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	The Commission welcomes the Committee’s Opinion on the ‘2030 Consumer Agenda’ (‘the Agenda’) and appreciates the EESC’s recognition of the Agenda as a robust framework for consumer protection in the coming years. The Commission shares the EESC’s view that consumer policy is a cornerstone of the single market, driving competitiveness, social fairness, and sustainable growth. The Agenda’s priorities and actions are designed to address the evolving challenges faced by consumers, from the high cost of living to the surge of e-commerce, the import of dangerous products, sustainable consumption or the protection of consumers online, including minors.
The Commission takes note of the EESC’s call for a more comprehensive vision of consumers beyond a rights-based approach and considers that the Agenda already reflects this ambition. The Agenda brings to the forefront the holistic, cross-cutting nature of consumer policy and includes initiatives aimed at positioning and empowering consumers as active participants in the economy and the just transition. The Agenda clearly states that consumers’ needs, motivations, preferences, concerns and, ultimately, their choices drive competition, innovation, investment and sustainable growth. It also underlines the importance of the intrinsic social, protective and stabilising dimension of consumer policy, thus emphasizing the role of consumers not only as economic actors but as citizens in a democratic society.
The Commission also takes note of the Committee’s ask for a structured, detailed and data-driven assessment of the previous consumer agenda and its recommendation to carry out structured assessments as part of the development of future consumer agendas, including the use of specific indicators going beyond declarations of trust. In this regard, the Commission underlines that the Agenda is the result of a thorough assessment and consultation process with all stakeholders, including an assessment of the outcomes of the New Consumer Agenda[footnoteRef:1]. A broad range of qualitative and quantitative evidence, including regularly collected consumer data and statistics – such as the biannual Consumer Conditions Scoreboard, the Consumer Conditions Index, Safety Gate reports, Consumer Protection Cooperation (CPC) sweep findings, and the European Consumer Centres Network (ECC-Net) data – were carefully considered throughout the process. As stated in the Agenda, the Commission will seek to expand the evidence base and promote better use of data and research to inform policy making and will regularly take stock of the progress in the Agenda’s implementation, monitoring the impact of the actions undertaken, particularly through the Consumer Conditions Survey. [1:  	COM(2020) 696 final (EUR-Lex - 52020DC0696 - EN - EUR-Lex).] 

The Commission welcomes the Committee’s support of simplification measures and shares the view that such measures should not undermine consumer protection. As indicated in the Agenda, the Commission aims to simplify and clarify consumer protection rules, reduce unnecessary administrative burden and enable companies to operate in a clear, fair and predictable environment, all while maintaining robust consumer protection standards. For instance, the Commission notes the Committee’s recommendation that digital labelling should be designed to complement – not replace – information provided in physical form on products. In this regard, the Commission reaffirms its intention to explore how digital solutions, including digital labelling and digital tools such as mobile applications and the Digital Product Passport, can improve access to product and service information for consumers, while reducing the administrative burden for companies and ensuring that all the essential information, e.g. product safety related information, remains available in a physical form.
The Commission shares the Committee’s view that consumer protection must take into account diverse situations and the vulnerabilities of certain consumer groups. Protecting consumers in vulnerable situations is an important overarching priority across all areas of the Agenda. This includes initiatives to safeguard minors online, mitigate the impact of the high cost of living, strengthen the rights of passengers with disabilities and reduced mobility, address unfair online personalisation practices that take advantage of consumers’ vulnerabilities, and examine how specific online consumer vulnerabilities may affect product safety. To guide future actions and better target relevant initiatives, the Commission takes note of the Committee’s recommendation to develop a mapping of consumer vulnerabilities and further integrate a place-based approach taking into consideration more specifically the needs of consumers in rural areas, urban peripheries, and overseas and cross-border regions.
Single Market and e-commerce
The Commission fully agrees with the Committee’s call for faster and more rigorous safety checks on imported goods – especially those sold via non-EU e-commerce platforms. The EU is taking action on various fronts, as outlined in last year’s Communication on safe and sustainable e-commerce[footnoteRef:2] and in the 2030 Consumer Agenda. The Commission is prioritising the modernisation, effective implementation and enforcement of product safety policies and ensuring that the EU remains a global standard-setter when it comes to consumer protection and product safety, including for products originating from third countries. Notably, the effective implementation and enforcement of the General Product Safety Regulation[footnoteRef:3] will remain a focal point in the coming years. The Commission is actively supporting national market surveillance authorities through coordinated actions, including product safety sweeps, a set of checks carried out on websites simultaneously to identify breaches, and the Coordinated Activities on the Safety of Products (CASP). These initiatives enhance collaboration between enforcement bodies – such as customs and market surveillance – while also targeting specific product sampling and testing. Additionally, the Commission’s eSurveillance webcrawler[footnoteRef:4] helps prevent unsafe products from being relisted online, ensuring ongoing consumer protection. The Commission is also enforcing the Digital Services Act (DSA)[footnoteRef:5] against several online marketplaces. In June 2025, the Commission preliminarily found AliExpress in breach of the DSA, including regarding their obligation to assess and mitigate risks related to the dissemination of illegal products, and has accepted and made legally binding a wide-ranging set of commitments from this company. In February 2026, the Commission opened formal proceedings against Shein, and in May 2026 it issued a fine of EUR 200 million against Temu for failing to diligently identify, analyse, and assess the systemic risks of illegal products being offered on its platform and the resulting harm to consumers. Furthermore, the Consumer Protection Cooperation (CPC) network, coordinated by the Commission, remains fully committed to ensuring swift progress of its coordinated actions against Temu and Shein concerning fake discounts, pressure selling, missing or misleading information, and other practices potentially in breach with EU consumer law. [2:  	COM(2025) 37 final (EUR-Lex - 52025DC0037 - EN - EUR-Lex).]  [3:  	Regulation (EU) 2023/988 of the European Parliament and of the Council of 10 May 2023 on general product safety, amending Regulation (EU) No 1025/2012 of the European Parliament and of the Council and Directive (EU) 2020/1828 of the European Parliament and the Council, and repealing Directive 2001/95/EC of the European Parliament and of the Council and Council Directive 87/357/EEC (http://data.europa.eu/eli/reg/2023/988/oj).]  [4:  	eSurveillance - Product Safety.]  [5:  	Regulation (EU) 2022/2065 of the European Parliament and of the Council of 19 October 2022 on a Single Market For Digital Services and amending Directive 2000/31/EC (Digital Services Act); (http://data.europa.eu/eli/reg/2022/2065/oj).] 

