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Silverback
Silverback is communication agency that has been 
working for the environment, the green economy, a 
sustainable agriculture, a better quality of life, the 
protection of nature and the territory for over 10 
years. 
We work with our customers and partners to 
conceive web campaigns, advertising ideas, create 
content, design and manage information and 
communication sites. Taking care of public relations 
and institutional relations and the press office. 
Managing social media and organize a complex event. 
Inventing suitable communication tools for what 
needs to be communicated: videos, installations, 
public events.
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DNS is a network of agencies linked by a 
sustainable and ethical outlook, as well as 
creativity. 
Creativity, humour and optimism can help 
create a better future – that’s why we’ve 
chosen a name that ridicules the idea that 
sustainability needs to be dull, boring or 
worthy – Do Not Smile.
The network is based all over Europe, with 
more than 100 creative members of staff. 

We're the size of one large agency, but as 
multi-facted and colourful as each of the 
countries we're in. DNS offer a truly 
international perspective to any project. 
We can draw from cross-cultural 
experience, different languages and 
specialist expertise – a whole host of 
French, English, Belgian, Spanish, Italian, 
German, Danish, Greek and Turkish ideas 
and skills.
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.ATI .DNS .COP26
In occasion of COP26, the UN Summit on 
climate change, DNS meet ATI (AGencias di 
triplo impacto - Triple Impact Agencies), a 
network of communication, marketing and 
advertising committed to environment, 
sustainability and green economy, based in 
Latin American. 
Together, the two international networks are 
launching a campaign to raise awareness on 
climate change 
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CHANGE SOMETHING, 
CHANGE EVERYTHING
“Change something, change everything” is a joyful and 
positive communication campaign designed and initiated 
by ATI and DNS networks.

The campaign aims to mobilize politicians as well as young 
people on biodiversity and climate change momentum.

In addition to that, communicators will encourage their 
peers to move and change their professional behaviors - 
e.g.: "Stop selling climate change".
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