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Foreword

Isabel Caño Aguilar
EESC Vice-President

This year, 2019, the European Economic and Social Committee (EESC) has chosen to honour
initiatives that promote More women in Europe’s society and economy. The Civil Society Prize
2019 goes to outstanding projects that have made a real contribution to empowering women and
raising their profile in the social and economic life of the EU. I am delighted by the range and
quality of the many entries.
This is the 11th edition of the EESC’s Civil Society prize. It was launched to showcase and pay tribute
to the activities of Europe’s vibrant civil society organisations and active citizens everywhere in
the EU. Each year, the prize highlights a different topic, covering in the past, for example, solidarity
with migrants, the fight against poverty and social exclusion, European values, Roma integration,
promoting diversity and tolerance, and sustainable growth and development. In the early days, the
number of entrants could be counted in tens. This year, the growing status of this prestigious award
is reflected in the 177 entries received.
In this day and age, it is unacceptable that women, who make up over half of the EU’s population,
still suffer from inequality, discrimination and gender violence. That is why the 2019 Civil Society
Prize highlights progress towards a more equal society for women and men. The candidates were
invited to show not only how they raise awareness and fight for gender equality in general, but
also their concrete achievements in fostering equal opportunities and women’s empowerment and
participation in all aspects of economic and social life.
I am pleased to say that gender equality is key to our work at the EESC. We have recently adopted
several opinions: on tackling the gender pay gap, on gender equality in European labour
markets and in general, on women and technology (the “digital gender gap”) and on gender
equality issues. With these opinions the EESC called for “a strong commitment to gender equality
by the institutions, governments, civil society and the private sector”. Earlier this year, we adopted
new Rules of Procedure of the EESC, which state that “the Committee shall ensure compliance
with the principle of gender equality and non-discrimination, as defined by European law, in all
its policies”.
I welcome, therefore, the news that the incoming European Commission – led for the first time by
a woman – will put forward a new European Gender Strategy. In addition to our legislative work,
the Committee is proud to be supporting the objective of gender equality through this year’s Civil
Society Prize.
Isabel Caño Aguilar
EESC Vice-President
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What is the EESC Civil Society Prize?
The European Economic and Social Committee launched its Civil Society Prize in 2006, in recognition
of the fact that much of the hard work carried out by civil society organisations and individual citizens
around Europe is seldom given the recognition it deserves.
Organised civil society is an essential part of a healthy democracy. At EU level, the EESC is the only
body which brings together the three dimensions of civil society – employers, trade unions and the
diverse interests represented in the economic, civic, professional and cultural fields. The Committee is
the voice of organised civil society at the highest level of the EU.
Throughout its more than 60 years of existence, the EESC’s objective has been to foster consultation,
dialogue and consensus between the different sectors making up European society. As well as the
social partners, its members represent a vast range of interests, including community and youth
organisations, consumer and professional associations, environmental campaigners, associations of
disabled people and many more.
This year’s competition, designed to promote More women in Europe’s society and economy, was
opened in June 2019. The EESC received 177 entries from 27 Member States, 158 of them eligible for
the prize.
Total Number of Applications by EU Member State
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Making equality a reality
Gender equality is one of the founding principles of the European Union, with equal pay for men and
women initially introduced in 1957 as an article within the Treaty of Rome, and the principle of equality
articulated in successive treaties and in the European Charter of Fundamental Rights (Article 23).
However, gender equality is not yet a reality in Europe, with segregation and discrimination persisting
in both the labour market and society in general.
“Time goes by. Inequality of opportunity between men and women remains,” says EESC Vice-President
Isabel Caño Aguilar. “The many award applications we received show that gender equality is at the
heart of civil society’s aspirations. They highlight women’s work and their innovative role in society.
They promote dynamic, visionary, courageous, bold and strong women. They address the specific
needs of vulnerable or disadvantaged women and tackle gender discrimination and stereotypes in
all areas of life.”
With an employment rate of 68.3% (just 55% among women with three or more children) compared
with 79.2% for men, women across the EU earn on average 16% less than their male counterparts.
This disparity costs Europe an estimated EUR 370 billion per year, or 2.8% of GDP. At the same time,
the gender pension gap amounts to an unacceptable 38%, reflecting both lower wages and the
fact that women’s professional careers are frequently interrupted as they bear the burden of raising
children or other caring duties. Over 16% of retired women are at risk of poverty, and the proportion is
rising. Only 31% of entrepreneurs are female, and despite progress in some countries, women remain
a small minority among political decision-makers and company executives. Just 6% of CEOs in major
publicly listed companies in the EU are female, while women make up only 15% of elected mayors
and 29% of local councillors across Europe.
Media – and especially social media – often reinforce stereotypical or degrading images of girls and
women, while new phenomena such as threats and hate abuse against women who have the courage
to enter public life are deeply alarming. In some countries, we are witnessing a backlash against equal
gender rights, leading to the depressing conclusion that on current rates of progress, gender equality
would be more than a century away.
This strengthens the need for positive action by all EU bodies and institutions. The European
Commission’s Strategic Engagement for Gender Equality 2016-2019 underlines three priority actions:
• increasing female labour-market participation and the equal economic independence of
women and men;
• reducing the gender pay, earnings and pension gaps and thus fighting poverty among
women;
• promoting equality between women and men in decision-making.
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Taking a lead
The EESC has always championed gender equality. In its May 2019 opinion, it called for a high-level
political commitment to achieving equality between men and women across Europe, elevating
gender equality to a stand-alone goal with a binding strategy. This should include:
• fighting the economic inequality affecting women and the current backlash on their rights;
ratifying and implementing the Istanbul Convention on all forms of violence against women
(including harassment);
• addressing once and for all gendered stereotypes, namely through the media; and supporting
civil society organisations working for greater gender equality.
In pursuit of these aims, this year’s Civil Society Prize invited applications from outstanding projects
and initiatives across a range of different fields:
• combating or raising awareness of gender stereotypes, discriminatory social behaviour and
prejudices in all spheres of economic and social life, including those which can limit the
development of the natural talents of women and men and those linked to their educational
and professional choices;
• raising awareness of the consequences of gender stereotypes produced by media content;
• promoting participation of women in traditionally male-dominated occupations, such as in
the STEM (science, technology, engineering and mathematics) and ICT sectors, and combating
gender segregation in sectors with a strong female presence and often lower pay, such as
education, healthcare and welfare;
• combating vertical segregation in the labour market, promoting equal opportunities for
women in highly skilled jobs and leading positions on corporate boards;
• combating gender segregation patterns in education and training;
• promoting women’s economic independence and female entrepreneurship, especially in nontraditional sectors, strengthening women’s access to finance and addressing the challenges
faced by female entrepreneurs;
• combating gender pay and pension gaps;
• promoting gender equality in decision-making;
• tackling the specific needs of women with family responsibilities, promoting gender-related
work-life balance, for instance through initiatives to split care and domestic tasks fairly and
through the development of an affordable and accessible social and economic infrastructure
for the exercise of equal rights;
• addressing the specific challenges facing vulnerable women, such as women with few
qualifications, single mothers, women re-entering the labour market or with disabilities,
migrants, and ethnic minorities;
• raising awareness, promoting mutual learning and disseminating good practices.
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Creating role models
As can be seen, the challenges are many. Yet despite setbacks, attitudes are slowly changing and
these changes are seen in all spheres of society. The exclusion of women from public life and positions
of influence is increasingly viewed as unacceptable, and stereotypes of women’s role in the home
and workplace have come under scrutiny. To go further, this means changing the role models that
influence girls and boys as they grow up and reassessing educational standards to ensure they
promote equal opportunities. Some European universities, for example, are implementing a project
to increase the number of female professors, with EU and national co-funding.
This transformation also extends to commercial companies and start-ups in the private sector. The
EESC received interest in the prize, for example, from a well-known toymaker now producing female
teenage dolls dressed to tackle traditional male jobs.
An evaluation panel of 10 experts was responsible for assessing the number of eligible candidates
and the quality of the initiatives on the basis of the three award criteria: sustainability and longterm impact; participation and collaboration with beneficiaries and other partners; and innovation
and creativity. This year, the EESC made five awards, with prize money totalling EUR 50 000 shared
between the winners. The top prize is worth EUR 14 000, with EUR 9 000 going to each of the other
winning projects.
A great majority of Europeans understand the justice of equal rights for women and men. In a 2017
Eurobarometer survey, 84% of respondents stated that gender equality was important for them
personally, including 80% of men. The widespread interest in the 2019 Civil Society Prize and the
quality and depth of the initiatives submitted for judging are proof that Europeans citizens are taking
action to achieve this end.
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The Five Winning Projects
1st prize: Associazione Toponomastica
femminile (Women’s toponymy) - ITALY
PUTTING WOMEN ON THE MAP
Toponomastica femminile (Women’s toponymy) is a pioneering project that raises the profile of
women’s contribution to society through public recognition. Toponymy is the study of place names.
The association aims to increase the number of notable women whose names feature on streets,
squares, gardens, halls, schools, buildings and urban places, and to tell the stories of their lives to
younger generations.
It carried out research into the names of public places in about 90% of Italian municipalities, dividing
the female figures into groups such as saints, nuns and charity benefactors; scientists; actors and
performers; artists; historical and political personalities; entrepreneurs; mythological or legendary
figures; writers; and athletes. This highlighted the small number of secular and modern figures
(about 60% of the female names are of religious origin). Scientists, entrepreneurs, artists and
sportswomen are almost totally absent.
The EUR 14 000 top prize money will enable the organisation to expand its work more
widely. “Getting European recognition for the course of action we have taken over
the last seven years will give new enthusiasm to the group,” says Maria Pia Ercolini
of Toponomastica femminile. “In addition, it will allow us to carry out research in
places that still lack censuses and at the same time update the data covering over
1 000 European locations, through meetings with foreign associations to share good
practices and develop an international site.”
In the municipalities already surveyed, the association found that for every 100 streets
named after men, only 7.8 were named after women. So, it sent a letter to mayors, inviting
them to correct the imbalance.
“Laws are not enough to change behaviour in a lasting way if they are not supported by a parallel
change in people’s imagination,” observes Maria Pia Ercolini. “The toponymy reveals unexpectedly –
and therefore without giving rise to ideological resistance – the way society sees its members, and its
analysis helps to highlight and combat the dynamics of gender segregation in the labour market and
in the socio-affective sphere, developing self-esteem in girls and respect in boys.”
So far, the response to these activities has been very positive. Many municipalities have joined the
annual 8 March campaign called ‘Three women, three roads’, spotlighting the names of three female
personalities: local, national and international. Others have supported the association’s educational
competition in schools: ‘Sulle vie della parità - On the Paths of Equality’, allowing classes to participate
in local toponymy choices, thereby stimulating active citizenship. Members of the association are
invited to take part in meetings, exhibitions, debates and other public initiatives.
Toponomastica femminile has already involved 12 Italian and some foreign universities in its research
with the aim of spreading the good practice across Europe. The goal is to change stereotypes, reduce
discriminatory prejudices and behaviour, and increase self-esteem and aspirations among girls, whilst
also raising male and female consciousness.
www.toponomasticafemminile.com
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2nd prize: Ogólnopolski Strajk Kobiet
(Polish Women’s Strike) - Empowering the
