The best education in film is to make one 
Stanley Kubrick

Design, good design, is an idea that shifts into the creative process. Actions without ideas never lead to good design – or the other way around. Processing an idea is the highest point of design. When individual creativity taps into the creative process, ideas translate into a holistic variable system of people, relations, environment(s) and solutions. The creative process is a social network, a participative project, a collective experience. 

The EESC’s mission – bridging economic and social components of organised civil society and the European institutions – fits perfectly with a sustainable design award targeting European students and professionals. Design, good design, cannot exist without appropriate policies, and broader economic and social synergies. 
The framework of “2009, the European Year of Creativity and Innovation” highlights another important aspect of this initiative. The EESC Design ZeroNine award is a very pragmatic, inclusive and pioneering programme, aimed at stimulating a debate on what sustainable design is, fostering a global approach to products and packaging, and generating a full design process from idea to manufacturing. Moreover, the EESC is sending out a clear message: a European institution officially promotes, commissions, purchases and offers a ‘corporate gift’ conceived and made on the basis of sustainable criteria. In technical language, this is ‘green procurement’. In terms of education and communication, the value of the “sustainable present(s)” emerging from this first year of the awards is undeniable.     

Burkhard Jacob from the Red Dot design institute recently stated that an award establishes what good design is through a comparative view. Competitions have been largely criticised in the past. Nevertheless, today everybody seems to agree on their benefit: they solicit broader views, curiosity, knowledge, and most of all, awareness at collective level. The EESC asked design professionals and students in 27 EU countries – no entry fee, no age limit or gender exclusion – to submit ideas, including details of the production process, and to officially commit to sustainable manufacturing criteria. 
The call for entries was launched in March 2009, and officially closed last August, resulting in more than 100 projects. These were screened in September by an internal EESC committee, guided by the expertise of the Belgian industrial designer Jean François D’Or. The final evaluation will be led by a diverse, highly professional and internationally renowned team of design professionals, who will gather around the EESC round table on 28 September, chaired by Irini Pari. The panel includes creative talent accelerators, design professors, journalists, and sustainable design theorists and practitioners: Virginio Briatore, Josyane Franc, Czeslawa Frejlich and Ursula Tischner – more than ‘design experts’, they are ‘good design activists’. Their work, their engagement in the design field, their contact with emerging design scenarios and their philosophical as well as technical know-how are all prominent qualities that they share. 
Another layer of interest in this first edition of the EESC design award is the successful level of participation in terms of eligible projects and geographical distribution, but also the general insight gained into how sustainable design is perceived and practised in Europe. 
Statistics on the eligible candidates show quite a good gender balance among the participants, who are spread widely across Europe (design culture is increasingly expanding!): they include students from 73 universities and a number of design professionals from 24 European countries, predominantly from Italy followed by Germany, Spain, Belgium, Austria, Denmark, Romania, the United Kingdom and the Netherlands. 

Furthermore, we were aware of the difficulty of the brief: after all, sustainability is a continuous challenge. Hazarding an approximate percentage, the projects we received can be divided into 3 groups: (20%) cradle-to-cradle design – sustainable functional products (concept, manufacturing process, disposal) with a low environmental impact but a high life-quality and social effect; (40%) communication design – objects where the narrative charge is stronger than the functional aspect, but which can effectively provoke debate and raise awareness on sustainable issues; (60%) green-washing design – objects intended to communicate environmentally friendly behaviour through the use of natural elements, but often lacking a sustainable design concept and manufacturing principles. 

Yes, statistics clearly document that advertising is still more powerful than education: ‘green washing’ is a marketing strategy. A product appeals to eco, green or sustainable principles just because it appears in a ‘green’ background. In other words, sustainable design means much more than planting a flower in our apartment. 
Nevertheless, that is why we like competitions: a public forum for promoting what is valuable. Reporting and rewarding best practices is always the best way to efficiently communicate.
The EESC Design ZeroNine award for a sustainable present is underpinned by a clear and very appealing aim: that of giving. The selection criteria thus had to respect two major issues of good design: generosity and accessibility. Let’s make it possible.
Giovanna Massoni 