[bookmark: _Hlk233795102]Moreover, on 26 March 2026, the European Parliament and the Council reached a political agreement on a landmark reform of the EU Customs Union that is expected to be adopted and published in the course of September 2026. This reform, the most ambitious since 1968, introduces new measures for e-commerce. First, the elimination of the customs duty exemption for parcels valued up to EUR 150, which was anticipated from 1 July 2028 to 1 July 2026 with the Commission support, accompanied by the introduction of a EUR 3 temporary customs duty on these consignment from the same date (Council Regulation[footnoteRef:6]). Moreover, in the future, e-commerce operators will bear more responsibility. Online platforms and sellers using the Import One Stop Shop (IOSS) will have to inform customs authorities through the EU Customs Data Hub about their sales immediately after they happen. This will allow customs authorities to react even before the goods arrive at the border, with potential risk mitigation measures. The importers for distance sales (either the supplier or the intermediary) will also be liable to ensure compliance with EU legislation applicable to their products, including fiscal and non-fiscal rules. In 2026, the Commission will furthermore adopt a proposal revising the Market Surveillance Regulation as part of a European Product Act (EPA) – a legislative package also comprising the revisions of the New Legislative Framework and the Standardisation Regulation. EPA aims at closing the regulatory loopholes that make it difficult for MSAs to enforce EU product rules, especially vis-à-vis e-commerce imports, at addressing an insufficient and uneven market surveillance capacity across the EU and at strengthening cooperation provisions amongst relevant authorities within and between Member States. Finally, to facilitate compliance, the Commission intends to develop new technical standards and will continue or initiate cooperation with international partners both at multilateral level (through Organisation for Economic Co-operation and Development (OECD) and United Nations Conference on Trade and Development (UNCTAD)) and bilaterally, with partners who either have a similar product safety approach, such as Canada or the UK, or are large exporters to the EU, in particular China. [6:  	Council Regulation (EU) 2026/382 of 11 February 2026 amending Regulation (EC) No 1186/2009 as regards the elimination of the threshold-based customs duty relief (http://data.europa.eu/eli/reg/2026/382/oj).] 