invisible and ignored women activists in
small and middle-sized cities - POLAND
WOMEN FIGHTING FOR CHANGE
The Polish Women’s Strike of October 2016 (‘Black Monday’) in 150 cities made news
around the world. It was called by a grass-roots coalition of women who went on to
plan and organise over 1 500 protests, marches and demonstrations across Poland.
They called for women’s rights, an independent judiciary and freedom of assembly, and
condemned rising neo-fascism, the church’s abuse of children and the subsequent cover-up.
As the largest women’s movement in Poland, PWS shows that ordinary women are the major
force for social change. “This award makes us feel visible,” says Marta Lempart of Polish Women’s
Strike. “Women are doing the hardest activist work, where there are no TV cameras, no big media, no
artistic photographs, no recognition – apart from the horrible cyber and non-cyber hate messages.
The ordinary women – teachers, saleswomen, mothers, nurses, cooks and drivers who represent
the change they want to see in Poland’s small and middle-sized cities – will finally be visible and
appreciated: their sacrifice, their courage, their ideas, efforts and successes. The point is recognition in
international herstory and history for those who do not demand fame but deserve to be seen, heard
and supported in spite of not having capital or big city postal codes.”
In less than three years, PWS crowdfunded and spent almost EUR 100 000. Recently, it registered as
a foundation so as to qualify for further funding. “The prize [EUR 9 000] will enable us to support the
front-line fighters for change, the everyday human rights defenders, so much better in their struggles,
in their small and large miracles,” declares Marta Lempart. “It will help us build an even stronger
network of mutual support within the PWS – covering over 200 cities in Poland (95% of them small
and middle-sized) where brave women plan, organise, act and succeed.”
Small and medium-sized cities made up 90% of the locations where action took place on Black
Monday. Over 80% of the women who organised protests did so for the first time in their lives. After
that, they became the core of the PWS mass civic movement: 450 women now make up the local
group leadership and activists in over 150 cities in Poland. For them, PWS is a helpdesk and support
centre, not a management structure organising from the top down. Funds are used for local actions,
including workshops, meetings, film screenings, training, and distributing posters and flyers.
PWS was also a major actor in collecting signatures for the ‘Save the Women’ bill to legalise abortion
in Poland. It has campaigned for more streets to be named after women and taken positions on
legislation proposed by the Polish parliament. PWS’ Facebook page, with over 80 000 users, is one of
the biggest civic society fan pages on Polish Facebook.
strajkkobiet.eu
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3rd prize: NAIA Association – Fairy Tales BULGARIA
TELLING A DIFFERENT STORY
The NAIA Association provides psychosocial support, assistance and counselling for vulnerable
groups of society. It aims to create a social environment that promotes equal rights and opportunities
for women and men in all spheres of economic and social life, and to prevent gender-based violence.
“The idea of achieving gender equality is still not unambiguously accepted by the public in Bulgaria
and there is a lack of understanding and support at the level of state, political parties, institutions
and individual citizens,” explains Svetla Sivcheva, chair of the association’s board. “Often, this topic
is replaced by other phenomena that shift the focus away from the truly important tasks that lie
ahead in order to achieve gender equality. Getting this award makes us very happy because it is a
recognition of our work and moral satisfaction for our efforts to show how important and valuable
it is for the development of our society that both genders have equal opportunities. Only by
women and men reaching their full potential will the world become a better place to live
in, for us and our children.”
NAIA’s Fairy Tales project raises the issue of gender equality among children, parents
and teachers at kindergartens and primary schools. Children and their parents are
encouraged to be critical and to challenge social norms that foster inequality in
childhood. Teachers and gender experts take part in analysing nine classical fairy
tales with children, mainly aged from five to seven. Three hundred pupils in schools
in Bulgaria, Greece and Italy have been involved in the project which uses a practical
toolkit to enhance children’s understanding of gender equality.
Stereotyped roles create inequality from earliest childhood and are limiting for both
genders – they inhibit boys and girls from expressing themselves freely and encourage them
to act in conventional ways. As a result, children carry these attitudes into adulthood, consolidating
inequality between women and men in different spheres of economic and social life.
“Through our work, we encourage the children to see the great variety of opportunities open for
women,” says Svetla Sivcheva. “Using fairy tales, we focus the children’s attention on non-stereotypical
roles for women, and thus encourage girls to look for different roles other than the traditional ones
to express their personal potential. We also pay attention to the hidden and more subtle forms of
violence against girls and women that take place from an early age.”
NAIA invests in early prevention of gender-based violence by developing children’s ability to build
strong relationships based on respect. It exchanges experiences and disseminates innovative
practices in gender training in early childhood among other EU Member States.
Its other activities include support and protection for victims of domestic violence, working with
perpetrators, advocacy campaigns for women in local politics, and support programmes for children
and families through innovative health, social and educational care practices.
www.naia-tg.com
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4th prize: Ohjelmisto- ja e-business ry,
(Finnish Software and eBusiness Association) #mimmitkoodaa (Women Code) - FINLAND
BREAKING INTO THE IT INDUSTRY
Lack of diversity is a big issue for the Finnish (and global) information technology industry.
IT studies are stereotypically male dominated and many girls already drop out of science,
technology, engineering and mathematics (STEM) courses in high school. Currently,
some 20% of employees in Finnish software companies are women, but only half of
them work with actual software development. In tech teams, the ratio is 1:9 women
to men.
The Finnish Software and eBusiness Association (Ohjelmisto- ja e-business ry) set up
the #mimmitkoodaa (Women Code) programme in 2018 to combat the stereotype
of software developers being all male, to increase the number of women in the
software industry in Finland, and to counter horizontal segregation in the labour market
and gender segregation in training. #mimmitkoodaa encourages women to explore
opportunities in the software industry and provides a safe environment to learn software
development among their peers. Over two years, its network has grown to more than 4 000 women.
“We are extremely grateful and privileged to receive this award, and even more driven to continue
our work with #mimmitkoodaa,” says managing director Rasmus Roiha. “Our programme will have an
even deeper impact as it grows in numbers and broadens in scope. Winning this EESC prize gives the
programme positive media exposure and will help bring in more committed partners.”
The association believes in the power of example, seeking and publishing inspiring women’s
career stories for others to identify with. Social media groups (https://mimmitkoodaa.
ohjelmistoebusiness.fi/blogi/) support conversations among women, who have started to study
independently and in schools and to take up new careers. Now, women have begun to see ICT as a
career choice, and the network enables them to share experiences and encourage and inspire each
other, reaching out to younger women as well.
During 2018-2019, 32 software companies offered free, one-day programming workshops to
#mimmitkoodaa women. The number of both Finnish and international ICT companies taking part is
growing, as employers see the vast opportunities for increasing diversity via the network. Companies
have found trainees and staff through the #mimmitkoodaa programme, and these women have in
their turn acted as positive ambassadors for the programming community.
“The #mimmitkoodaa programme is successfully bringing in more talented women to the maledominated software industry and has diminished the segregation of the IT labour market,” affirms
Rasmus Roiha. “Our programme moves women towards better-paid jobs and better careers, in a
growing industry with a bright future. As digitalisation spreads in the EU, #mimmitkoodaa helps
to undermine the unequal power structures in professional life and society by encouraging more
women to get inside the core of an evolving working environment.”
mimmitkoodaa.ohjelmistoebusiness.fi/in-english
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5th prize: The Brussels Binder - BELGIUM
DIVERSITY MAKES BETTER POLICIES
The Brussels Binder provides a database of female policy experts so that women are better
represented in European policy debates and those debates are more diverse and innovative. Run by a
group of dedicated volunteers, it believes that greater diversity will improve the quality of European
policies.
“The Brussels Binder strives for a change of culture in which equal gender representation
becomes the norm,” explains Juliane Schmidt, representing the organisation. “The EESC prize is an
acknowledgment of the importance of our fight. For us, winning this prize means putting the issue of
women’s representation at the top of the agenda, while also honouring our work which contributes
to a vibrant civil society across Europe.”
The organisation’s ambitious target is to be the number-one resource for improving gender diversity
in European policy debates, with activities guided by the core values of equality, innovation,
diversity and empowerment.
“We believe that more diverse policy discussions improve the content of policies and
work for the benefit of all of society,” says Juliane Schmidt. “If women are more
fairly represented at the input level, laws and policies will take their specific needs
and opinions into account, so that we do not end up with a society made only
for men.”
The Brussels Binder helps to increase women’s representation in policy debates
not only in Brussels but also further afield in Europe. The team manages a
website, delivers training, workshops and toolkits for conferences, provides guest
speakers and organises other events to build a community of female professionals
and experts.
The story began in 2015 as an informal network of women from Brussels-based think-tanks
who came together from time to time on topics of common interest. Frustrated by the lack of
gender balance on panels or in the media in Brussels, as well as by hearing the frequent excuse that
‘there are no women experts’, they had the idea of building a database of women policy experts.
According to the Brussels Binder, getting to be considered an ‘authority’ in the policy world is
influenced by a deep bias. Male privilege in the ‘EU bubble’ (people working in and around the EU
institutions) is endemic and many people do not even see it.
The small consortium rapidly grew to include representatives from all major policy think-tanks in
Brussels and received support from other institutions, including the European Parliament, the Council
of the EU, the European Commission and NATO, sister NGOs, as well as corporate partners such as
Google and FTI Consulting.
Over the next two years, it will be implementing a European Commission-funded project called
‘Brussels Binder Beyond’. This will create an online repository of women expert databases in Europe
and build an inclusive environment fostering knowledge transfer and best-practice exchange among
like-minded organisations across Europe.
www.brusselsbinder.org
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Inspiring initiatives from around Europe
This year’s theme of More women in Europe’s society and economy attracted a greater response
from civil society organisations than any other topic in the history of the Civil Society Prize, apart
from migration in 2016. This reflects the high level of activity within European civil society aimed at
promoting gender equality in different aspects of life.
Many of the initiatives submitted cover more than one area of work: reintegrating vulnerable women
into the labour market, for example, is often coupled with combatting stereotypes. The fact that
many civil society organisations address multiple aims and cross-cutting problems demonstrates
the holistic approach needed to improve women’s social and economic status. Nonetheless, it is
possible to identify six overarching fields of work, highlighting the specific concerns of civil society
organisations in each country.
Map showing the top themes of
submissions for the 2019 EESC Civil
Society Prize in each Member State
Legend:
Inclusion of vulnerable groups
Combating horizontal and vertical segregation
Raising awareness
Challenging gender stereotypes
Leadership and Entrepreneurship
Gender-based violence
Promoting women in STEM
Empowerment and economic independence
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1. Countering gender inequalities in the labour market
Labour-market problems, such as job segregation (horizontal and vertical) and opportunities for
women as entrepreneurs and in STEM careers, work-life balance, gender pay and pension gaps, are
top civil society priorities in the EU, and in particular in Austria, Bulgaria, Cyprus, Czechia, Estonia,
Greece, Finland, Hungary, Ireland, Lithuania, the Netherlands, Romania, Slovenia and Slovakia.
Even though women’s employment rate is rising, gender segregation and inequality persist. At the
same time, women’s career choices are seriously affected by the lack of vital care services and of a
more equal division of care responsibilities. Flexible work arrangements can contribute to improving
gender equality in the labour market, provided they are used by both men and women and challenge
traditional caring roles. The EU’s new Work-life Balance Directive will – if properly implemented by
governments and employers – pave the way for more generous paid paternity leave and shared
parental and carers’ leave, with benefits for women in the labour market, family life and society in
general.
Science and technology (STEM) careers are notoriously male dominated, despite the equal numbers
of male and female university graduates, and sustained efforts are needed not only to encourage
women into these sectors but also to enable them to stay in the long-term.

