economy has made progress: if all social economy players in Europe
devoted one minute per day to speaking about the social economy, we would
spend 10 000 hours every day talking about this sector. Juan Antonio Pedreño
went on to stress the importance of the social economy for job creation. The
region of Murcia is the 3rd Spanish region in terms of percentage of jobs
created in the social economy. A pact for excellence in the social economy has been adopted, which
provides for EUR 50 million in investment over 3 years. An action plan is also included, focusing on the
creation of social economy enterprises, their visibility and recognition of their contribution. At a time when
we are talking about a European plan for the social economy, Spain has already adopted a strategy. It is
important to bear in mind that there are four intervention levels when talking about a social economy
strategy: the European level, the national level, the regional level and the local level. Indeed, it is in local
areas that social economy enterprises emerge.

Conclusions
Ariane Rodert highlighted the fact that the European elections are approaching.
There will be a new European Parliament and a new European Commission. This is an
opportunity to raise awareness among the various players of the importance of the
social economy. Social economy enterprises must show that they represent
fundamental EU values, namely democracy, solidarity, fundamental rights and
gender equality. It is now important to communicate effectively and show that social
economy enterprises offer solutions to the major challenges we face.
The EESC will not be renewed at the same time as the other institutions. This will
allow it to continue with its projects. The Committee will draw up a number of
recommendations and will count on participants to join it in taking the dialogue forward. The Committee
will also work together with its ambassadors in the Member States: the Luxembourg Declaration
monitoring committee and the European Parliament intergroup. Finally, the Committee will strive to raise
awareness among the new Commission members of the value of the social economy. We all know what
remains to be done. Let us keep up the momentum and ensure that progress is made.
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Survey results
Keywords of the day according to participants

Specific elements that participants expect to be able to put into practice

EESC-2018-03744-00-00-BRO-TRA (FR/EN) 20/21

Issues that participants would like to see dealt with next year

_____________
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