The Commission would like to note that the Product Liability Directive (PLD)[footnoteRef:7] should be also taken into account. The Directive has been recently upgraded to respond to new challenges. Recognising that in various instances the manufacturer of a product is not based in the EU, the revised Directive strengthens the protection of injured parties by ensuring that at least one liable economic operator established within the EU can be identified. The Commission is working closely with Member States throughout the PLD implementation process. The new rules must be transposed by 8 December 2026. [7:  	Directive (EU) 2024/2853 of the European Parliament and of the Council of 23 October 2024 on liability for defective products and repealing Council Directive 85/374/EEC (http://data.europa.eu/eli/dir/2024/2853/oj).] 

On broader Single Market issues, the Commission shares the Committee’s concerns regarding the risk of gold-plating and market fragmentation. In this regard, the Single Market Strategy[footnoteRef:8], adopted in May 2025, identifies the lack of Single Market ownership by Member States as one of ‘Terrible Ten’ Single Market barriers to be addressed as a matter of priority. National rules often do not take enough account of EU principles and legal frameworks. Member States also create barriers and fragment the Single Market by lack of transposition, incorrect, unnecessarily divergent or burdensome implementation of EU law. As outlined in the Strategy, the Commission is undertaking various actions to address this issue. At the end of 2026, the Commission will take stock of the situation, and on that basis, it will decide whether to propose legislative measures to close gaps and reinforce prevention governance. The Commission will update on progress made with the implementation of this Strategy in its Annual Single Market and Competitiveness Report, including its key performance indicators. [8:  	COM(2025) 500 final (EUR-Lex - 52025DC0500 - EN - EUR-Lex).] 

Consumer enforcement and redress
The Commission also strongly welcomes the Committee’s backing for the upcoming revision of the Consumer Protection Cooperation (CPC) Regulation[footnoteRef:9] and takes note of the Committee’s support for centralised investigation and sanctioning powers in specific cases at EU level. The revision of the CPC Regulation aims at strengthening enforcement of consumer law by increasing the effectiveness and deterrence of the existing CPC system to better protect consumers and to contribute to a level-playing field by shielding compliant EU traders from unfair competition. In preparation of the legislative proposal that the Commission should adopt in the fourth quarter of 2026, the Commission is assessing the need for centralised investigation and enforcement powers at EU level in specific cases, while at the same time considering possibilities on how to reinforce the application of EU consumer law in relation to non-EU traders and on how to further strengthen coordination among national authorities. [9:  	Regulation (EU) 2017/2394 of the European Parliament and of the Council of 12 December 2017 on cooperation between national authorities responsible for the enforcement of consumer protection laws and repealing Regulation (EC) No 2006/2004 (http://data.europa.eu/eli/reg/2017/2394/oj).] 

In relation to consumer redress, the Commission takes note of the Committee’s recommendations regarding alternative dispute resolution, micro-justice and small claims procedures. As far as small claims are concerned, the European Small Claims Procedure established by the Regulation establishing a European Small Claims procedure[footnoteRef:10] is available to litigants as an alternative to the procedures existing under the laws of the Member States for cross-border cases concerning claims which do not exceed EUR 5000. The procedure is in principle a written procedure on the basis of standard forms and is governed by strict deadlines. Representation by a lawyer is not mandatory and the use of electronic means of communication is encouraged. Furthermore, the Regulation facilitates enforcement by eliminating the need for intermediate proceedings (exequatur) to enable recognition and enforcement in Member States other than the country where the judgment was delivered. [10:  	Regulation (EC) No 861/2007 of the European Parliament and of the Council of 11 July 2007 establishing a European Small Claims Procedure (http://data.europa.eu/eli/reg/2007/861/oj).] 

With regard to alternative dispute resolution (ADR) and collective redress, the Commission is  supporting Member States with the transposition and ensuring the effective implementation of the revised Alternative Dispute Resolution Directive[footnoteRef:11] and the Representative Actions Directive (RAD)[footnoteRef:12]. Regarding ADR in particular, the new rules adapt the legal framework to digital markets and make ADR a more accessible and appealing option for resolving contractual disputes, including issues related to pre-contractual obligations, digital content and services, as well as non-monetary contracts. Moreover, subject to certain conditions, ADR will now also be available for disputes between EU-based consumers and traders from third countries. In 2027, the Commission will publish its third ADR application report. [11:  	Directive (EU) 2025/2647 of the European Parliament and of the Council of 16 December 2025 amending Directive 2013/11/EU on alternative dispute resolution for consumer disputes and amending Directives (EU) 2015/2302, (EU) 2019/2161 and (EU) 2020/1828 following the discontinuation of the European Online Dispute Resolution Platform (http://data.europa.eu/eli/dir/2025/2647/oj).]  [12:  	Directive (EU) 2020/1828 of the European Parliament and of the Council of 25 November 2020 on representative actions for the protection of the collective interests of consumers and repealing Directive 2009/22/EC (http://data.europa.eu/eli/dir/2020/1828/oj).] 