GERMANY: WOW e.V.
EQUIPPING REFUGEE WOMEN FOR WORK
WoW e.V. promotes equality and diversity in the German labour market, focusing on women who
experience intersectional discrimination because of gender, race, ethnicity and religion. This includes
Muslim and migrant women, and women of colour more broadly. It works with four main stakeholders:
employees, employers, society, and in the political sphere.
For women, it provides empowerment workshops, career days, anti-discrimination and ‘know your
rights’ courses, as well as preparing for the labour market. The Job Ready Programme is a crucial
part of WOW’s work to promote equality and diversity in the German workforce. It offers free and
multilingual assistance to prepare women for employment, and seminars and workshops on German
labour and migration policies, labour-market structure and the economy, and preparation for job
search and interviews.
Refugee women, particularly Muslim refugees, make up one of the main participant groups in the Job
Ready Programme. Only 6% of refugee women in Germany are currently employed compared to 27%
of refugee men. While these numbers reflect an increase from 2013, they point to a pervasive gender
gap within the refugee community.
WOW draws attention to the need to combat rising Islamophobia in many EU Member States. In this
context, the Job Ready Programme could be inspiration for integrating Muslim and refugee women,
as it could be easily adapted to conditions in other European countries.
www.wow-withorwithout.com/wow-ev-non-profit
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SWEDEN: Tantpatrullen
‘AUNTIES’ ARMY’: OLD LADIES NEED MORE CASH!
Tantpatrullen is unique because it is made up exclusively of women aged over 50. Its objective is to
replace the existing unfair pension system, which is leaving a rapidly growing number of pensioners in
poverty, 80% of them women. It is an anti-racist organisation with no political or religious affiliations.
With groups in four cities, it works to encourage older women living in poverty to become more visible
by participating in public debate. It has held 120 demonstrations outside the Swedish Parliament,
aiming to push pensions up the agenda before the national elections in 2022. It also helps younger
people to understand the very complex pensions system.
The ‘army’ of older women – some in their 80s – wearing red hats and carrying handbags, has
demonstrated, organised flash mobs and sung on street corners, talking to passers-by to attract
attention to their demands. Tantpatrullen points out that they have nothing to be ashamed of. After
a long working life, it is the system that puts them at a disadvantage.
Members have been interviewed on French, German, Finnish, Danish and British TV and in the Swedish
media, and have published a book in which 20 women write about their lives as pensioners. They are
now known as the old ladies in the red hats. Tantpatrullen says its approach is easy for women in all
EU Member States to duplicate.
www.tantpatrullen.se

