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BEUC ~ Bureau Européen des Unions de Consommateurs

42 members in 31 countries

» Mission: to represent & defend w
consumers at the EU(ropean) level *

The European
gonsumer
©rganisation

» Advocacy, not consumer advice




BEUC::= (POTENTIAL) ADDED VALUE OF DIGITAL EURO

D Online & offline functionalities a More privacy when paying
EE Accepted everywhere Accessible through (public and
private) PSPs distribution

% Free of charge for basic services E Payment card and digital euro app

Financial and digital inclusion & Protection in dispute cases
support by public entities — including commercial disputes




BEUC = CONSUMER EXPECTATIONS FOR A DIGITAL EURO

FREE, EASY

Survey conducted in 10 euro area countries (link):
® AT, BE, DE, ES, FR, GR, IT, NL, PT, S| e

Key features of a new payment method:

Secure & reliable (55%) Offers fraud refunds (44%)
g
/" Easy to use (53%) @ Ensures privacy (42%)
% No or low fees (49%) 'ﬁ Widely accepted (36%)



https://www.beuc.eu/sites/default/files/publications/BEUC-X-2025-085_What_consumers_expect_from_the_digital_euro-copy.pdf

BEUC:= SECURITY & FRAUD

Concerns about security are high across all age groups
- 82% adults, 77% teens are concerned about online fraud/scams/cyberattacks
- 22% adults, 187 teens have been victims of fraud or security breaches in the last 5 years

Refunds in the event of fraud & scams are highly valued
- 85% believe providers should grant refunds in the event of fraud/scams/security violations

? /
g Strong prevention & protection mechanisms F\P
€ Jon Easy refund procedure - -
- Dispute resolution system at the level of { 0.000€
international card schemes — %




BEUC::: EASE OF USE & INCLUSION

Cards are adults' preferred payment method and expected to be free
- 88% believe that every bank account should offer a free payment card
- 85% believe that everyone should have access to a basic bank account free of charge

Accessibility is not sufficiently achieved with existing methods
- 55% adults, 51% teens have faced at least one difficulty when making digital payments
- 39% adults, 46% teens have helped a friend or relative make a digital payment

- Payment card included as a basic service
{ - European Accessibility Act as the foundation for
€ digital euro accessibility measures
= In-person support for all consumers without entry
requirements




BEUC ==~ PRIVACY & DATA SHARING ATTITUDES

Consumers not comfortable sharing data for commercial purposes or with third parties
- 42% adults, 477% teens comfortable sharing personal data for fraud prevention or AML checks

- Less willingness to share data for commercial purposes (26% adults, 33% teens) or with third
parties (23% adults, 30% teens)

81% adults, 72% teens are concerned about privacy violations

"~ Digital euro should offer enhanced privacy online & offline:
= Online: sound GDPR implementation and clear purpose

limitations for data processing
< = Offline: low onboarding requirements & prevent storage of '

data, including on the local storage device
. Data security including cybersecurity and storage inside Europe
(2]
Lxkxx ]




BEUC == STRONG SUPPORT FOR CASH

Consumers like to choose how to pay
- 52% adults, 46% teens fear losing the opportunity to choose bhetween payment methods

Support for keeping cash available is high across generations
- 85% respondents believe that cash should be accepted everywhere at no additional costs

- 48% adults, 49% teens prefer digital payments over cash whenever possible

€

Mandatory acceptance and effective access to ®
cash should be ensured via legislative A
framework on the legal tender of cash N\ 6

Col

Communication efforts: digital euro will

payment options

complement, not replace, cash and existing \ ‘




BEUC

The Consumer Voice in Europe

Thank you for your attention

www.beuc.eu
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