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BEUC is proud of its members 



Consumers want durable, repairable and 

upgradable goods… 

47% of Europeans did not 
repair products because 

costs were too high

92% would like to see 
information on products 
lifespan. A large majority 
of consumers would pay 
extra if knowing that a 

product is durable

Consumers pay high attention 
to information on durability and 

reparability at point of sale

77% of EU citizens would 
rather repair their goods 

than buying new ones

More than 750 Repair Cafés in 
the world

13,000 products 
repaired/month 



Consumers want durable, repairable 

goods…  

• Right to repair important for 82% of German consumers 
• Information on reparability would influence purchase decision

Other consumer organisations are programming online platforms to notify 
products that fail too quickly

• 8010 notifications on 
products that failed 
too quickly in  one 
year through ‘Trop 
vite usé’.

• Promotion videos

https://www.test-achats.be/trop-vite-use
https://vimeo.com/302235570/b626f1b0fa


Consumers don’t want products that fail 

too early 



… but there is some evidence that 

products fail earlier than in the past ….



… and consumers face barriers to 

choose durable goods and repair them

• Information at point of sale

• Cost of repair

• Access to spare parts/ software 
updates, diagnostic, tools

• Product design

• Quality of repair services

Consumers reluctant to repair when 
costs exceed 30% of new appliance 

price

Repair makes sense from an 
environmental perspective, but less 

obvious from an economic 
perspective for the consumer

30% replaced electronic 
devices because of 

software

Lack of updates on 
smartphones and other 
products with Android 

software



… and the result is … 

– That consumers change a smart phone more often than a T-Shirt 



… and the reality is often also… 

– That consumers receive a very bad service 



… and the reality is unfortunately 

sometimes… 

– That consumers are victims to fraud – spare parts have been invoiced 
which have never been exchanged in practice 



Towards more durable, repairable 

products across the EU – I 

– Market failure needs to be addressed through a set of 
legislative measures:

• Technical durability requirements in EU Ecodesign measures

• Better design for repair in Ecodesign (modular concepts; 
easy accessibility with standard tools) 

• Availability of spare parts within short time (at reasonable 
costs) 

• Access to repair information and diagnosis software 

• Promotion of the most sustainable and durable products 
through the EU Ecolabel and through Green Public 
Procurement



Towards more durable, repairable 

products across the EU – II 

– Market failure needs to be addressed through a set of 
legislative measures:

• Longer legal guarantees and burden of proof on the 
manufacturers side. Current reform = lost opportunity 

• Information requirements about the lifetime and 
reparability 

• Minimum years for the availability of software support? 



Towards more durable, repairable 

products across the EU - III

– Market failure needs to be addressed through complementary 
measures: 

• Research programme on what are the reasons for premature 
failure and how products can be designed to last longer and 
be easier maintained/ repaired 

• Action at national level (e.g. lower VAT)

• Consumer awareness raising
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Thank you for your attention