GREECE: Organisation for the Professional
Empowerment of Women
PUTTING WOMEN ON TOP
Founded in 2012, Women On Top is a non-profit organisation working for the professional
empowerment of women and equality at work.
It has created and monitored over 350 mentoring partnerships for unemployed women and those
who want to change their professional careers, establish themselves in male-dominated professions
or build their own businesses. It has also trained over 600 women in skills camps, providing childcare
for mothers.
The WoT in Business initiative was set up in April 2018 to provide training, consulting and project
management services to businesses keen to promote equal representation of women at work and
invest in the diversity of their talent pools as well as the work-life balance of their employees.
It covers all facets of gender bias, hiring practices, work-life balance policies, equal pay, external
and internal communication strategies and preventing sexual harassment. It helps combat gender
stereotypes and prejudice in the corporate world, promote gender equality in decision-making and
address the specific challenges of vulnerable women (single mothers, women re-entering the labour
market, women with disabilities, migrants), as well as raising awareness and disseminating good
practices.
WoT in Business aims to tackle the systemic obstacles women face in the corporate world and thus
help to increase female labour-market participation and promote women’s economic independence.
womenontop.gr
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SPAIN: Surt. Fundació de Dones
APPROACHING ENTREPRENEURSHIP
FROM A GENDER PERSPECTIVE
Men and women have yet to be offered the same opportunities to start or consolidate their business
projects. The employment of women continues to be strongly linked to traditional sectors, and
entrepreneurship is still considered as a male activity.
The SURT foundation is committed to the values of gender equity, inclusion, solidarity and social
transformation. Its work is aimed at the most vulnerable women at risk of exclusion, promoting
economic, personal, community and social and political empowerment.
The Entrepreneurship from a Gender Perspective project fosters entrepreneurship initiatives led
by women. It supports them in the development and design of their own projects, adapting them to
their own circumstances, and in successfully setting up their businesses on a sustainable basis.
The Foundation sets out to change the beliefs and stereotypes that obstruct women’s access to
entrepreneurship, by carrying out awareness-raising actions and promoting women’s autonomy. It
offers individual and group support to help women run successful entrepreneurship projects.
www.surt.org

NETHERLANDS: Florence Hamilton
WOMEN MOVING UP THE MANAGEMENT LADDER
The EESC Civil Society Prize is open not only to organisations but also to individuals who fulfil the entry
criteria. Florence Hamilton is founder of a business school alumni group based in the Netherlands
and involving women in Belgium, France, Denmark, Ireland, the UK and elsewhere. It is dedicated to
supporting women across Europe in achieving professional success at the highest level.
It runs a mentoring programme for women in middle- to senior-management positions as well as
those returning to the workforce after a career break. It also organises events and awareness-raising
campaigns on gender issues in the workplace.
So far, the programme has attracted 350 participants from 10 Member States and is growing rapidly.
The aim is to reach 2 000 women in the next five years. Participants are assigned two mentors, one male
and one female, who together set clear, specific goals for career transitions, promotion, or returning
to work after a career break. The programme consists of meetings, discussions or telephone calls over
six to nine months. Another innovation is a ‘reverse mentoring’ process whereby senior mentors take
their new insights on gender issues back into their own companies to help them implement new
gender-related policies.
inseadalumni.chronus.com
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BELGIUM: Jump
ENLARGING THE POOL OF FEMALE TALENT
JUMP is a leading social enterprise working with organisations and individuals to close the gap
between women and men at work, to make companies more sustainable in the way they operate and
to create a more equal society.
Gender stereotypes lead to sexism and feed discrimination against women. The lack of an inclusive
culture in private and public companies has a direct impact on the quality of working life, on psychosocial risks, on women’s careers, their choice of sector and role, and their economic independence
(through pay and pension gaps).
The Toolkit for managers against sexism for a really inclusive workplace combats these
trends, adopting an intersectional approach encompassing culture, ethnic origin, disability and age.
Following a survey measuring sexism in the workplace, the project has produced two handbooks for
managers: ‘Free your company from sexism’ and ‘How to build an inclusive workplace’. It disseminates
good practices and produces posters to be used in workplaces.
The goals include supporting organisations in boosting their female talent pool, engaging in
corporate diversity programmes and creating an inclusive corporate culture that benefits all, and
managing the largest community in Europe of career women, corporate diversity officers and gender
equality experts.
jump.eu.com

Other projects in this area
B.a.B.e. Be active. Be emancipated – Croatia – Women in the Labour Market – Gender
Impact Assessment (GIA)
Federación de Asociaciones de Mujeres Rurales (FADEMUR) – Spain – Ruraltivity: visibility
and equal opportunities for women who live and work in rural areas
Frauengesundheitszentrum FEM Süd / Institut für Frauen- und Männergesundheit –
Austria – FEM Süd Frauenassistenz (FEM Süd’s assistance for women)
Hildegardis-Verein e.V. – Germany – Kirche im Mentoring – Frauen steigen auf (Church in
Mentoring - Women on their Way up)
Women in games – Finland – Activities to improve diversity and inclusiveness within the
games industry.
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2. Integrating vulnerable women into work and society
The inclusion of vulnerable groups in the labour market and society, their empowerment and
economic independence is a recurring theme of action in the EU, and in particular in Austria, Germany,
Denmark, Spain, Finland, France, Croatia, Hungary, Italy, Malta, Poland, Sweden and Slovakia.
In the face of rising xenophobia, racism and intolerance, linked to the aftermath of the economic crisis
and the large numbers of migrants coming to Europe to escape war and poverty, civil society actors
have launched an impressively original range of activities.
Vulnerable groups have special needs beyond those of the general female population, since they can
suffer multiple forms of discrimination. They include migrant, ethnic minority and disabled women,
the LGBTQ community, victims of gender-based violence, single mothers, unemployed women and
female prisoners. Interventions include mentoring and counselling, vocational training, self-help and
mutual learning, technical support and rehabilitation.

