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BIOVOICES: Objec tives
OBJ1: Promote Multi-actor dialogue and Multi-stakeholder co-creation of research, innovation,
development and political context in Bio-based economy
OBJ2: Design and promote a MML (Mobilisation and Mutual Learning) platform, engaging different
stakeholders at European, National and Local levels, including a plurality of perspectives, experiences,
interests, aspirations and knowledge
OBJ3: Increase the quality, relevance, social acceptability and sustainability of research and innovation
outcomes in the Bio-based domain, thus minimizing the technology mismatches

OBJ4: Through the BIOVOICES multi-stakeholders platform, design and implement an action plan
fostering the awareness of the wider public about the benefits and potential social, economic and
environmental impact of the Bioeconomy and widening the diffusion of BBP (Bio-based products)
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BIOVOICES: M ethodolog y
The Quadruple Helix (Yawson, 2009) approach is grounded on the
idea that innovation is the outcome of an interactive process
involving different spheres of actors, each contributing according
to its “institutional” function in society (OPEN INNOVATION).
BIOVOICES is establishing a multi-stakeholder platform and
animating open dialogue and collaboration between the above
mentioned Quadruple Helix stakeholders to co-create the future,
using the Mobilisation and Mutual Learning (MML) approach.
This methodology promotes the sharing different perspectives,
ideas, knowledge and experiences in open facilitated settings.
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Starting date: 1/01/2018

Closing date: 31/12/2020

BIOVOICES: Approac h and First results

Running!!

Identification of barriers and
opportunities to commercialise
bio-based applications in Europe

Analysis of the most promising
BBPs per application sectors and
development phase
Identification of Stakeholders’
Interests and Motivations (based
on interviews)
Innovation challenges have been
formulated based on
stakeholders' interests
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12 Challenges for market uptake of bio - based produc ts
A) deals with the creation of markets by
businesses that produce bio-based products
B) concerns the building of awareness and trust
with users by improved communication

C) concerns the development of European and
national supporting strategies (incentives),
regulatory frameworks, legislation and standards
to stimulate the production and use of bio-based
products
D) relates to the environment required to
improve the production of resources, such as
more 2G feedstock and intermediaries to
stimulate the production and use of bio-based
products
E) relates to regional/local action plans and
activities designed to stimulate the production
and use of bio-based products
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M obilisation and M utual Learning ( M M L ) approac h
The MML workshops aim for achieving actionable knowledge (Argyris, 2004). Actionable knowledge
refers to finding a strategy and an action perspective for the participants. So MML workshops should
go beyond merely furthering our understanding by describing and explaining and seek for ways to
assist participants in discovering the capabilities to act (i.e. their action potential).
To that end, each MML workshop, organised by the partners at international, national and
regional/local level will address one or more of the challenges identified, elaborating them based on:
1) The expected outcomes, that should be relevant and actionable by the QH stakeholders

2) The specific national/regional/local context/conditions
3) The most relevant key questions to be addressed in the selected challenge to reach and impact
In total 70 MML workshops will be organised: 4 European; 22 National; 44 Local
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First achievements
European MML Workshop, Brussels, 28 March 2018: Maximizing collaboration among EC funded
projects communicating about Bioeconomy
European MML Workshop, Brussels, 22 May 2018: Boosting circular bio-based economy in cities,
Lessons learnt from EU funded projects and local stakeholders
National MML, 27 September, Bratislava (Slovakia): Unique selling points for the bio-based products
during the Urban Summit
3x National MML, 12-13-14 October 2018, Rome: Maker Faire 2018 – Rome
National MML, 22 October 2018, Nitra: Unique selling points for the bio-based products during the
Circular and sustainable bioeconomy in Slovakia
National MML, 18 October 2018 in Rome: The role of Green Public Procurement in boosting
Bioeconomy: challenges, opportunities and barriers to overcome
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Next M M L Workshops 2019
19 March, Bari (Puglia) – Italy: Bioeconomy as an opportunity for regional development based on
local resources – all sectors.
1 April, Biella (Piemonte) – Italy: Bioeconomy as an opportunity for regional development based on
local resources – sectors: Textile and Bioplastic.
April, Germany: Bio-based products in green public procurement - challenges and opportunities.
May, Netherland: Changes in purchase habits in packaging sector.

June, Germany: Local feedstock for the bioeconomy - challenges and opportunities.
….
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Building on the INNPROBIO project experiences in facilitating green public procurement of bio-based
products, the mobilisation and mutual learning (MML) BIOVOICES workshop was aimed at mobilising
the most relevant quadruple-helix stakeholders to identify challenges, opportunities and barriers to
boost bio-based economy in Europe through GPP.
Facilitated parallel quadruple helix sessions:
Parallel session#1: How to boost BBP through GPP?
Parallel session#2: How GPP of BBP will contribute to the implementation of Sustainable Development
Goals (SDGs)?
Parallel session#3: How to support policy makers in boosting the BBP market through GPP?
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 1: How to boost bio-based products through GPP?
Research/Academia/CSO:
There are many issues and challenges to analyse such as: what are the bio-based products? What is the
bioeconomy?
What is the sustainability of production and their availability?
Incentivise bio-based products by reducing taxes.
Business:
What are the priority categories of products and services for which there is large market availability that don’t
involve too much technical knowledge?
It is important to identify categories that each public procurer could buy, such as textile products or furniture
(desk offices, chairs, etc).
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome
Question 1: How to boost bio-based products through GPP?
Business:

Consider what is green and what is sustainable by considering the lifecycle assessment.
A company pays to prove its products are bio-based. Other companies do not have any cost, as they do not
produce bio-based products. This generates an asymmetry.
Support companies in the production of bio-based products.

