
 

 

 

New Consumer Agenda Needs to Address Challenges for Independent Retailers 

We welcome the EU New Consumer Agenda released today. It contains new ideas for a more sustainable 

and consumer-friendly Single Market. While we fully support the ambition of the Agenda to better protect 

consumers online and empower them for the green transition, some ideas pose major challenges to the 

members of groups that need to be addressed in the implementation of the strategy.  

Challenges posed to independent retailers include: 

 Product safety online: The excellent reputation of groups of independent retailers is testament to 

their commitment to product safety. However, they often face unfair competition from sellers 

offering dangerous and illegal products through online marketplaces. The ‘Know Your Customer’ 

principle will help tackle this problem. Any further obligations will only make it harder for small/new 

platforms to enter markets dominated by large players. Additional responsibilities should therefore 

be proportionate to the actual risk of exposure to dangerous goods. 

 Product durability: Retailers have no control over design choices of manufacturers, production 

methods or the correct use of a product (which influences its durability) and can therefore not be 

held responsible for the durability of a product.  

 Legal/commercial guarantees: We support full harmonisation of legal guarantees across the EU to 

provide legal certainty for consumers and companies alike. Commercial guarantees, on the other 

hand, should remain optional, as they are part of each individual retailer’s commercial offer and a 

valid means for each retailer to set himself apart from his competitors.  

 Product sustainability performance / green claims: The Commission’s multi-stakeholder group on 

environmental claims has obtained great results with its ‘Compliance Criteria on Environmental 

Claims’ in 2016, which we continue to support. In the New Consumer Agenda, the Commission 

proposes the use of the Product Environmental Footprint (PEF) and the Organisational 

Environmental Footprint (OEF) to substantiate environmental claims. We note that national schemes 

establishing sustainability criteria beyond energy efficiency have proven complex and inefficient. The 

two frameworks mentioned are, in our view, equally complex and burdensome as well as inadequate 

and unreliable. Pragmatic and industry-driven solutions should be promoted instead. 

 Digital labels: Groups of independent retailers need more flexibility on the use of digital labels to 

meet consumer demand for more information while avoiding “overcrowded” and excessive labels. 

 SME response capacities: Due to their size and structure, SME retailers have limited capacity to make 

rapid changes in response to new legal obligations. They need solutions that are not burdensome 

and sufficiently long transition periods. 

For more details, please see our reply to the consultation on the New Consumer Agenda. We look forward 

to engaging with the EU institutions and stakeholders to find pragmatic solutions for independent retailers 

and their groups which will help to make the Single Market safer, more consumer-friendly and sustainable. 
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Established in 1963, Independent Retail Europe is the European association that acts as an umbrella 

organisation for the main groups of independent retailers in the food and non-food sectors. Our members are 

groups of independent retailers, associations representing them as well as wider service organizations built 

to support independent retailers. Independent Retail Europe represents 24 groups and their 380.980 

independent retailers, who manage more than 757.000 sales outlets, with a combined retail turnover of 

more than 971 billion euros and generating a combined wholesale turnover of 291 billion euros. This 

represents a total employment of more than 6.486.000 persons. 

Find more information on our website, on Twitter, or on LinkedIn. 

 

https://independentretaileurope.eu/
https://twitter.com/IndeRetailEU
https://www.linkedin.com/company/independent-retail-europe