ITALY: Mama Chat
FOR THE EMPOWERMENT AND PSYCHOSOCIAL HEALTH OF
WOMEN IN NEED
Mama Chat is a free, anonymous online platform offering psychological support and life-saving
information to women, families and young people in need. Recognised as ‘The Best Welfare Start-up
of Italy 2018’, its team of 17 experienced volunteer psychologists and social workers answer questions
via an online chat, plus three digital and communication experts.
In just over a year, with an average of up to four hours per day online, Mama Chat has reached 4
000 beneficiaries and received more than 800 email requests for help, with 100 000 website visitors.
Mama Chat’s innovative approach makes it easier for women to ask for help. Its mission is to ensure
that everyone has the right to be treated by a professional, and to obtain the information and support
they need to get out of crisis situations, whether caused by poverty, fear or social exclusion.
The goal now is to reach more vulnerable women and families by increasing the online hours and
strengthening the structure with paid staff and investment. Work with women and younger people
focuses on promoting a culture of rights, independence and empowerment, thereby combatting
domestic violence and abuse. Thanks to the online chat, it can redirect users, after an in-depth analysis
of the problem, to the right solution.
www.mamachat.org
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HUNGARY: Step by Step Association
‘WOMENPOWER’ – NEW APPROACHES TO COMMUNITY
ADVOCACY
The Step by Step Association in Hungary was set up by parents caring for children with disabilities,
and since 2011, its goal has been to improve the lives of these families.
The Womenpower initiative focuses on and is led by women (often single mothers) caring at home for
children with disabilities and/or long-term illnesses. Its goal is to ensure that only those who choose
to should remain at home with their children, and to offer other women economic independence
and re-entry into the labour market. Mothers caring for their children are empowered by active
participation in the project.
Awareness raising is one of the main tools, as the support of broader society is important. Until 2018,
the highest care allowance for people (mainly women) looking after relatives with long-term illnesses
and/or disability was only about EUR 160 – not enough to cover the living costs of two people. As a
result, many families lived in poverty, and with inadequate support services mothers were unable to
work. In 2013, the organisation started to campaign to raise the allowance to the minimum wage level,
and in 2019, the government introduced a new benefit category called the child home care benefit,
doubling the income of carers. The campaign has helped to change the way Hungarian society values
care work and has started a public discussion about the invisible work women carry out.
lepjunkhogylephessenek.hu/english

DENMARK: Women Refugee Route
REFUGEE WOMEN AND GIRLS SPEAK FOR THEMSELVES
WRR aims to transform migration law and policy by recruiting and training woman advocates with
migrant or displacement backgrounds who can improve the gender-sensitive perspective in decisionmaking and increase awareness among policymakers.
The WRR Field Work Training for both volunteers and professionals working with refugees includes
workshops on gender mainstreaming, self-care and how to provide guidance on rights and support
for displaced women and girls.
The WRR Advocacy Training organises workshops for women and girls experiencing displacement.
They cover an introduction to both the international and local legal frameworks affecting refugee
women and girls, including human rights, as well as storytelling, self-empowerment and networking.
They offer a direct route to self-empowerment for female refugees, enabling them to become
advocates for structural change for themselves, their communities and the wider society.
WRR represents the rights and voices of refugee women at various international, regional and national
fora. Its training programme helps refugee women to realise their potential, take the lead, and act as
advocates in their local context and beyond. The network of WRR Alumni continues to get support
after training.
womenrefugeeroute.org
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MALTA: Migrant Women Association
EMPOWERMENT CIRCLES
Migrant women are one of the most vulnerable groups in Maltese society, facing multiple challenges
relating to equality, inclusion and empowerment.
The Migrant Women Association Malta is a voluntary organisation set up to eliminate discrimination
and the barriers migrant women encounter. The Empowerment Circles project, completed in June
2019, offered the most vulnerable women a safe space in which to share their stories and learn from
each other’s experiences, building intercultural dialogue among different communities facing the
same challenges as well as developing trust, self-confidence and communication and social skills.
The project evolved in 2016 when MWAM volunteers organised English language workshops for
migrant women. The feedback pointed to an unmet need for a place for migrant women to exchange
ideas, practise crafts and hobbies and learn more about Malta and Maltese society.
MWAM also offers free English lessons to enable migrant women to enter the labour market. The
SAHHA! Kitchens project trains, employs and integrates migrant women through cooking, while
Better Future provides counselling and mental health support. Furthermore, MWAM takes part in
information sessions to raise awareness within migrant communities about sexual and gender-based
violence.
www.facebook.com/MigrantWomenAssociationMalta

SLOVAKIA: AJ Ty v IT (Also You in IT)
WOMEN’S ACADEMIES OFFER HIGH-TECH ACCESS
FOR LOW-INCOME FAMILIES
The Also You in IT association was set up in 2012 when, according to the organisation, girls made up
only 3-5% of students studying IT in Slovak universities. Discussion highlighted the problem of ‘missing’
professionals in the IT sector, and missing women were – and still are – a large part of that story.
In response, the association runs women’s academies to promote equal access to IT education for
all girls and women, especially from low-income families and in small villages, towns, and the eastern
part of the country, and help them to enter the tech job market. This includes fighting stereotypes,
teaching in women-only classes, individual support, mentoring and follow-up, and working with
potential employers.
The employment rate for women in Slovakia is 52.7%, significantly below the EU average . This gender
difference leads to serious imbalances in economic power and independence. Women’s wages in
Slovakia are around three quarters of their male counterparts. By offering them an ICT education
and helping them to enter the jobs market, the association promotes economic independence and
personal development.
The organisation website includes interviews with role models like Shelley Lambert of IBM. “The
women I have worked with in IT have been highly competent and collaborative,” she says. “They tend
not to bring technical ego into design discussions, and typically listen to all options before deciding on
solutions. This often leads to better solutions and to work environments where everybody contributes
and feels valued.”
www.ajtyvit.sk
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CROATIA: Humana Nova
A NEW START FOR FORMER TEXTILE WORKERS
The social cooperative Humana Nova Cakovec was founded in 2011 when a slump in the local textile
industry was throwing many women out of work. It offers support for individuals faced with different
challenges in their personal, economic, social and other circumstances, especially socially excluded
groups with few job opportunities.
The project for Work integration of disadvantaged women through an innovative model
of waste textile reuse in the Međimurje County empowers and retrains dozens of long-term
unemployed women with disabilities – mainly former textile workers – and prepares them for the
labour market. It achieves this through an innovative business model which involves collecting used
textiles, clothing and footwear, selling reusable second-hand items on domestic and foreign markets,
designing new products from recycled materials, and textile production.
As the EU confronts the challenges of waste management and disposal and their impact on climate
change, the project shows how society can move closer towards a circular, no-waste economy. The
cooperative employs 26 women with disabilities, single mothers, women with low qualifications,
members of national minorities, and women workers re-entering the jobs market, offering permanent
jobs and regular benefits. Thirteen of the 26 have a role in managing it.
www.humananova.org/en/home

Other projects in this area
Frauenzentrum Schokofabrik – Germany – Schoko for future cooperative society
Schokofabrik eG connects feminist projects with environmentally friendly energy
Antonia Burrows – Hungary – Közkincs Könyvtár Community Library and Közkincs Kiadó
Publishing House: feminist space hosting LGBTQ and other groups
Federation of Mothers’ Centres – Germany – Hospitality and Empowerment: The ‘Public
Living Rooms’ of Germany’s 350 mothers’ centres
Monaliiku – Finland – Mentor on the Move mentorship programme tackles the multiple
challenges of integrating into a new country
Zita Holbourne – UK – trade union leader and lifelong campaigner challenging gender
discrimination, sexual harassment and misogyny. National Vice-President of the PCS union
and national chair of Black Activists Rising Against Cuts, Zita is a leading UK activist and one of
few women of colour at this level.
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3. Challenging gender stereotypes

Changing social attitudes and enabling women to take up employment in male-dominated
occupations is a special preoccupation for organisations in Belgium, Bulgaria, France, Italy, Latvia,
Portugal and the United Kingdom.
Discriminatory attitudes and practices still play a major role in limiting women’s opportunities in the
labour market and society. This in turn prevents women from developing the potential that would
benefit economic and social development. Gender roles are often reinforced by family and media.
Examples of civil society activities range from tackling gender stereotypes among preschool children
and older boys and girls to challenging traditional media portrayals of the sexes or campaigns and
tools to empower women in the workplace. Many of the projects demonstrate that gender equality is
of special concern to young people.