Regarding collective actions, as outlined in the Agenda, the Commission is supporting consumer organisations, members of the judiciary and national authorities in effectively managing representative actions under RAD. That support is provided, for example, through EU-funded action grants, seminars and the interactive Knowledge Hub on the EC-REACT platform. The Commission awards yearly grants to the alternative dispute resolution entities and qualified entities under RAD to raise awareness, improve capacity building and digitalisation of such entities.
Sustainable consumption
The Commission acknowledges the Committee’s call and recommendations for stronger action on sustainable consumption, including on marketing and advertising, product circularity and durability. In this regard, the Commission reaffirms its commitment to fostering sustainable consumption as a priority in the years ahead. As outlined in the Agenda, climate change, environmental degradation and the clean transition remain among the greatest challenges for consumers and society. Consumers play a vital role as drivers of sustainable growth, as their demand helps create lead markets for green and socially responsible products. Moreover, ensuring that sustainable goods and services are both available and affordable is central not only to consumer well-being and environmental protection, but also to Europe’s economic stability, long-term competitiveness and strategic sovereignty, as this can reduce dependence on unsustainable imports and help build resilient value chains.
In this context, the Commission underlines the importance of ensuring the effective implementation and enforcement of all the existing and recently adopted EU rules, including notably the Ecodesign for Sustainable Products Regulation[footnoteRef:13], the Directive on common rules promoting the repair of goods[footnoteRef:14] and the Directive on empowering consumers for the green transition[footnoteRef:15]. Among other things, these new rules will make it easier for consumers to opt for the repair and reuse of goods both within and outside the legal guarantee as well as improve the durability, repairability or other environmental sustainability aspects of a broad range of products, such as apparel, household appliances, electronic devices or furniture. They will also help consumers to better understand their rights and make more informed, sustainability-oriented choices when making purchases. For example, through digital product passports of products and environmental sustainability labels adopted under the Ecodesign Regulation. Also thanks to the display of a harmonised notice on the legal guarantee of conformity and a harmonised label for the commercial guarantee of durability, which will both become visible for consumers from 27 September 2026 onwards. To further guide consumer choices, the Commission will also continue efforts to promote consumer awareness and industry uptake of the voluntary EU Ecolabel attributed to the best environmentally performing products. [13:  	Regulation (EU) 2024/1781 of the European Parliament and of the Council of 13 June 2024 establishing a framework for the setting of ecodesign requirements for sustainable products, amending Directive (EU) 2020/1828 and Regulation (EU) 2023/1542 and repealing Directive 2009/125/EC (http://data.europa.eu/eli/reg/2024/1781/oj).]  [14:  	Directive (EU) 2024/1799 of the European Parliament and of the Council of 13 June 2024 on common rules promoting the repair of goods and amending Regulation (EU) 2017/2394 and Directives (EU) 2019/771 and (EU) 2020/1828 (http://data.europa.eu/eli/dir/2024/1799/oj).]  [15:  	Directive (EU) 2024/825 of the European Parliament and of the Council of 28 February 2024 amending Directives 2005/29/EC and 2011/83/EU as regards empowering consumers for the green transition through better protection against unfair practices and through better information (http://data.europa.eu/eli/dir/2024/825/oj).] 

With regards to product repair and training of repair professionals, the Commission would like to remind that, in addition to the upcoming European platform for repair (to be launched by 2028), the Directive on common rules for the repair of goods provides that Member States will have to take at least one measure promoting repair on their territory. These measures may include both financial and non-financial measures such as information campaigns, repair vouchers, and trainings in repair skills.
The revised Product Liability Directive (PLD) introduces specific rules for substantially modified products, which are considered as new products, to ensure that consumers can continue to trust products placed on the market within the circular economy. At the same time, the PLD aims to distribute liability fairly and avoid hindering circular businesses. For instance, businesses performing only repairs or maintenance are not considered manufacturers and are therefore not liable under the Directive.
Moreover, beyond the implementation and enforcement of existing rules, the Commission recalls that the 2030 Consumer Agenda includes multiple relevant initiatives and actions across a broad range of policy areas such as the upcoming proposal for a Circular Economy Act, planned for 2026; the Citizens Energy Package[footnoteRef:16], which was adopted on 10 March 2026; and the proposal to review of the Car Labelling Directive, which was published in December 2025 as part of the Automotive Package[footnoteRef:17]. Looking forward, the Commission also plans to support the circular economy by exchanging good practices with stakeholders to promote consumer return of goods that are no longer used, second-hand markets, product-as-a-service business models and innovative circular start-ups. Moreover, one of the specific actions of the Agenda is to explore the need for a Recommendation on fostering ‘green by design’ features in e-commerce. While internal reflections are still at very early stages, this recommendation could cover measures such as sustainability filters to help consumers make eco-friendly choices, greener delivery options or more sustainable return-management policies to reduce waste. The Recommendation could build on existing best practices in the sector. [16:  	SWD(2026) 115 final (EUR-Lex - 52026SC0115 - EN - EUR-Lex).]  [17:  	Automotive package - Mobility and Transport - European Commission.] 

