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Sharing Economy: why it matters and what 

is it ? 
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Intuition 

 

Intuition: People underuse material goods 

- A car that spends 92% of its time in a parking space 

- Average occupancy rate of cars in the EU: 1.5 person 

- An electric drill used only around 15 min during its lifetime 

- A pushchair or a smartphone gathering dust in the attic 

 

 This is both an economic and environmental waste. 

 

Reselling, giving, swapping, short-term renting and lending are all models 

that can help to increase the usage duration of resource-consuming 

goods.  

 

 These “sharing” practices have an economic and an environmental potential 

 

 They can help closing the circular economt loop 
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Economic impact of shareable goods 
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Environmental impact of shareable goods 

NB: Go beyond waste 
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People already share stuff 

Redistribution:  

- Reselling 

- Giving 

- Swapping 

 

Common practices esp 

giving (to friends and NGOs) 

and reselling (to stores, 

through garage sales) 
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People already share stuff 

Mutualization: Short term renting 

or lending 

 

More limited dissemination, 

mostly for free and from/to friends 

and family 
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Sharing models are undergoing a massive regeneration 

The C2C regeneration through web platforms / the 2.0 sharing economy 

the power of platforms: connecting strangers 

 
Second-hand platforms: already half of the reselling market 

Giving platform: less than 10% of the « giving market » 
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Sharing models are undergoing a massive regeneration 

The C2C regeneration through web platforms / the 2.0 sharing economy 

 

Lending platforms: only 1% of the 

« lending market » 

Renting platform: less than 10% of the 

renting market 
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Sharing models are undergoing a massive regeneration 

The C2C regeneration through web platforms / the 2.0 sharing economy 

 

2.0 Car sharing: 20% of the car renting market  

2.0 ride sharing 
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2.0 sharing economy: 

Let’s challenge the environmental intuition 
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Challenging the intuition 

Sometimes raised by the « entrepreneurs » of the sharing economy 2.0, and 

more often by its « promoters/lobbyist/gourou », the environmental benefits 

is rarely obvious. 

 

 

Difficult to have a general opinion on so many different models and for so 

different material goods  Research gap 

 

 

Here we focus on counter-intuitive examples 

 



13 

Challenging the intuition: ride-sharing 

Ride sharing and the « modal shift » 

risk on long distance trips 

 

Few studies/data 
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Challenging the intuition: reselling stuff 

Avoided throw out AND accelerated obsolescence? 
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Challenging the intuition: logistics 

Local or global? 
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Challenging the intuition: the quality issue 

If a good that is used twice as much lasts half as long, then the expected 

environmental benefit disappears 
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From the environmental intuition to the conditions of its 

achievement 

What matters is not that much the environmental impact of sharing practices 

today, but more the conditions for this impact to improve 

 

 The quality of shared goods.  

 

 The transport of shared goods 

 

 The « consumption modes » associated with sharing practices (consuming 

more of the shared good ? The rebound effect). 
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From conditions to actions 

 

MAKE the (2.0) sharing economy sustainable 
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The actors that make the choices 

Public authorities 

- Build an economic and regulatory framework that is conducive to the most 

sustainable models. If we want the different models of the sharing economy 

to be sustainable, the economy must be sustainable.  

- Identify the most virtuous models and support them (enhanced visibility, 

incubators, adaptation of regulation, etc). 

 

The role of entrepreneurs 

- Better understanding of their environmental impact 

- Take specific actions (e.g.reselling platforms could enhance the most 

sustainable products through a dedicated space ; ride sharing platforms 

could target short distance trips, etc). 

 Make the shift from using environmental protection as an argument, to make 

it an objective. 

 

The role of consumers exacerbated in C2C models 
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The motivation of Sharing users 
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A need for more research 

Even though the sharing economy has been around for a long time and is currently 

undergoing a great revitalization, the literature in this area remains poor 

 

In particular, the analysis of the sustainability of the models is hampered by the 

lack of studies. To quote the candid remarks of one expert, “it is hard to reason 

on the basis of three poor statistical data.”  
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Contacts 

Damien Demailly, damien.demailly@iddri.org 
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Sharing models are diverse and undergoing a massive 

regeneration 
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Sharing models are undergoing a massive regeneration 

B2C regeneration 
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From intuition to conditions: shared mobility 

Ride-sharing substitute with « auto-solism » 

on short distance trips 

 

Many studies/data 
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From intuition to conditions: shared mobility 

(2.0) Car sharing tends to substitute with « car-exclusiveness » 

 

Many studies/data 

 