SPAIN: Trama SCCL
WEAVING NETWORKS AGAINST STEREOTYPES
This wide-ranging project is focused on preventing and raising awareness of sexist roles and stereotypes
and the resulting inequalities, discrimination and violence; critical analysis of representations in
the media and cultural products; dissemination of best practice and the building of alliances and
networks of solidarity, cooperation and mutual learning.
From early childhood, media and other cultural products have a huge impact on social relations.
They build personal, educational and occupational expectations in an environment which tends to
normalise inequality and violence against women, promoting sexist roles and stereotypes that shape
lives and restrict women’s freedom of choice and potential. Trama works on the assumption that these
sexist representations will not disappear by themselves.
The initiative consists of a participatory web platform (teiximxarxes.cat) where individuals,
organisations, groups, schools and institutions can share their projects for changing sexist roles
and stereotypes and violence against women, which can be used as benchmarks and examples for
others. Resources, news and activities can also be pooled. The platform is linked to social networks for
publicising members’ initiatives.
teiximxarxes.cat
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UNITED KINGDOM: WOMEN’STEC
NOT JUST JOBS FOR THE BOYS
WOMEN’STEC, a project from Northern Ireland, encourages women to take advantage of opportunities
in sectors and careers where they are typically under-represented, combatting gender stereotypes
in education and career choices, and highlighting the vast opportunities in traditionally maledominated sectors, where remuneration is higher and career progression easier.
It offers skills training, support and awareness raising to women of all ages living in areas of high
deprivation and impacted by the conflict in Northern Ireland. Beneficiaries include lone parents,
ethnic minorities, women with mental health issues or disabilities, and domestic/sexual abuse victims.
The two-year Promoting Opportunities Programme #notjustforboys helps schoolgirls with
poor educational attainment or low qualifications to secure apprenticeships or employment in the
construction, manufacturing or IT industries.
In Northern Ireland, women occupy only 4% of jobs in construction trades. Only 3% of girls study
construction and the built environment at college whilst 99% of apprenticeships are taken up by
males. Conversely, beauty and childcare apprentices are invariably female. Girls have reported cases
where teachers direct boys to trades and girls to hair, beauty and nail bars. The programme offers
taster sessions in trade skills, industry site visits and female role models in male-dominated sectors.
www.womenstec.org

ROMANIA: Smart Everything Everywhere
EVERYGIRL TOUR AND NATIONAL AWARENESS CAMPAIGN
In Romania, as well as globally, professional gender gaps, prejudices and stereotypes influence
and are influenced by access to education, social and cultural biases, with a negative impact on the
opportunities and lives of women worldwide.
In 2018, the Smart Everything Everywhere organisation launched Everygirl Everywhere (EE) to
support women in tech and promote digital skills, and the Everygirl Alliance (EA), an umbrella
initiative uniting organisations with the same mission. The main objective is to build on Romania’s
legacy of engineering to inspire more girls to choose a career in technology and reach gender parity
in the digital sector and entrepreneurship by 2030.
The Everygirl tour and awareness campaign aims to educate, empower, inspire and build a
community around the idea that tech careers and entrepreneurship are a fantastic opportunity for
women. It advises young girls and women on professional opportunities in the digital and technology
fields. The campaign also hopes to boost social inclusion; reduce discrimination and violence; and
inform girls and women about their rights, offering them access to jobs and career opportunities for
a better future especially by means of digital inclusion. Targeting 10 major cities in Romania, it aims
to recruit 1 500 workshop participants to the Everygirl community and reach 10 000 women and girls
online.
www.everygirl.ro
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CZECHIA: NESEHNUTÍ
A SPACE WHERE YOUNG PEOPLE CAN COMMUNICATE
The F:ÉRA - Because equality is fair project organises workshops for high school students in Czechia
(and some in Slovakia), as well as materials for kindergarten-aged children. The workshops enable
young people to understand their own needs, express them and communicate them to others,
tackling the issues of power dynamics and violence, autonomy and personal boundaries.
The goal is to give space to young people to appreciate the equality of all human beings independently
of ethnicity, gender, or religious beliefs. The organisation is preparing 16 hour-long programmes for
schools on relationships, violence and the influence of media.
Among other activities, high school students are invited to take part in a ‘Gender-Olympics’
competition, with prizes for the best scholarly text on gender equality. The organisation combats
discrimination and segregation patterns in education and training, and stereotypes produced by
media and social media.
www.prasatecko.cz

LITHUANIA: Women Go Tech programme
PROGRESS THROUGH MENTORING
Women Go Tech is a pioneering national mentorship and counselling programme established in 2016
to encourage women into professional careers in the tech sector and strengthen gender equality in
the labour market, as well as women’s leadership. With a view to ‘empowering talents to discover tech’,
it aims to put together 500 success stories of women in technology by 2021.
The programme – almost entirely funded by the private sector – attracts more women to STE(A)
M-intensive careers through counselling and quality mentorship by top industry leaders and
professionals, as well as small group sessions with tech experts, numerous events and community
building.
Through the success story showcase and Women Go Tech role models speaking in schools, it hopes
to combat gender stereotypes and discrimination in the industry and encourage teenagers into tech
careers. Its objectives are to promote female entrepreneurship and tech start-ups; combat horizontal
and vertical segregation in the labour market by getting more women employed in highly skilled and
well-paid tech jobs; address the labour-market challenges facing vulnerable women re-entering the
labour market, especially after maternity leave or over the age of 40; and promote mutual learning
and exchange of good practices by establishing partnerships with Nordic countries.
www.womengotech.lt/en
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GERMANY: Gender Equality Media e.V.
REPROGRAMMING THE MEDIA
Using an automatic web crawler, GEM’s Recoding: Media screening programme is currently analysing
major news outlets for sexist search words, with results to be published by the end of 2019. The idea
of monitoring media language makes this a ground-breaking initiative. It focuses on the ideas and
semantics that sustain sexism and discriminatory attitudes and has already led to positive results. The
data will be discussed by experts and used to create a code of conduct, to be publicised and adopted
throughout Germany.
The project is run by volunteer activists who operate the web crawler, an innovative tool for measuring
gender discrimination in the media and online news, which could contribute to the professional
training of a new generation of journalists. The data will also be available to academic researchers.
The collaborative approach can make this a model of good practice.
Through monitoring current practice and raising awareness of sexist language and the way women
are represented by the media, the project will directly benefit women. In addition, by fighting sexism
and hate speech, it will also benefit victims of homophobia and other forms of discrimination, thus
having a beneficial impact on the whole of society. The project lends itself to adoption in all EU
countries and beyond.
www.genderequalitymedia.org