Online consumer protection
The Commission agrees with the Committee on the urgency of addressing unfair digital practices, including manipulative digital interfaces (dark patterns), and with its recommendation to establish a strong consumer protection policy against commercial messages from influencers, particularly those addressed to children. The Commission is working to address these issues in the context of the upcoming proposal for a Digital Fairness Act (DFA), scheduled for the fourth quarter of 2026. The DFA will aim to better protect consumers online, including minors, and increase their trust in the digital environment while ensuring that businesses operate on a level playing field and benefit from the Single Market. Other issues being addressed in the context of the DFA include unfair personalisation that takes advantage of consumers’ vulnerabilities, problematic practices related to digital contracts, spending- and attention-maximizing features of digital services, and unfair marketing practices regarding pricing. The DFA will also include a simplification and administrative burden reduction aspect in the areas identified in the Digital Fairness Fitness Check[footnoteRef:18]. Besides the DFA, the Commission will also continue ensuring the effective enforcement of the EU’s consumer protection and digital rulebook, in particular through coordinated CPC enforcement actions and the enforcement of the Digital Services Act (DSA)[footnoteRef:19] and the Digital Markets Act (DMA)[footnoteRef:20]. [18:  	Review of EU consumer law - European Commission.]  [19:  	Regulation (EU) 2022/2065 of the European Parliament and of the Council of 19 October 2022 on a Single Market For Digital Services and amending Directive 2000/31/EC (Digital Services Act); (http://data.europa.eu/eli/reg/2022/2065/oj).]  [20:  	Regulation (EU) 2022/1925 of the European Parliament and of the Council of 14 September 2022 on contestable and fair markets in the digital sector and amending Directives (EU) 2019/1937 and (EU) 2020/1828 (Digital Markets Act); (http://data.europa.eu/eli/reg/2022/1925/oj).] 

The Commission takes note of the Committee’s concerns regarding the dehumanisation of consumer-business relations and the view that, for all complaints, consumers must always be able to contact a human as a last resort. The Commission is closely monitoring developments around the use of artificial intelligence (AI) in consumer markets and is committed to ensuring a fair and transparent use of this technology, in particular through the application of the AI Act and the relevant consumer protection and product safety legislation. The AI Act[footnoteRef:21] ensures that for all high-risk AI systems there is a requirement for human oversight and that the persons concerned can also request an explanation about decisions taken on the basis of output from a high-risk AI system. In addition, the General Data Protection Regulation (GDPR)[footnoteRef:22] provides that when an automated decision produces legal or similarly significant effects in the context of a contract, individuals must obtain meaningful information about logic, including the main parameters, the significance and the envisaged consequences of such decision. In addition, the individuals must be able to obtain human intervention, express their point of view and are able to contest the decision. In the area of financial services, in order to obtain adequate explanations, the revision of the Directive on financial services contracts concluded at a distance[footnoteRef:23] introduced in the Consumer Rights Directive[footnoteRef:24] a right to request and to obtain human intervention at the pre-contractual stage, and in justified cases after the distance contract has been concluded. Furthermore, the new Consumer Credit Directive[footnoteRef:25] introduced a right to human intervention where the creditworthiness assessment involves the use of automated processing of personal data. Additionally, the DSA states that there cannot be full automation concerning the single contact point established by providers of intermediary services or concerning the decisions taken in the internal complaint-handling process by online platforms. [21:  	Regulation (EU) 2024/1689 of the European Parliament and of the Council of 13 June 2024 laying down harmonised rules on artificial intelligence and amending Regulations (EC) No 300/2008, (EU) No 167/2013, (EU) No 168/2013, (EU) 2018/858, (EU) 2018/1139 and (EU) 2019/2144 and Directives 2014/90/EU, (EU) 2016/797 and (EU) 2020/1828 (Artificial Intelligence Act); ( http://data.europa.eu/eli/reg/2024/1689/oj).]  [22:  	Regulation (EU) 2016/679 of the European Parliament and of the Council of 27 April 2016 on the protection of natural persons with regard to the processing of personal data and on the free movement of such data, and repealing Directive 95/46/EC (General Data Protection Regulation) (http://data.europa.eu/eli/reg/2016/679/oj).]  [23:  	Directive (EU) 2023/2673 of the European Parliament and of the Council of 22 November 2023 amending Directive 2011/83/EU as regards financial services contracts concluded at a distance and repealing Directive 2002/65/EC (http://data.europa.eu/eli/dir/2023/2673/oj).]  [24:  	Consolidated text: Directive 2011/83/EU of the European Parliament and of the Council of 25 October 2011 on consumer rights, amending Council Directive 93/13/EEC and Directive 1999/44/EC of the European Parliament and of the Council and repealing Council Directive 85/577/EEC and Directive 97/7/EC of the European Parliament and of the Council (http://data.europa.eu/eli/dir/2011/83/2026-09-27).]  [25:  	Directive (EU) 2023/2225 of the European Parliament and of the Council of 18 October 2023 on credit agreements for consumers and repealing Directive 2008/48/EC (http://data.europa.eu/eli/dir/2023/2225/oj).] 