To boost the use of bio-based products, private organizations and companies should collect feedback relating to
the adoption of bio-based products (not only in the economic terms).
In the ethical code of companies and organisation sections related to the procurement of bio-based products
could be added.

Market consultation, identifying which are the products, which are the standards, i.e. what the market can offer,
especially in connection with the circular economy.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 1: How to boost bio-based products through GPP?
Policy makers:
The first issue is how to measure the biochemical challenge (lifecycle assessment) between bio-based and nonbio-based products (to avoid internal competition among bio-based products).
Bio-based does not necessarily mean that these products are more sustainable. A standardization of the
labelling of bio-based products is necessary, and also an assessment which makes clear how much pollution a
product generates during its lifecycle.

All the steps of the lifecycle have to be considered in terms of costs. It is important to have clear rules regarding
standardisation of the lifecycle assessment process.
Bio-based products do not usually have the best price on the market; when the public administration launch a
public tender, the best price is the most relevant criterion; however social and environmental costs should also
be considered.
Public administration should merge the regulation for public procurement with Green Public Procurement.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 2: How GPP of BBP will contribute to the implementation of Sustainable Development Goals (SDGs)?
Research/Academia:
Quality of education: it is necessary to educate people about the importance of the use of bio-based products.
Business:
Difficulties in the interpretation of procurement rules: a large amount of information that is not easy to
understand and manage. The rules are too strict and sometimes enterprises (especially start-ups), but also public
administration, do not have adequate staff with the right knowledge and skills to properly apply these rules.
A change in the regulation but also effective transfer of knowledge and continuous dialogue between enterprises
and staff is needed.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome
Question 2: How GPP of BBP will contribute to the implementation of Sustainable Development Goals (SDGs)?
Policy makers:
The measurability of the contribution of BBP to SDG is not clear, as well as the current legislation and regulation.
Regulation: a stricter regulation addressed to inform consumers is required. It is important to make people aware about biobased products.
Political level: all European countries plan to achieve the SDGs, but it is important to create synergies and provide incentives, as
well as share best practice among countries and finally to change regulations and laws.
The aim is global, but its achievement requires local action. The aspects to be taken into account are the following: reuse of
existing resources at local level; use of local and regional resources and products for the community; change of rules to
encourage people to buy bio-based products; and make bio-based products more accessible.
Change of standards and taxation regulations, performing risk analysis. Standards should be focused on the results. Also for local
municipalities, it is not easy to act because of unclear legislation. Transparent rules are also required to bring GPP in line with
the SDGs.
Civil society:
The SDGs are far from reality; citizens agree with the SDGs, but the strategy on how to reach the goals are not clear.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 3: How to support policy makers and public procurers in boosting the BBP market through GPP?
Research/Academia:
Many scientific publications are ignored, undeveloped and not transferred to the market.
Not all the stakeholders could be involved due to a lack of knowledge.
Competition and lack of dialogue between the stakeholders.
Create guidelines aimed at the specific stakeholder category.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 3: How to support policy makers and public procurers in boosting the BBP market through GPP?
Business:
Difficulties for the small organizations.
Knowledge transfer is missing.
European standard is settled for the big industries
Transfer knowledge on public procurement.

Increase knowledge of GPP.
Lack of training.
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MML, 18 October 2018 in Rome: The role of Green Public Procurement in
boosting Bioeconomy: challenges, opportunities and barriers to overcome

Question 3: How to support policy makers and public procurers in boosting the BBP market through GPP?
Policy makers:
Public administrations tend not to purchase bio-based products.
Need to have specific laws and regulation.
Encourage local production compliance. Support local development.
Gap between Italian legislation and administrations.

Lack of training.
Establish incentives for public authorities (sustainability performance).
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BIOVOICES TOOL:
THE SOCIAL PLATFORM
https://www.biovoices-platform.eu/login
You can: read and add content!!

You have just to register.. And you can
start to use it!
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BIOVOICES useful links
Please find all the public results at the following webpage:
https://www.biovoices.eu/results/public-results/
To subscribe to the BIOVOICES Social Platform:
https://www.biovoices-platform.eu/login
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InnProBio
Forum for bio-based innovation in public
procurement
Tijs Lammens
Lammens@btgworld.com

Source: Beschaffungsamt des BMI

BBI JU Stakeholder Forum I 6-7 December 2017
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Output: Tools & Resources, to support public procurers
available in 4 languages: EN, DE, PO, NL, including a
handbook...

Online toolbox  www.tools.innprobio.eu
BBI JU Stakeholder Forum I 6-7 December 2017
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BBI JU Stakeholder Forum I 6-7 December 2017
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Output: Tools & Resources, to support public procurers
... and a database of bio-based end-products!

Online toolbox  www.tools.innprobio.eu
BBI JU Stakeholder Forum I 6-7 December 2017
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WE ARE WAITING TO HEAR YOU!

Chiara Pocaterra

Coordinator

pocaterra@apre.it
Management Team

Silvia Valentini

Matteo Sabini

valentini@apre.it

sabini@apre.it
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