BULGARIA: Niya Borislavova Atanasova
I WANT TO DO LIKE YOU
An ambitious and entrepreneurial teenager who wanted to inspire other students was behind the
I want to do like you project. It involves a study of the professional development of Bulgarian
women who have broken through the glass ceiling in areas traditionally dominated by men and boys
- particularly science and technology, politics, entrepreneurship and sport, who have made it to the
peak of their professions and have created positive change in society.
The successes of women role models, including digital innovators and politicians, have been presented
to girls, boys and teachers at Niya’s school and to participants at the Civic Education Olympiad run by
the Ministry of Education and Science. Joint activities and appearances with pioneering women are an
innovative way of demonstrating to girls the importance of their participation in science, technology,
engineering and mathematics (STEM), in entrepreneurship and in taking decisions to secure their
economic independence in the future.
The creator of the ‘I want to do like you’ project has taken an active part in all the activities: researching,
interviewing the role models, working on and presenting the project to the school community, as
well as at regional level and national level. This year at the ‘My Dream for Bulgaria’ conference, some
300 students and members of the public heard about the dream of a twelve-year-old girl to become
a world-class programmer.
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POLAND: Girls Code Fun Foundation
MAKING TECHNOLOGY WOMEN-FRIENDLY
The City Coding Circles initiative fights for gender equality and opportunities for girls and women in
the field of technology. In Poland, careers in technology are dominated by men. By raising awareness,
the project helps women to understand the very strong gender stereotypes surrounding the tech
field, but at the same time to demonstrate that it is also accessible to them. The goal is to close
this gap by educating women and helping them to expand or transform their careers by gaining
technology skills.
The foundation organises 5-15 hour workshops and meet-ups for women interested in developing
their technological expertise. Training takes place in a friendly atmosphere with small groups of up to
15 people. Workshops cover various tech-related topics, such as front-end programming, WordPress,
SQL, user-experience design, and data science. All the events are either free or offered at a price that
merely covers organisational costs.
The programme is designed not only to teach the hard skills necessary to enter the technology work
field, but also to offer networking support and to build self-confidence.
girlscodefun.pl

Other projects in this area
Expansion of Gender and Media Culture ‘Common Zone’ – Croatia – Card game featuring
prominent women. A mobile application is in preparation, in cooperation with feminist and
women’s festivals in Croatia and NGOs in other Member States
Family Smile – Italy – Violence is not my type: This initiative worked with 15-17-year-olds to
promote gender equality when the first romantic couples are formed.
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4. Women in political decision-making

This theme covers initiatives to increase women’s representation and empowerment in politics at
local, national and EU levels.
Despite the introduction of quotas, women are a long way from equality in political decision-making.
Progress is slow and varies widely from one country to another. Across Europe, women make up, on
average, 28.5% of members of parliamentary assemblies. The countries with the highest proportion
of women in lower or single parliamentary chambers are Spain and Finland (47%), Sweden (46%) and
Belgium (42%), while Hungary and Malta come bottom with less than 15%. Apart from the Nordic
countries, Member States that have introduced mandatory quotas have the highest share of women
elected to parliament.
The European Parliament fares better with 40.4% of women MEPs. However, on local councils, women
hold only 15% of leadership positions. In short, even in Member States with the highest proportion of
women in political decision-making, parity does not exist.
Civil society initiatives include raising women’s profile in political debate, election campaigns, and
lobbying for more women in local politics, where patriarchal structures tend to discourage female
candidates, especially in rural areas.

IRELAND: European Youth Parliament Ireland
PREPARING YOUNG PEOPLE FOR EQUALITY IN DECISIONMAKING
The European Youth Parliament (EYP) Ireland runs weekend conferences every year for young people.
Its mission is to develop an interest in European issues among young people in Ireland, encourage
them to question the world around them and come up with innovative solutions to global problems,
and become open-minded, tolerant and active citizens.
The Cavan 2020: National Session of the EYP Ireland will gather over 100 young people for five
days of discussion. The overarching theme is ‘Achieving equality in Europe’, and participants will work
on ideas to combat the gender pay gap, raise awareness of the harmful effect of gender stereotyping
and promote female participation in non-traditional occupations.
By conducting research prior to the conference, engaging with experts and defending their proposals,
participants will gain a comprehensive understanding of how policy should inform direct action in
the field of women’s rights and gender equality.
The EYP is one of the largest and most dynamic youth organisations in Europe, currently active in 40
European countries.
www.eyp.ie

Other projects in this area
European Women’s Lobby – Belgium – 50/50: Women for Europe - Europe for Women!
Associazione di Promozione Sociale Terni Donne – Italy – WomUP (Women Urban Power):
to introduce a gender perspective in rethinking urban spaces.
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5. Raising awareness of gender equality

Several initiatives highlight women’s contribution to society, especially in public life. Some take the
form of campaigns, exhibitions, congresses and festivals as well as activities for youth, featuring
games, websites and action around role models. These projects are popular in Belgium, Spain,
Hungary, Ireland, Italy, Latvia, Poland, Portugal, Sweden and the UK.
This category includes activities emphasising women’s contribution to science, arts and society,
since they frequently fail to obtain recognition of both their achievements and their unpaid labour.
Successful role models play an essential part in inspiring others. Some innovative prize entries also
focus on women’s bodies and their role in childbearing, for example, by supplying sanitary products
and supporting midwives.

AUSTRIA: Frauenvolksbegehren 2.0 – Verein
zur Neuauflage eines Frauenvolksbegehrens in
Österreich (Austrian gender equality petition)
IN DEFENCE OF WOMEN’S RIGHTS
The Austrian gender equality petition (Frauen*Volksbegehren 2.0), launched in early 2017, is
supported by regional groups throughout Austria, not affiliated to any political party and financed
by donations only.
Twenty years after the demands of the first Austrian gender equality petition in 1997 went unfulfilled,
a group of dedicated individuals got together to combat what they saw as a global attack on women’s
rights. They were alarmed not only by a trend towards exclusionary populism all over Europe, but a
strong backlash against the achievements of former women’s equality and civil rights movements.
They chose a people’s initiative to raise awareness and bring change. In Austria, petitions are discussed
in parliament once they have gathered 100 000 signatures. The women’s petition attracted 481 959
supporters (7.56% of the electorate), becoming the 13th most popular in Austrian history.
The petition’s nine demands included a gradual shortening of the working week to 30 hours, a 50%
quota for women at all levels in business, politics and public life, and a legal entitlement to childcare
from the age of one. The team behind the petition is strongly committed to its objectives and values,
and pledges to carry on the parliamentary and public debate on all gender-related issues in Austria.
frauenvolksbegehren.at
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PORTUGAL: Graal
AN INTERNATIONAL PERSPECTIVE
Graal (Portugal) launched the Roda das Raparigas (Circle of Girls) project in 2017. It has always
worked with girls and young women, starting in the 1960s by empowering rural women through
literacy and childcare provision and promoting social and political awareness among girls. Over time,
projects to promote gender equality, female leadership, and to combat dating violence have emerged.
Graal is active internationally and across the country and islands. Roda das Raparigas has been
implemented in several Portuguese regions among girls of different social and economic and
educational backgrounds. including migrants and ethnic minorities.
Roda das Raparigas is unique in bringing together girls from the Island of Madeira, an autonomous
region of Portugal where these themes have never been confronted, with their counterparts
in continental Portugal. Every year, two girls are prepared to participate in the United Nations
Commission on the Status of Women.
Participants carry out a critical analysis of gender stereotypes and plan actions to build equality and
combat sexism, racism and xenophobia. Activities include games, campaigns, flash mobs, videos,
quizzes and theatre, with girls from other countries who are studying in Portugal invited to take part.
www.graal.org.pt