The Commission takes note of the Committee’s request to ensure access to cash for consumers which remains essential for vulnerable consumer groups. In 2023, the Commission put forward several proposals including the Regulation on the legal tender of euro banknotes and coins aimed at ensuring that cash payments are widely accepted and improving consumer access to cash, promoting financial inclusion.
The Commission also takes note of the EESC’s call for greater transparency and for it to be made easier for consumers to object to tracking and profiling for advertising purposes. In this regard, the Commission has proposed to modernise the cookie rules to improve user’s online experience. The proposed new rules, which are part of the Digital Omnibus[footnoteRef:26] presented in November 2025, give real choices to users, with simplified and effective design requirements for asking for consent or for allowing users to refuse such requests. A request including by means of cookie banners will need to include a button to allow users to refuse all cookies with a single click and websites must respect citizens choices for at least six months. Users would also be able to set their privacy preferences centrally – for example via the browser – and websites must respect them. The Commission proposals are currently under negotiation by the co-legislators. The Commission also notes that the DMA already gives users of core platform services provided by designated gatekeepers the right to object to the combination of their personal data between services, and to access a less personalised but equivalent alternative of such services. The Commission has been actively monitoring the implementation of this obligation, already taking enforcement action against Meta in the context of its ‘pay or consent’ model. [26:  	COM(2025) 837 final (EUR-Lex - 52025PC0837 - EN - EUR-Lex).] 

Governance and stakeholder cooperation
The Commission takes note of the Committee’s recommendations regarding governance and stakeholder cooperation. In particular, the Commission shares the Committee’s view that consumer associations play a vital role in defending people’s rights and monitoring commercial practices, and echoes the Committee’s encouragement to Member States to support consumer organisations. As stated in the 2030 Consumer Agenda, the Commission is committed to supporting a strong consumer movement, at both EU and national level, including financially.
With regards to consultation processes and stakeholder cooperation, the Commission reaffirms its commitment to ensuring an inclusive, dynamic and transparent governance framework. The Commission will seek regular discussions with the European Parliament, the Council, the European Economic and Social Committee and the Committee of the Regions regarding the implementation of the Agenda, which will be governed through the existing platforms for stakeholder interaction. These platforms notably include the Consumer Policy Advisory Group (CPAG)[footnoteRef:27], which brings together national and EU level organisations representing consumers and other civil society groups, businesses and academia. The membership of the CPAG has been renewed in May 2026, following a call for applications. New members include environmental and digital rights non-governmental organisations (NGOs), broadening the expertise and interests represented in the group. The Commission will make sure that a representative from the EESC Secretariat is regularly invited to join CPAG meetings. [27:  	The Consumer Policy Advisory Group (CPAG) - European Commission.] 

The Commission looks forward to continuing to work with the EESC throughout the implementation of the 2030 Consumer Agenda to ensure that consumer policy remains a driver of fairness, competitiveness, innovation, and sustainability in the EU.