SLOVENIA: Inštitut za proučevanje enakosti
spolov (IPES) / Gender Equality Research
Institute
GEMA CERTIFICATE
(GENDER EQUALITY MANAGEMENT ASSESSMENT)
IPES brings together Slovenian experts in gender equality topics to reach an in-depth understanding
of gendered issues and to mainstream gender equality. The main goal is to address and eliminate
existing social stereotypes and patterns that, through socially attributed gender roles, impose
restrictions on both men and women. The activities address three target groups: private sector,
politics and young people.
The GEMA certificate represents a multi-layered approach covering gender equality in the workplace.
Following a thorough analysis, companies are given tailor-made measures to implement in their
organisational structure, culture and working processes.
The aim is to combat gender stereotypes and discriminatory behaviour in the workplace; remove
horizontal and vertical segregation in the labour market; eliminate gender pay and pension gaps;
promote gender equality in decision-making; tackle the specific needs of women with family
responsibilities; and address special measures for female workers re-entering the labour market.
IPES also conducts annual research on the visibility of women in political decision-making. A
shadowing programme with the Club of Women Parliamentarians takes place each year to encourage
young women into political careers.
www.ipes-si.org
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ESTONIA: MTÜ Metropolis
MAKING GIRLS INTO HEROES
Superheroes is a four-month, free-of-charge leadership and entrepreneurship programme for
teenage girls aged between 13 and 17, designed to unlock their potential and work on business
ideas and social action projects based on the UN Sustainable Development Goals. Each year, 50
girls participate in skills and mindset workshops kicked off by inspirational speakers ranging from
politicians to rock stars. This is followed by practical skills learning on topics like ideation and financial
literacy, with first-hand experience in running a business.
Estonia lags behind Scandinavian countries when it comes to equal rights. The main reason for its poor
ranking is severe under-representation of women in decision-making roles. The young superheroes
have a chance to turn their dreams into reality by running projects they are most passionate about in
teams of five, supported by mentors.
In the final pitch, all the teams present their businesses, their achievements, the impact they have
made and lessons learned to a jury of entrepreneurs and social change-makers. After ‘graduation’,
superheroes can apply to become big sisters who shape the programme for the next intake of girls.
The programme will also be implemented in Latvia.
futureheroes.ee

Other projects in this area
Active Domestic Service / SEDOAC – Spain – Household and care women workers’
empowerment centre
Rebecca Amsellem – France - Campaign against menstrual precariousness (right to safe and
affordable sanitary protection)
Expansion of Gender and Media Culture ‘Common Zone’ / Prostor rodne i medijske
kulture ‘K-zona’ – Croatia – Fierce Women - All the right cards: social card game presenting
the work of female artists, entrepreneurs, civil initiatives and other gender-aware groups and
individuals
Asociación de Familias y Mujeres del Medio Rural (AFAMMER) – Spain – Second
International Congress on ‘The voice of rural women in the world’.
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6. Combatting violence against women

Highlighting and preventing gender-based violence, including sexual harassment, domestic violence
and ‘honour’ punishments, is important throughout Europe and a priority for candidates from Cyprus,
although many projects supporting vulnerable women in other countries also offer support for
victims.
Yet gender-based violence remains widespread, and the majority of women say they have experienced
some form of assault or harassment during their lives. It takes many forms, ranging from domestic
violence by partners and so-called ‘honour’ punishments in patriarchal communities, to sexual
harassment and cyberbullying. Yet domestic violence too often goes unreported because men take
control in households or women fear reprisals.
Preventing gender-based violence has become a high priority for the EU institutions and national
parliaments since the #MeToo campaign. Initiatives in this category include raising awareness,
intervention and prevention measures – some using new technologies to alert authorities. Others
focus on support for victims through counselling, providing safe accommodation for women and
children at risk, and rehabilitation, empowerment and re-integration to enable victims to become
financially independent.

FRANCE: Resonantes
APP-ELLES SMART WRISTBAND TO SUPPORT WOMEN AND
GIRLS AT RISK OF VIOLENCE
The Resonantes association was set up in 2015 to combat violence against girls and women by raising
public awareness of its causes and effects and of the principle of gender equality. The association
helps victims, relatives and witnesses to access resources, information and facilities to support
them and has developed innovative and dynamic ways to achieve this, including the unique AppElles prevention, assistance and support tool. It enables users to alert emergency services or trusted
contacts if they feel in danger, supplying specific information such as live audio streaming and realtime GPS tracking. The app comes with a Bluetooth wristband that can trigger the alert without use
of a mobile phone.
The association believes it could become a widespread tool to help victims of violence in France, other
European countries and worldwide. App-Elles ‘sectors’ make it possible to adapt the application to
each country by linking to victim-support structures identified by country, region, department, town
or village. It can refer victims of violence to local or national information and area-specific services
and facilities.
www.association.resonantes.fr

31

LATVIA: Marta centre
THE CHALLENGE FOR YOUNG PEOPLE
It is easy for young people to succumb to conventional ideas about gender roles. Latvia’s Youth –
Dare to Care! initiative challenges discriminatory behaviour and prejudices in all spheres of economic
and social life, as it educates youth, educators and youth workers about stereotypical attitudes and
interactions between women and men.
The project is run by the MARTA Centre, set up to advocate for women’s rights and to create a safe
environment by ending discrimination and violence. MARTA’s fundamental goal is to build a genderequal civil society. It organises activities to counter gender stereotypes and combat violence among
young people and in society as a whole, through youth groups, training youth workers and educators,
and a men’s forum.
These initiatives help youngsters to analyse media content and the dominant narrative about gender
roles that promote inequality and may limit the educational and professional choices of boys and
girls. They are encouraged to base their career and family decisions on individual strengths and
interests rather than conforming to existing gender-segregation patterns. The initiative empowers
both girls and boys to break free from harmful practices based on stereotypes and involves boys and
men in opposing discrimination and combatting gender-based violence.
www.marta.lv

CYPRUS: Association for the Prevention and
Handling of Violence in the Family (APHVF)
MENDING THE LONG-TERM IMPACT OF ABUSE
The APHVF is the only organisation in Cyprus dedicated exclusively to combatting domestic violence
against women. It runs a 24-hour, nationwide helpline and shelters for abused women and their
children.
Female victims of domestic violence are vulnerable, because the impact of abuse lasts long after
they move into sheltered accommodation. It has a major impact on women’s economic and social
well-being, and therefore on their financial independence and the economy at large. The Social and
vocational rehabilitation programme for abused women residing in shelters promotes their
emotional and economic empowerment, integration into society and participation in the labour
market.
The programme uses innovative tools to pursue its aims of ending violence against women and
children, remedying high unemployment rates among former victims, and mobilising public
institutions, local authorities, other NGOs and the private sector to help integrate vulnerable women
into all aspects of society.
These include professional counselling, education and job-search support; raising awareness among
potential employers and the general public; and childcare and assistance in finding a new home.
www.domviolence.org.cy/en
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FINLAND: Anna Juusela
IMPACT START-UP TO PREVENT EARLY AND FORCED
MARRIAGES
Anna Juusela in Finland has adopted an original approach to combat girls’ enslavement through early
or forced marriage, and to promote female empowerment and education.
She has been building an impact start-up, We Encourage Oy Ltd, to attract social venture capital
and global collaboration with NGOs, companies and civil society organisations. It aims to use new
technologies such as blockchain and artificial intelligence to extend girls’ education and prevent
child marriages. The initiative aims to establish a global safety network for vulnerable women and
girls. An AI tool for support and knowledge is being developed in collaboration with UK and Finnish
organisations and will be pilot tested in Finland before extending into other countries.
Anna has been actively building an international network of companies and organisations working
on women’s rights and empowerment to collaborate in the project. The first prototype of the
innovation is ready. It will be tested in the collaborative partner’s kindergarten in Nepal to help over
30 marginalised children. From there, it will be widely introduced in kindergartens and schools across
Nepal and other countries.
The aim over the next five years is to help 10% of the 12 million girls forced into marriage every year to
avoid marrying and stay in school, eventually enabling 1.2 million girls to complete their education.
encourage.fi

Other projects in this area
Regional round table against honour-based violence – Germany – an alliance of
stakeholders providing easily accessible advisory services, a tailored protection system with
emergency beds, and education and prevention support
Katia Nasi – Italy – Violence and Pain: Paintings in Poetry by Kate Nuanda (Nasi): ‘I paint and
write about the suffering experienced by women’
#MeTooEP – Belgium – Zero tolerance for sexual harassment and abuse in the workplace.
Cross-party initiative of workers in the European Parliament.
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